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Preface

The proposed textbook is calculated for a language course
for students maoring in “Hotel Hospitality”. The course
concentrates on the main aspects of hotel business, its
regulation, research and development, latest trends and future
prospects, awareness of which is essential for professionals in
hotel industry. The goals of the course, therefore, are:

to get a systematic knowledge of hotel business,
perspectives of making different careersin hotel industry;
to become aware of recent developments, latest trends and
future prospects in hotel business;
to get acquainted with the maor aspects of hotel, its
origins, operations and types;
to learn about regulation, research and development in
hotel business;
to get acquainted with the maor aspects of hotels
promoation, its methods and types;
to learn to objectively evauate the information presented
in the Ukrainian and foreign media;
to acquire basic skills of serving customers in English,
paying attention both to verbal and non-verbal languages;
to become aware of sales conversation and its set pattern;
to build confidence in working in English with effective
communication strategies,
to improve the skills of group discussion, applying
knowledge from different tourism-related disciplines,

- to broaden thesaurus of tourism terms.

The knowledge gained from the course will also contribute
to students’ all-round economic and tourist education. Such a
knowledge and skills will alow prospective hotel managers to
fluently orient in professional resources in English; to think in
professional categories and solve professional tasks; to desal
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with customers and partners; and, therefore, to integrate into
tourism research and devel opment on the global scale.

The course is intended for students who already have abasic
knowledge of English. It comprises theoretical fundamentals of
tourism and provides for the input in a wide range of contexts
relevant to the field. The choice of topics and varied tasks are
suited to the needs of prospective tourism professionals,
providing many opportunities for students to speak English,
applying their knowledge from different professionally-
oriented disciplines. The teaching material comes from a wide
range of sources related to the tourism industry, including
Ukrainian, Russian, British and American textbooks in tourism,
travel- and tourism-related websites, travel and hotels
brochures, journals, etc.

In tourism industry English language skills are both a daily
requirement and essential for career advancement. In addition,
the tourist industry is very customer-focused, so speaking skills
are of the utmost importance. Therefore, we have provided a
wide range of communicative practice.

The textbook can aso be used for self-studying or for the
purpose of all-round education.

We hope that our coursebook will be useful for teachers and
students who are interested in language, tourism and hotel
business.



Module 1

Unit 1. At a Hotel
Topical Vocabulary

1. toget areservation — npuHATH 3aKa3 (Ha OPOHUPOBAHUE)

2. to have areservation in the name of — 3abponupoBath Ha
UM ...

3. stay —npeObiBaHHEe, OCTAHOBKA

4. torent aflat (an apartment) — cuumars KBapTHPY

5. totakein aboarder —6path xunbia

6. to stay at a hotel — »xuThr B rocTUHHIIE, OCTAHABIMBATHCS B
TOCTHHHUIIE

7. toput up at a hotel —ocranaBIMBaTLCS B TOCTHHHMIIE

8. tocheck in at a hotel — mocenuthes (3aperucTpupoBaThes)

B TOCTHHHIIE

9. to check out of a hotel — Belexarb W3 TOCTUHHIIBI,
0CBOOOIMTH HOMEP

10. check-out — Beie31 U3 TOCTUHUIIBI

11. check-out time — pacueTHOE Bpems

12. hotd isfull up / booked out — B rocTuHHUIIE HET CBOOOTHBIX
MecT

13. gueﬁ-house— TOCTHHHILIA JUISI ITYTEIICCTBEHHUKOB, JIOM JUJIS
MPUE3KUX

14. inn —roctunuma (00BIYHO 33 TOPOJIOM)

15. B& B (bed and breakfast) hotel — ne6oabinas rocrunuiia,
NPEIOCTABIISAIONIAs HOWIET M 3aBTPaK

16. boarding house — maHcuoH; MeOIUPOBAaHHBIC KOMHATHI C
MUTaHHEM

17. board and lodging — maHcHOH; KBapTHpPa U MIUTAHHE

18. half-board / full board — noxy-nancuon (3aBTpak u yxuH)
/ marcuoH (IOJIHOE MUTAHKE)

19. hotel manager — aupeKkTop rOCTHHUIIBI

6



20. floor manager — aeKypHBIi 10 STakKy

21.reception — croiika aIMHHHCTpATOpa, pPErHCTPaATypa,
npueMHast

22. receptionist - TeKypPHBIT (peructpupyromuii
aIMHHHCTPATOP)

23. (chamber)maid — ropaun4nas

24. door man — mBeiirap

25. porter / baggage man — HOCHJIBIIHK, TOPThE

26. page / bellboy / bellman / corridor boy — xopumopHBIi,
MOCBUIbHBIN

27. waiter (waitress) — odpunuant (oduimanTka)

28. switchboard operator — reneonuct

29. registration form — perucrpanoHHbIi OJaHK

30. no rooms available/ no accommodation — et cBoOOAHBIX
HOMEpOB

31. to accommodate — pa3meniaTh

32. single room — oIHOMECTHBIH HOMED

33.double room — nByxmecTHblii HOMEp (C JIBYXMECTHOI
KpPOBAaThIO)

34.twin room — gaByXMecTHBIH HoMep (C  AByMs
OJTHOMECTHBIMH KPOBATSIMH )

35. for single occupancy — mist IPOXUBAaHUSI OJTHOTO YEIOBEKa
(B HOMEpE ¢ OOJBITUM KOJIMYECTBOM MECT)

36. to share a room with smb — xwuTts B kOMHaTe (HOMepe) ¢
KEeM-TO, “ IeIUTh KOMHATY"

37. suite — HoMep-IToKC (HECKOIBKO KOMHAT)

38. triple — TpexMecTHBIH HOMED

39. quad — yeThIpeXMECTHBIH HOMEP

40.to face a side street / thoroughfare / courtyard —
BBIXOJIUTH B mepeyiiok / Ha Tpaccy / Bo 1Bop (00 okHax)

41. affordable price — npuemnemas mnena

42. rate — tapud, nena (KOMHATBI)

43.inclusive of breakfast — 3aBrpak BXOIUT B CTOMMOCTH
HOMeEpa



44. VAT (value added tax) — HJIC (mamor Ha 100aBICHHYIO

CTOMMOCTB)
45. with private bath / shower — ¢ Baunoii / mymem
46. hospitality tray — momHoc ¢ TakeTHKaMH  4as,

pacTtBOopuMOro Kode, caxapa ¥ T. 1. B HOMepe (B BHIE
OeCIIaTHOTO YTOIICHHS)

47. direct dial telephone — rexedon npsmoro Habopa

48. room service — o0ciTy)KuBaHHE HOMEPOB

49. beauty parlor — KocMeTHYECKHIA CaIoH

50. hairdresser’s (shop) — ’xeHckas mapukMaxepckas

51. barber’s (shop) — my»xkckas mapukmaxepckast

52. laundry — npaueunas

53. dry cleaning — xuMurcTKa

54. attendance/ servicing — o0GciyXuBaHue

55. room maintenance — yxo/1 3a HOMEpOM

56. to book a call —3aka3ate pazroBop

57.to make a wake-up call — pa36yauts o Tenedony

Phrases/ Questions

1. Do you have a reservation with us? — Bl 3a6ponupoBau
HOMEp B Halllei TOCTUHUIIE?

2. Will you spell your name? — HazoBure mo OykBam CBOE
M.

3. May | have my key, please? — Jlaiite, moxanyiicta, MOi
KJTFOY.

4. What’sthe price of the room? — Ckoibpk0 cTOUT HOMEP?

5. How much do you charge for a double room? — Cxosnbko
CTOWT JIBYXMECTHBII HOMED?

6. Will you pay cash or by credit card? — Kak Bsr Oyznere
pacCUMTHIBATECA — HAIMYHBIMH WJIH TI0 KPEIUTHOU
KapTouke?

7. When do you expect to be checking out? — Korma Ber
coOupaerech BbIC3KATH?



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

We have areservation for a single room in your name. —
Ha Bamie nms 3a0poHHpPOBaH 0JTHOMECTHBIN HOMED.

We can book a room for Mr. ... for the 21% of May (for
the week of the 21% May). — M1 MoxeM 3ape3epBHpOBaTH
HOMep JUIS TOCHOAMHA ... Ha 21 mas (Ha Hemenro ¢ 21 mas).

| may stay longer than that. — 51, Bo3smMoxxHO, ocTanych
JOJIBIIIE.

We are booked out (we have no rooms available). —
VY Hac Bce MecTa 3aHATHI (Y HaC HET MECT).

Guests are kindly requested to vacate their rooms by
noon on the day of departure. Please leave your key with
the Hall Porter. — I[Ipocs06a Kk BbIE3KAIOIIMM U3 TOCTHHHIIBI
OCBO6OI[I/ITL HOMCEpa K IMOJYAHIO B ICHb OThE31a U OCTABHUTH
KJIIOYH Y IEKYPHOI'O IOPTHE.

I'd like breakfast in my room, please. — I xoren ObI
3aBTpaKaTb B HOMCPEC.

Extra ... % will be charged for meals served in the
room. — 3a npeaocTaBlIeHHUE 3aBTpaka B HOMEpP B3MMAaETCs
... % JOIIOJIHUTEIIBbHO.

Isthisroom service? — Oro ob6cnyxuBaHIE HOMEPOB?

Will you send two cups of coffee and two lemonades to
my room, please? — [lpunumre, moxanyiicra, 2 Jaledyku
kode ¥ 1Ba TMMOHAa B MO HOMED.

At what time are the meals served? — B kakoe Bpemst y
BacC 3aBTpakK, 00e U y)KUH?

| want this sweater sent to the dry-cleaners. — Ionutute
OTOT CBUTCP B XUMYUCTKY.

I’d like to have my things washed and pressed. — Mue
HYKHO ITOCTHUPATH U TOIJTIAAUTDb 3TH BCIIH.

Shall I fill in the order for the laundry? — 3anonuur 3akas3
TUTSI TIPaYeYHOM ?

I'd like to have a stain on my shirt removed. — Mue
HY’KHO BBIBECTH IIITHO Ha py6am1<e.



22. Can you sew on this button? — Ilpumeiire, moxanyiicra,
IIyTOBUILY.

23. My shoes need cleaning. Could you arrange for it,
please? — MHe HY)XHO OYHCTHTH 00YBb. BBl He MOTJIH ObI
3TO YCTPOUTH?

24. Excuse me, but the door of my room doesn’t lock. —
I/ISBI/IHI/ITG, HO ABCPb MOCTO HOMEpPA HE 3aKpPbIBACTCA.

25. Excuse me, but the bathtub is clogged. — M3Bunute, HO
CIIB BaHHBI 3a0UT.

26. Will you bring me an extra pillow, a blanket and a
hanger? — Ilpunecute, mOXKaayicTa, IOMOJHUTEILHYIO
MMOAYIIKY, ONESI0 U BEIIAJKY.

27. Change the bed clothes, please. — CmenuTte, moskanyiicra,
MOCTENIbHOE OeTbe.

28. What isthe voltage here? — 110 V. Everywherein the US
you need an adapter to use your electric shaver. — Kakoe
Hanpspbkenue B cetn? — 110 BonwT. Besge B CIIIA Bawm
HEOO0XO0/IUM aJlanTep JUIsl MOJIb30BAHMS AIEKTPOOPUTBOM.

29.1 would like a taxi by 7 o'clock tomorrow morning. —
S xoten ObI 3aKa3aTh TAKCHU Ha 3aBTPa K CEMH yTpa.

30. Could you call me over the phonein case | oversleep? —
Paz0ynure menst o tenedony, eciu s MpOCILIIO.

31. Would you wake me up at 6 o' clock? — Pa36yaure MeHs
B 6 4acoB.

32. | want to settle the account. — Cash or charge? — 5 xouy
pacCIIaTuThbCsA. — HannuasiMu 1y 3aHeCcTH Ha quT?

33. When must | check out? — Korna s nomkeH ocBoOOIUTH
HOMED?

Dialogue Patterns
1
Hello, could | speak to the receptionist, please?
Speaking.
My nameis... . I'd like to make areservation at your hotel.
For how many people?
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For three.

What kind of rooms would you like?

One double room and one single.

When for and for how long?

For the week of the 14™ May.

I’ ve got your reservation, Mr. ... . Welcometo our hotel!
Thank you.

2

Can | help you?

Yes, I'd like aroom, please.

Single or double?

Single, please.

For one night?

No, two nights.

With bath or with shower?

With shower, please. How much is the room?

$ 50 anight, including breakfast.

Can | pay by credit card?

Y es, of course. Could you register, please?

Pardon?

Could you fill in the form, please?

Oh, yes.

Y our room number is 403. Have a good stay.

Thank you.

3

Here's your key. That's room 322, and you'll find it on the
third floor. Take the lift just to your left there up to the third
floor.

Thank you. And what time is breakfast?

From seven to ten, in the Garden Restaurant on the ground
floor.

Seven to ten. And could | have an early call, please?

Y ou certainly can. What time?

At seven o' clock, please.

11



- Seven o'clock early call.
- Right. Thank you.

Find the equivalents from the dialogues to the following:
MOTIPOCHUTE K TesIe(hOHY IEKYPHOTO aIMHHUCTPATOPA —
3aKa3aTb HOMEpP B TOCTHHHUIIE —

Ha KaKoe YHCJIO ¥ Ha CKOJIbKO JTHEeU? —

CKOJIbKO CTOUT HOMEP? —

B CTOUMOCTh HOMEpA BXOJIUT CTOMMOCTbh 3aBTpaKa —
3aIOJIHUTh aHKETY —

KOT/Ia 3aBTpaK? —

npoiry Bac pa30ynuts MeHs 1o Tenedony —

B KaKoe Bpems? —

WCoNooUr~wWNPE

Tranglate into Russian:

1. Isyour hote far from the center / the railway station?

2. Isthere alaundry / hairdresser’s / sauna / swimming pool /
night bar at your hotel?

3. What recreation facilities are there?

4. What facilities have you got for the entertainment?

5. Isthere air conditioning / heating / television / hot water /
telephone in the room?

6. Does the room face a side street / main thoroughfare /
courtyard / garden?

7. What is the price for the room (without meals; including
attendance (service charge))?

8. Will you register your name, please?

9. We have kept numbers 35 and 36 for you.

10. Whereis the floor manager?

11. Sorry, but the hotel isfull up.

12. | do not need the room any longer.

13. Please have all my luggage sent up.

14. Should | leave the key at the desk with the Hall Porter?
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15. Can | book a double room from now until Friday next
week?
16. Do you have any vacancies for a week?

Reading
At a Hotel

When people travel they almost always stay at hotels or
guesthouses. The first thing to do is to book a room in advance
by letter, telephone or e-mail. Otherwise you may arrive at the
hotel and be told that there are no rooms available. On arrival
a the hotel go to the reception desk and confirm your
reservation. The clerk will then give you a registration form to
fill in and sign. Let the hotel manager know in advance the day
and the time of your departure.

All the hotels run a specia laundry service for their guests.
Y ou can have your laundry done and your clothes pressed. The
maid who does your room will also make your bed. Some
hotels also provide computerized safes for their guests
documents and valuables. In al hotels you can make a request
for an early call to wake you up.

Hotels offer a lot of facilities, such as 24 hours daily room
service, coffee bars for quick meals and grill-rooms, beauty
parlors, barber’s shops, laundry, dry cleaning, etc. For
conferences and banquets some hotels can accommodate
participants and guests, and there are smaller rooms for
seminars and individua parties. Among other facilities, there
are swimming pools, saunas, other recreation facilities. Hotels
can organize car hire sightseeing tours, entertainments.

available — umeronuiica B Haauuuu
to fill in —3anomauTe

to Sign — noAnucHIBaTH

valuables — nparonennoctu
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Unit 2. The Accommodation Industry

Topical Vocabulary
accommodation industry — uHIycTpHs pa3MelIeHus
accommodation — pa3merienue, HoYJIer
clientele — kiuentypa, morpeOUTENH
commercial hotel — kommepueckuii oTenb
convention — koH(pepeHIIUs, CAMITIO3UYM
deluxe category — BeIcIIass KaTeropus
deluxe / luxury hotel — otenp BbIcmIero paspsiia, OTENb
KJ1acca JIFOKC
employee — pabouuii, ciryxaruii, paboTarOIINN 0 HAMY
equipment — oGopymoBaHue, CHapsHKEHHE, almapaTypa

.facilities —  ynobGctBa, cpenctBa  OOCITY)KHMBaHWUS,

obopynoBaHue, CpelncTBa,  YCTPOWCTBA,  YCTaHOBKA,
amnmaparypa

. furnishings — o6¢cranoBka, MmeGpoBKa
.inn — roctunuina (0OBIYHO 3a TOpPOJIOM), Kade, ucmop.

MOCTOSUIBINA ABOP, TPAKTHUD

. labour -intensive — tpynoemkwuii
14.

means of transportation — cpeicTBa nepeaBuKeHUs

. motel — MOTECJIb, TOCTUHHLA JIJIsI aBTOTYPUCTOB

. rating — oTHeceHue K Kjaaccy, pa3psaay, KaTeropuu

. recreation — oT/IbIX, pa3BJCUCHHE

. resort hotel — kypopTHast rocTHHHIIA, KYPOPTHBIH OTEIH

. seaside resort — Mopckoii KypopT

. summer resort — aeTHuil KypopT

.transient — BpeMeHHBIH OKkWiel] (B TOCTHHHUIC WIH

MaHCHOHE)
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Dialogue

Read, memorize and dramatize the dialogue:

Peter and Mary Almar arrive at the Hotel International in
Athens, where they have reserved a room; they go to the
reception desk and address the receptionist.

Peter:

Receptionist:

Peter:

Receptionist:

Peter:
Mary:

Receptionist:

Mary:

Receptionist:

Mary:

Receptionist:

Peter:

Receptionist:

Peter:

Receptionist:

Peter:

Receptionist:

Good evening. My name is Almar. | reserved a
double room with bathroom for three nights.
Can we check-in now?

Mr. Almar... I'll check your reservation
record... Yes, room 312. Would you like to
register, please? Just fill in this form.

OK.

And could | see your passports, please?

Here you are.

How much do you charge for a double room?
The rate of this room is $ 150 a night, which
includes a service charge.

Can we get dinner this evening?

Y es, we are serving dinner in the Roof garden.
And what time is breakfast?

Breakfast is from 7.30 to 9.00 in the ground-
floor restaurant.

And could we have a cal in the morning,
please?

Certainly. What time would you like it?

8 o'clock, please.

Of course, sir. And here's your key. Room
312.

Thank you. Oh, are there any letters or
telephone messages for us?

No, sir, nothing. I'll just get a porter to take
your luggage up. Enjoy your stay with us.

15



Speaking Practice

I. Ask the things you want according to the model:
You want a7 o'clock call. — Could | have a 7 o' clock call,
please?
1. atinof beer
2. aglass of mineral water
3. ataxi
4. acity map
Y ou want 5. aweekend return to Oxford
6. aroom with a shower
7. your bill
8. awake-up call
9. amorning paper
10. your key

I1. Ask questions according to the model:

You'd like to know if it is alowed to smoke in the lobby. —
May | smokein the lobby?
1. to pay when you check out
2. tobringinaguest
3. to make along distance call from the room
4. to pay by credit card
5. tobook atablein advance
6. tofill intheformin Russian
7. toarrange aparty in your room
8. to keep the room key
0.
1

You'd like to
know if it is
alowed

to have the hotel bookl et
0. to bring children in the bar

I11. Ask questions according to the model:
There are three restaurants in the hotel. — How many
restaurants are there?
1. Thepriceis$ 30.
16



'—‘QO.OO.\‘@SJ":“.W!\J

Lunch isfrom 12.30 to 2.30.

The restaurant is on the third floor.

Y our room is number 425.

Y ou haveto pay extrafor another night.
The bar is opposite the entrance door.
English breakfast costs $ 3.

Y our suitcases are over there.
Everybody has to register.

O Porters take your luggage to your room.

Vocabulary Focus
Match the words or word-combinations with their

definitions

1. Accommodation

2. Inn

3. Tavern

4. Motd

5. Resort hotel

6. Convention

7. Luxury hotel

a)

b)

f)

9)

in modern usage, a place that serves
acoholic drinks. Formerly, it was an
aternate term for aninn;

requiring a large number of people
for the services that are provided by
abusiness or an industry;

made according to the latest fashion;
provides everything necessary for
large meetings and conferences, with
a lecture, theatre and exhibition
facilities;

IS Situated in pleasant scenery and
provides comfortable but informal
accommodation for people who
want to relax in aquiet place;

a small hotel, a kind of boarding
house, which provides home-like
low-priced accommodation and the
morning meal for visitors,

an establishment offering shelter and
food for travelers. The term was
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8. Labour-intensive

9. Commercia hotel

10. Congress hotel

11. Airport hotel

12. Country house
hotel

13. Guest house
14. B&B

15. Transportation

16. Facilities

h)

)

k)

)

0)

p)

customary in the days of travel by
horse; it has been revived because it
conveys an idea of old-fashioned
hospitality;

a means or a system of carrying
passengers or goods from one place
to another;

Is situated in a place or an area to
which people travel for recreational
purposes, often near the sea, lake or
in the mountains;

things such as buildings, shops or
services that are useful or help one
to do something;

provides low-priced
accommodation, usualy on a small
scale for holiday visitors or for long-
stay guests;

provides accommodations for a
traveler and a parking place for his
or her automobile;

reasonable in price;

provides accommodation for people
going to or coming from other
countries, usualy only staying for
one night;

is often situated in a town center and
provides accommodation for
traveling businessmen, staying only
one or two nights,

a meeting of a business or a
professional group for the purpose of
exchanging information, electing
officers and discussing;
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17. Fashionable g) aseat or a place to seep; a place to
live or work in; house, flat, hotel
room, etc.; lodging, food, drink and
other services for travelers or
transients;

18. Inexpensive r) provides every facility a wedthy
guest might need.

Reading
The Accommodation I ndustry

A hotel isatemporary home for people who are traveling. In
a hotel the travelers can rest and have access to food and drink.
A hotel may also offer facilities for recreation, such as a
swimming pool, agolf course or abeach. In many cases a hotel
aso provides free space for the travelers means of
transportation. All of these services are designed to
accommodate a traveler, so the hotel businessis often referred
to as the accommodation industry.

Travel and hotels have aways been closely related. In
Europe and America inns and taverns were spaced along the
roads at the distance a horse could travel in a day. Inns were
primitive by modern standards. A traveler usualy had to share
his bed with at least one other person and as many as four other
persons in some remote areas. Old-fashioned inns, however,
did provide food and shelter for both men and horses and
therefore became a symbol of hospitality. Indeed, the word
“inn” has been used recently by many modern hotels and
motels.

Modern mass transportation, i. e. the movement of large
numbers of people at relatively low prices, began with the
development of the railroads in the 19™ century. Up to that
time, accommodation had been provided by country inns or by
family-owned and -operated hotels in the cities. As the
railroads carried larger numbers of people further and more
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rapidly, large hotels were constructed near the train stations.
The cluster of hotels around Grand Centra terminal in New
York is agood surviving example of this stage of development
of the hotel industry.

The other means of transportation — the automobile and the
arline — resulted in the growth of corresponding
accommodation facilities. In the case of automobile, motels
that serve people traveling by car have sprung up aong
highways al over the world.

The word “motel” was created by combining “motor” and
“hotel”. When automobiles were first used, flimsy and
inexpensive tourist cabins were built beside the highways.
Then, as people demanded greater comfort, the cabins were
replaced by tourist courts and then by the modern hotels.
Motels or motor hotels providing parking facilities for cars
were also constructed in many large cities where they now
compete with the other commercial hotels.

The air travel extended the distances that people could cross
in a short period. For the accommodation industry it was a
boom in the construction of resort hotels. A resort is a place to
which people travel for recreation. It may offer mountain
scenery, the combination of sun and sea or features that are
entirely man-made such as Disneyland in California.

All hotels do not serve the same clientele, i. e. the same kind
of guests. In fact, it is possible to place hotels in four broad
categories. The first is the commercial hotel which provides
services essential for transients, many of whom travel on
business. A lot of city hotels and diversely located motels fall
into this group. The second category is resort hotels. Located
in vacation areas, they often provide recreational facilities of
their own as well. A third type of hotels aims its services
largely at the convention trade. Conventions are meetings,
usually held yearly, of various business or professional groups.
Not so long ago most conventions were held in large urban
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centers such as New York and Washington D. C. The forth
category is resident hotels. People who do not wish to keep
house themselves can rent accommodation on a seasona basis
or even permanently in many hotels.

No firm distinction exists between different kinds of hotels.
In large cities that are also tourist centers, such as New York,
Paris, Tokyo, London and Rome, one hotel may offer all types
of service. And even a small hotel may have banquet rooms
and meeting rooms in addition to its accommodation for
transients.

Another way of categorizing hotels by is the quality of
service they offer. At the top are the luxury hotels which
generally offer their guests the greatest comfort and
convenience possible. At the bottom are those that provide
merely a place to sleep. A system of rating hotels according to
quality is widely used in France and a number of other
countries. This system puts the top hotels in a special deluxe
category, with other receiving from five stars to one star or
“A’s’. The standard features include private bathrooms, room
telephones, recreational facilities and so on.

The difference in quality between hotels is not entirely a
matter of equipment or furnishings. The proportion of
employees to guests and guest rooms is also a matter of prime
importance. In general, the accommodation industry is labour-
intensive, i. e. it employs a large number of people to perform
its services. In a luxury hotel there may be three employees for
every guest room. In alarge commercial hotel in a big city the
ratio is usualy closer to one employee per guest room.
Obvioudy, the services offered by a small hotel will be far
more restricted than those provided by aluxury hotel.

The larger and more luxurious the hotel, the greater the
variety of jobs that it offers. Nevertheless, the administration
and organization of a small hotel is similar to a large one.
Engineering and maintenance of a small establishment may be
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done by contract with local firms, whereas a large hotel will
hire its own staff for these functions.

Generdly, the problems and opportunities in al hotels are

comparable, since al provide shelter, food and other services
for the traveling public.

=

0.

Questionsto thetext above
What is a hotel? What does it provide for atraveler?
In the age of travel by horse, how were inns and taverns
related to travel?
Why did old-fashioned inns become symbols of hospitality?
What kind of image do they bring to mind for many people
even at the present time?
What is meant by modern means of transportation? When
did it begin?
What new development in the location hotels did the rail-
roads bring about? What is the surviving example?
Do many people travel by car?
From what words was the word “motel” derived? What
kinds of accommodation were offered?
What are some of the attractions that a resort may offer?
Give your examples.
What are four broad categories in which it is possible to
place hotels?

10. Are there any firm distinctions between hotels in the

different categories?

11. What is the other way of dividing hotels into categories?

What kind of hotels are at the top? At the bottom?

12. Why are there comparable problems and opportunitiesin all

hotels?
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Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.
Prove with the text.

1.

By modern standards inns were a sort of luxury hotels with
all kinds of recreational facilities.

2. The word “motel” was created by combining “motor” and
“hotel”; it usually provides parking facilities for cars.

3. All hotels do not serve the same kind of guests.

4. There is a sharp distinction between different kinds of
hotels.

5. Luxury hotels are at the bottom of the list comparing with
the other kinds of hotels.

6. The services offered by aluxury hotel are far more restricted
than those provided by a motel.
Find English equivalents from the text above to the

following:

1. BpemeHHBIH KPOB —

2. npeaoCTaBJIATL BOSMOKHOCTH IJIA OTAbIXA —

3. cpencTBa mepeaBIKEHUS —

4. p33pa60TaHH JJIA pasMCIICHUS IMYTCHICCTBCHHUKOB —

5. UWHIYCTpUs pa3MElIeHUs —

6. IIPUMUTUBHBI 110 COBPEMCHHBIM CTaHIapTaM —

/. oTHnajeHHbIE palOHBI —

8. CTapOMOJIHBIC TOCTUHUIBI —

9. CHUMBOJ rocTeNpUUMCTBA —

10. oTHOCUTENBHO HU3KUE IIEHBI —

11. TpeGoBaTh OosbIIero KoMdopTa —
12. pyKOTBOpPHBII —

13. mpenocTaBiATh 00CTyKUBAHUE —
14. GaHKeTHBIH 3] —

15. kauecTBO 0OCTYKUBAaHUS —

16. o6opynoBaHus U 0OCTAaHOBKA —
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17. paboTHUKH —
18. Bonpoc nepBoHAYATHHOM BaXKHOCTH —

Fill in the spaces in the following sentences with the

appropriate word or phrase:

1.

2.

3.

The word “motel” is a combination of the words and

include such things as shelter, food and specia
servicesfor travelers.

and were places for the accommodation of

travelers in Europe and America when most people travel ed
by horse.
A is an establishment that provides not only
accommodation for travelers but also parking space for their
cars.

A area is a place that people visit for recreationa
purposes.

A hotel provides accommodation for people who do
not wish to keep house themselves.

The accommodation industry is because it employs a
large number of people.

A hotel in the category may employ as many as three

staff members per guest room.

Project

List severa hotels and give them ratings from deluxe to one

star hotel on the basis of ther facilities and the quality of
service that they offer. Briefly give the reason for your
classification in each case.
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Unit 3. Hotel Facilities and Other
Services

Topical Vocabulary
personnel / staff — mepconan, AM4uHBIi COCTAaB, COTPYAHUKH
family room — xomHara, paccyuTaHHasi Ha CEMbIO
health club — purnecc kn1y6
lounge — 1) cayion; KOMHaTa i1 OTJAbIXa C YIOOHBIMU
KpeciaMu, IUBaHAMH, TOCTHHAs B OTelie; 2) BECTHOMOIb
(B roctuHmue, pecropane); 3) Oap mepBoro Kiacca
(B HEKOTOPBIX MUBHBIX; TaKke lounge bar)
packaged hotel — koMruiekcHbIH OTEb
auditorium — 3puTenbHBIH 3aJ1, ayJUTOPHs, KOH(EPEHII-3aI
casino — Ka3uHO
catering — mocTaBka mpoIyKTOB, 00CTyKHBaHHE 00€/I0B
exhibit area — BeicTaBo4Has MIIOMIAAKA

10 gambling — asapTHas urpa, urpa Ha J€HbI'H
11. self-contained complex — camooOcCTyXUBatOLIHIICS,

HCSaBHCHMLIﬁ, aBTOHOMHBIN KOMIIJICKC

12. snack bar —3akycounas, Oyder
13. trend — o011iee HampaBiIeHUE, TEHACHIUSA

General Services
24-hour hall-porters
24-hour room service
safety deposit boxes available
currency exchange
security staff on duty 24-hour
astaff to guest room of 2:1
multi-lingual staff
minimum twice daily maid service
non-smoking rooms
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lifts
bar
restaurant
car hire
chauffeur driven car service
doctor on call
baby cots
interconnecting rooms
laundry and dry cleaning
shoe cleaning
luggage unpacking and packing
valet service
valet parking
Beauty and Fitness
gentlemen’ s barber and ladies’ hair salon
indoor swimming pool
fully equipped gym with weight training machines, sauna,
steam room and massage service
fitness center
aerobics classes
health spa facilities with hydrotherapy bath, European style
Vichy shower
facial treatment, manicure and pedicure facilities
Business and Technology
business trolley with printer, scanner, word processor,
facsimile machine and manual typewriter available
direct dial telephone and voicemail
USA and UK modem points
In-room facilities and services
toiletries, bathrobes, slippers and hairdryersin every room
bedside panel with radio, light, TV and air conditioning
control
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mistfree bathroom mirror
in-room safe
newspaper twice daily

When visiting another place, business people often have to

stay one or more nights at a hotel. What do they look for in a
hotel ? Mark what you think is:

(SECROEORGEORSEORSRORNROROCRC RO RO RO RS RO RS RO RS RORN]

U essential
U preferable
U unimportant
good food
access to afax
friendly staff
double bed
bar
sauna
car park
room service
gport facilities
fridge in the room
conference facilities
private bathroom
central location
telephone in the room
hotel as a part of awell known chain
restaurant open to non-residents
proximity to an airport or station
in-room safe
newspaper twice daily
facial treatment, manicure and pedicure facilities
chauffeur driven car service
doctor on call
baby cots
car hire
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Describe the accommodation and catering services that are
available in your country or region, including the different
varieties.

X Arethey suitable for serving large numbers of tourists?
X Do they offer specia features?
X Can they be improved?

Vocabulary Focus
Match the words or word-combinations with their
definitions

1. Full board or |a) to provide and serve food and drink at a

enpension public or aprivate party;
2. Haf-board or |b) theratefor aroom aone, with no meas
demi-pension included at all;

3. Europeanplan |c) to risk (money, property) on the result
of the uncertain such as a card game, a

horse race etc.;

4. To cater d) includes the room plus breakfast and
one other meal (lunch or dinner);

5. Togamble €) a place where people play cards or
other games for money;

6. Casino f) aroom and all mealsincluded.

Reading
Special Services and Hotel Facilities

Nowadays large modern hotels contain not only guest
rooms, but many other facilities as well, i. e. restaurants and
cocktail lounges, shops and recreational facilities for social
functions, conventions and conferences — ballrooms,
auditoriums, meeting rooms of different sizes, exhibit areas and
so forth.

Not so long ago convention facilities were ordinarily found
only in large cities or in intensively developed resort areas like
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Miami Beach. Nowadays they are more often included in resort
hotels so that people who attend conventions there could
combine business with pleasure.

Another trend in the hotel industry is the construction of the
self-contained resort complexes. Recreational facilities are
another feature of many hotels and motels. A swimming pool is
the most common of these, particularly in warmer climates and
in resort areas. A swimming pool in front of the building is a
form of advertisement for a motel in places such as Florida,
California, Egypt, Turkey and other resorts. Other recreational
facilities include tennis courts and golf courses at resort hotels.
Many resorts are designed for winter sports such as skiing and
ice skating; others provide horseback riding and other outdoor
activities.

Casinos, wherever they are legal, are another feature of
some hotels. In Las Vegas, Nevada, the hotels feed, house and
entertain guests, but the rea profits come from the casinos. In
Puerto Rico and other places gambling usually acts as an
additional rather than principal attraction for hotels.

A few hotels, most of them in resort areas or large cities,
include nightclubs as a part of their operation. Sometimes the
nightclub is rented out to a concessionaire, but in other hotels it
is the responsibility of the food and beverage department or of
a special staff. A nightclub offers such entertainment as a
singer, a band, dancing, a floor show in addition to food and
drink. The engagement of a well-known entertainer obviously
gives the hotel an excellent promotional opportunity. The
hotels in such gambling resort as Las Vegas, Nevada, publicize
not only the entertainers in their nightclubs, but also the huge
saaries that they receive, perhaps on the theory that the higher
the fee, the better the entertainer.

All of these recreational facilities require the employment of
additional personnel. Necessary swimming pool maintenanceis
often contracted out. Golf courses must be carefully tended by
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a special staff of groundskeepers. Horses require stables and
grooming. Many resort hotels hire professional athletes to give
lessons to the guests in tennis, golf and skiing. Other
employees include riding instructors and guides for hikers and
campers. Lifeguards are often necessary at swimming pools
and beaches.

Catering, i. e. providing food and drink for transients, has
always gone together with accommodation. Food services are a
feature of hotels. The typical modern “package hotel” includes
a restaurant, a coffee shop for quicker and less expensive
meals, a bar or a cocktail lounge. Many larger hotels have
several restaurants, often featuring different kinds of food, as
well as different prices. Hotels aso normally provide “room
service” —food and drink that are brought to the guests' rooms.
In addition, catering service is provided in the hotel’s
recreational areas. A poolside bar and a snack bar for quick
food are normal parts of the service at a resort hotel. So,
restaurants, bars and nightclubs outside the hotels are a
standard feature of the resort scene. They provide not only
catering, but also some kind of entertainment for a tourist who
is bored with the limits of the hotel life.

Large urban hotels aso provide specia services for
businessmen. A commercia hotel, for example, can provide a
stenographer to take dictation and do typing for the travelling
businessman. Some hotels also give guests access to coping,
Internet, modem points, facsimile machines, computers with
printer, scanner, word processor and other machines. Many
large hotels also have a notary public on the staff to verify the
signatures on documents.

The list of specia services offered by hotels is long. These
services differ according to the location and the clientele of the
hotel; luxury hotels offer the greatest range of services. Thisis,
in fact, what makes them luxury hotels.
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10.
11.

12.

Questionsto thetext above
What are some of the different varieties of accommodation
that are available to travel ers nowadays?
What facilities are usually available in large modern hotels?
What is a*“ self-contained resort complex”? Give examples.
What is the relation between hotels and gambling in some
places?
Give examples of a resort development that includes many
different kinds of accommaodation.
What catering services are available in different kinds of
hotels?
What business facilities can big hotels provide?
How and why are hotel nightclubs operated? What do
nightclubs offer?
What promotional opportunities does a nightclub give to the
hotel ?
What are some of the persona services offered by hotels?
What are some of the services hotels offer for travelling
businessmen?
What kind of hotel offers the greatest range of special
services?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.
Prove with the text.

1.

2.

3.

In the 20" century convention facilities were ordinarily
found in al cities throughout the world.

Resort hotels do not provide convention and conference
facilities.

Nowadays there is atrend in the hotel industry to construct
self-contained resort complexes.
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4. A tennis court is the most common form of advertisement
for a motel in places such as Florida, California, Egypt,
Turkey and other resorts.

5. In Las Vegas hotels make profit mostly out of golf courses.

6. A nightclub in ahotel may be rented out to a concessionaire.

Find English equivalents from the text above to the
following:
YCIIOBUS JJIs OT/IbIXa —
BBICTABOYHBIN KOMILIEKC —
yCIIOBUS U 000pyI0OBaHUE JIJIsl MPOBEACHUS KOH(DEpEeHITH —
OBICTPO PA3BUBAIOIIUICS KYpOPT —
COYeTaTh JieNa U OTIbIX —
HaIpaBlIeHUE —
peanbHbBIA 10X01 —
MUTaHUE —
o0ciTyXKMBaHUE B HOMEPE —
10 3aKOHHBIN OU3HEC —
11. xaranue Ha JoLIATIAX —
12. oT;BIX HA CBEKEM BO3TyXE —
13. pa3BiekaTh rocTei —
14. ckopee NOTOTHUTEIBHBIN, YeM OCHOBHOM JTOXOJ —
15. Gonee ObICTpas u JemnieBas eaa —
16. 6ap, pacnonoxXeHHbIH y OacceliHa —
17. cnenuanbHbIe YCIYTH JUTsl IETOBBIX JOEH —
18. noctyn B UnTepHer —
19. HoTapuyc —
20. (hakcMMUIIBbHBII anmapar —
21. 3aBepsTh MOJIUCH —

WCoNooU~wWNE
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Activities

|. Here are three ads of the hotels. Read the descriptions of
the locations and hotel facilities and compare them. Answer the

guestions:
Which hotédl:

Helena
Hotel

Alexander
Hotel

Apollo
Hotel

isthe biggest

is the most luxurious

has the best facilities

has the widest choice of
restaurants

has the best transportation

is the cheapest

(D Helena Hotel ¥ ¥ ¥
320 rooms

restaurant, bar, tennis court

o

6\

Alexander Hotel W ¥y
420 rooms

2 sguash courts, Jacuzzi
10 minutes’ walk from beach
$ 380 (for 7 nights)

2 restaurants, bar, 2 poals, 6 tennis courts,

Ve
N-

OL

S

Apollo Hotel 3 v 3¢

540 rooms

restaurant, pool, 2 tennis courts, shop
5 minutes' walk from beach

$ 310 (for 7 nights)
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I1. Read the passages about the Oriental hotel in Bangkok
and the Argao Beach Club Hotel in the Philippines.
Compare the following features of the two hotels. Use the
adjectives in brackets to help you.

AT XD

room facilities (luxurious)
choice of restaurant (wide)
location (peaceful)
shopping (convenient for)

price (cheap or expensive) @

(D

The Oriental in Bangkok is named as one of the top three
hotels in the world. Its 394 rooms are spacious and tastefully
decorated. All have private bathroom, air-conditioning,
hairdryer, TV, DVD player and mini-bar. Guests have a choice
of seven restaurants including the “Normandie Grill” for French
cuising, the “Lord Jm” for seafood and the “Sala Rim Nam”
which serves exotic Thai cuisine.

The hotel has also two swimming pools, and across the river
is the Oriental’s fully-equipped sports complex which offers
tennis and sguash facilities, a gym, a sauna, a jogging track and
a fitness center. There is entertainment most evenings, including
aregular disco.

9

o)C

The informal Argao Beach Club Hotel is the perfect place
for a “get-away-from-it-all” holiday. It is hidden in a coconut
grove on the beautiful Dalguete coastline in the Philippines. The
white coral beach stretches for 2 km and the hotel’ s three coves
have crystal-clear waters, rich in tropical marine life.

The hotel restaurant overlooks the sea and offers both native
seafood specidlties and a high standard of international cuisine.
The hotel’s 135 bedrooms are simply furnished with separate
shower and WC, air-conditioning and patio. A full range of
watersports is available. There are also tennis courts, a games
room, a sauna, and a Jacuzzi. There is local entertainment with
occasional floor shows and a disco.

)
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I1l. Read the following advertisement on weekend breaks.
Some words have been left out. Fill in the gaps with the words
below. Use each word once:

every /| especially / picturesque / reduced / leisure /
international / private/ colour / elegant / historic

A Weekend Break

Choose from over 50 hotels in towns and
countryside. Families are welcome — most children stay
aa rate and some even stay for free. Each bedroom has
a bathroom, TV, radio, telephone, and a
hairdryer. In bedroom you will find a courtesy tray with
facilities for making tea and coffee. Many hotels have
centers with sauna, minibar, gym, Jacuzzi and solarium, along
with a light refreshment lounge. They may aso offer golf,
tennis, swimming pool and much more. Of course every hotel
has a superb bar and restaurant facilities — dining rooms
and cuisine.

IV. Sunny Tours are thinking of including the Marine Hotel
in their list of Turkish hotels. Read the dialogue between the
Sunny Tours Representative (SR) and the Marine Hotel
General Manager (GM) and then write “n” next to the
features which the hotel has now, and “ p” next to the features
which are planned:
twins/ doubles with balcony and beach view
twins/ doubles with garden view
deluxe doubles
family rooms
interconnecting rooms
restaurant
poolside bar
use of watersports club facilities
Swimming pool

<< <K<K <LKLKKKK
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SR: ...So, you've got a swimming pool and a restaurant.
Any other facilities?

GM: Not yet. But we are going to try to negotiate a deal with
the watersports club so that our guests can use their
facilities. And we are also going to build a poolside bar
during the winter.

SR:  Good idea. Now, let me see... you've got 120 rooms
atogether, isthat right?

GM: Yes At the moment there are 120 rooms plus two
suites, each with its own Jacuzzi and private bar. Our
twins and doubles are divided into two categories.
There are some with balcony and beach view, and then
there are a number of rooms with garden view.

SR:  What about family rooms?

GM: We have eleven family rooms. At the end of this season
we are going to start building an extension with thirty
deluxe doubles.

SR: | see Areall the current rooms en suite?
GM: Yes They al have got private bathrooms with bath and
shower.

SR:  Good. Are any of the rooms interconnecting?

GM: Yes. There are some interconnecting doubles on each
floor. Twenty altogether.

SR:  OK. We need some time for consideration. We will call
you back. Goodbye.

GM: Goodbye.

V. Read the dialogue between the Marine Hotel
Reservation employee (R) and Mr. White's secretary (S).
Complete the FAX given below.

R: Good morning. Marine Hotel Reservations. Can | help
you?

S.  Yes, please. I'd like to book a single room for four nights
from the 4™ March.
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R: Right. I'll check that... Yes, madam. We can do it for
you.

S.  How much will that be?

R:  $65 per night, including full English breakfast.

S. That'sfor aroom with a bathroom?

R: Yes, madam. All our rooms have private bathroom,
television, radio, DVD player, telephone, tea- and coffee-
making facilities.

S. That'sfine.

R: Could I have your name, please?

S. Thebookingisfor Mr. White of Oliver Electronics, Paris.

R: That's a single room for four nights from 4™ March.
Would you confirm that by Fax, please?

S.  Yes, I'll do that. Mr. White will probably arrive quite
late. Can you hold the room until 10.00?

R: Yes, of course.

S.  Thank you. Goodbye.

R: Goodbye.

Now complete the FAX sent by Mr. White's secretary to
confirm the reservation:

SENT BY: Xerox Telecopier 7021
11.02.2012; 12:17; Oliver El. *0865310423*

Hotel booking for Mr. White, Oliver El.

Dear Sir,
| wish to the reservation of a room for
nights starting from the in the name of White.
Mr. White probably arrive late the evening.
Please the room until pm.
Yours sincerely,
Joan Fletcher
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V1. Three families are going to Amsterdam on a weekend
break:

1. Mr. and Mrs. Brown: a young couple on their honeymoon.
They would like somewhere quite and romantic, with a good
restaurant. They would prefer aroom with a bathroom rather
than a shower.

2. Mr. and Mrs. Wilkinson: an elderly couple who want
somewhere as central and as cheap as possible.

3. Mr. and Mrs. Green: a couple in their middle-thirties, with a
son aged 11 and a daughter aged 12. They have friends in
Amsterdam so they won't often be eating in the hotel.
Mr. Green likesto go jogging in the morning. Their children
want a hotel where there will be other young people.

Sudy the information about the hotels below. Which hotel
would you advise each family to stay at?

(@ )

WhiteHorse %

A small hotd of only 16 rooms. Situated in a quiet,
residential area behind the Vondel park, it overlooks a
small cana and the park itself. The bedrooms have
their own shower, TV and radio. Twin rooms with
bath are available at a supplement. Although the hotel
has neither restaurant nor bar, the dining room is very
pleasant and drinks are served on request.

We recommend early booking because of the
limited accommodation available.

No charge for 1 child under 12 sharing room with
2 adults. (Mea s payable direct.)

Supplement per person per night:

Twin with bath — $ 4.00.

Single with shower —$ 8.00.
( j /
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Tavern > Superior

Once a private house with a rich history, this
hotel is highly recommended for the standard of its
accommodation. Because of the nature of the
building al rooms are different, each with its own
character. And they are on a number of levels. There
are larger, superior rooms with a view of the canal
(available at a supplement).

Downstairs you will find a quiet bar and a small
breakfast room. The hotel has no lift and some of the
stairs are quite steep so please request a downstairs
room if the stairs could be a problem for you. All
rooms have private shower.

Supplements per person per night:

Superior twin with canal view —$ 7.00.

Single room—$ 11.00. /

6\

\/

@ )

Royal 3¢5 Luxe

An international deluxe hotel in one of the
Amsterdam’s most fashionable areas. The Royal has
250 guest rooms and suites which either overlook the
cana or the gracious tree-lined Apollolaan. All the
bedrooms have telephone, minibar, TV and hairdryer.
The hotel has 2 restaurants, “The Vranda’ which serves
international cuisine and “The Santori”, an elegant
Japanese restaurant. The bar overlooking the cand, a
disco and a casino compl ete this wonderful hotel.

No room charge for 1 child under 12 sharing room
with 2 adults. (Meds payable direct.)

(I Single room supplement —$ 24.00 per night.
J

J
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VII. Work with the partner and make up a dialogue. You
may use some of the phrases from the dial ogues given above.

Receptionist:

You work a the Holiday
Palace Hotel. Study the
extract from the hotel
brochure. Help the caller with
his/her inquiry. Make sure you
find out the name and address,
the dates wanted and the
number of people. Ask
him/her to confirm in writing.

Guest:

Your name is Mr./Mrs. Kidl.
Telephone the Holiday Palace
Hotel to enquire about a week
holiday in June for yoursalf,
your husband/ wife and one
child. Ask about the hotel’s
facilities. Give exact dates and
agree to confirm in writing.

D

e
D
courts.

coffee making facilities.

Holiday Palace Hotel
This luxurious hotel has exceptiona facilities for
leisure, sport and entertainment. The superb new
Leisure Club has a heated swimming pool, sguash
courts, sauna, Jacuzzi, fully equipped gym and 3 tennis

All 178 bedrooms have a private bathroom and are
luxuriously furnished and fitted with TV, DVD player,
radio, direct dia telephone, hairdryer and tea and

N
Proj ect

Present several hotels in your city. Make lists of their
facilities and write the advertisements of the hotels. Make
comparisons between 2 chosen hotels, using as many

adjectives as you can.
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Unit 4. Conference Facilities

Topical Vocabulary

1. a worldwide enterprise — upeamnpusitie, HMEIOIICE
BCEMUPHYIO H3BECTHOCTh

2. arrangements — mepsl, MEpOTIPUSTHSI, IPUTOTOBICHHS

3. assembly —accambiest, cobpanue

4. attendance —noceniaeMocThb

5. bargain — ToproBas cienka, J0rOBOp O TOKYIIKE,
JIOTOBOPEHHOCTH

6. business session — genoBoe 3acemanue (cobpanue,
COBEIIIaHHUE)

7. CONQress — KoHTpece, Che3

8. exhibit — mokas3, skcro3urus, BEICTaBKa

9. loading and storage facilities — momernenus s XpaHeHUs

10. negotiations — neperoBopsl, 00CYKICHHE YCIOBHI
11. occupancy rate — «IUI0OTHOCTh 3aHATOCTH» (YKCIIO JIFOIEeH,
(bakTHUECKH TPEOBIBAIOIINX B MOMEIICHUSX WK 3IaHHUIX)

12. profitable — npuOBUIBHBINA, BBITOAHBIA, AOXOIHBIMH,
peHTa0eTbHBIN

13. seminar —  HayyHas KoH(]epeHIus, COBEII[aHUE
CITELIMATUCTOB

14. sponsoring or ganization — cyocuanpyrornas Opranu3arus

15. workshop — cemunap, cumMnosnym

16. entertainment program — pasBiekaTeabHast Iporpamma

17. book-display sale — BeicTaBka-nipoiaka KHAT

18. sightseeing coach tour — 3kCKypCHOHHBIN aBTOOYCHBIH TYp

19. convention equipment — obopyaoBaHHEe sl IPOBEICHHUS
BCTpeY, KOHTPECCOB

20. amplifier/loudspeaker — rpoMKOroBOpUTEITH, PEMPOTYKTOP

21. announcement — oOBABIIEHIE, aHOHC, COOOIIIEHUE

22. autocue — tenecydiep (mpucmocodaeHUe IS HE3aMETHOTO
YTEHHUS TEKCTA)
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23. cordless microphone (mike) — 6ecripoBoaHOi MUKPODHOH

24. ear phones — naymHuku

25. notice board —nocka mtst 0ObsIBIECHUIH

26. press booth —mecra st mpeicTaBUTENCH TPECCHI

27. radio equipment — paguoanmaparypa

28. registration area — MecTo perucTpaly y4acTHUKOB

29. rostrum — tpubyHa, kadenpa

30. to transmit — nepeaBath, cOOOIIATH

31.visual aids — marmsgasie cpenctBa (HhoTO, KHHODUIBM,
BHUJI€03AITHCh, PEKJIAMHBIN POJIMK H T. II.)

Match the
definitions

Vocabulary Focus

words or word-combinations with their

1. Conference

Congress
Symposium

wn

Workshop
To exhibit
To

guarantee

SR CLIF o

To require
To attend

o N

a)

b)
c)

d)

f)

¢))
h)

an occasion when a group of people meet
and work together in order to share and
develop ideas about a particular subject or
activity (for example, a two-day on
management techniques);

to show in public;

a large meeting where a lot of people
discuss important matters such as business
or politics, especially for several days;

to be present at, to go to;

to give apromise;

a meeting between scientists or other
people experienced in a particular subject,
in order to talk about a certain area of
interest;

to need or make necessary;

a forma meeting of representatives of
societies, countries in order to exchange
information and opinions.
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Reading
Conference Facilities

A convention is a meeting of members of a business or a
professional group, such as dentists, booksellers or language
teachers. It is held to exchange information in the field and
consider other business of the organization. A typica
convention lasts three or four days and includes business
sessions, workshops and seminars, professional exhibits and
specia events. The facilities required for the convention are
extensive. A large auditorium or hall is usually necessary for
group meetings and events such as banquets. In addition,
smaller rooms, probably of a variety of sizes, are required for
workshops and seminars. An exhibit area, with adjacent
loading and storage facilities, is amost aways provided as
well.

Attendance at conventions runs to a thousand or more
people. In fact, a figure of three or four thousand is not
unusual. In some cases the attendance is even higher and the
facilities of more than one hotel are required. Attendance
figures normally include only the people who actually register
for the convention and do not take into account wives or other
relatives or friends who may accompany the group members.

Until recently most conventions were held in one of a few
large cities that were also transportation centers. In the US such
cities as New York, Chicago and Washington D. C. were
typical locations for conventions. Other popular cities for
conference meeting are Paris, Tokyo, Moscow, Rome and
some other European capitals. The growth of the airline
industry has made the convention business a worldwide
enterprise. Conventions are held every year in a greater variety
of places than ever before. Many resort hotels nowadays have
complete convention facilities and most new city hotels have
also been designed with the convention business in mind. Even
some motels have facilities for group meetings.
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The convention business is very profitable for the hotel
industry. A convention guarantees a good occupancy rate for
the hotel over a period of at least several days. In addition, the
special exhibit and meeting areas are rented by the sponsoring
organization for a fee, and the people attending the convention
also generate more business in the hotel’ s restaurants, bars and
shops. In many cases the business and professional people who
are members of the sponsoring group are accompanied by their
families, and this means still more business for the hotel. For
most people, in fact, a convention is a combination of business
and pleasure, a chance to get away from the usua daily routine.
This is one of the major reasons behind the increasing shift of
conventions to resort areas.

A hotel that handles conventions has several specialized
people on the staff, perhaps the most important of whom are
the salesmen who are responsible for bringing in the business.
Most of them have special contacts among the groups that
sponsor conventions. Negotiations for a convention may take
place over along period, particularly today, when the sponsor
have numerous choices and can shop around for the best
bargains. Standard arrangements include reduced room rates
and the lowest possible fee for other facilities and services that
are required. The salesmen must coordinate their efforts
carefully with their requirements for space in the hotel.

Many hotels also have a special manager to handle al the
particular arrangements that must be made once the convention
has been booked into the hotel. Conventions follow a general
pattern, but they always create specia problems because each
one differsin detail from al others. All the arrangements must
be coordinated with other departments of the hotel. The front
desk must prepare for a surge of arriving guests and the
housekeeping department must make sure the rooms are ready
when needed. The food and beverage service and the
maintenance and engineering staff must also do their parts. The
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instalation of the exhibits may require mechanica and
electrical work, and loading and unloading equipment may call
for an additional work force. If a banquet is to be served, as it
usualy is, the menu must be planned; tables, napery and table
silver must be provided and set up. Experienced banquet
waiters must also be on duty.

A banguet is a large forma luncheon or dinner that is
customarily followed by speeches and/or a ceremony.
A banquet is often the final event of many conventions. Other
banquets are sponsored by local groups for special purposes,
such as presenting awards, honoring an individual, or raising
funds for a political campaign. Hotels that are equipped to
handle conventions generally attract banquet business as well,
but any hotel with a sufficiently large dining room, ballroom or
meeting room can attract banquets. The arrangements for
preparing the banquet are normally the job of the banquet
manager who is sometimes responsible for the sales effort as
well.

Questionsto the text above

1. How long does a typical convention last? What activities

doesit include?

What facilities are required for a convention?

What are the usual attendance figures for conventions?

What sometimes happens when attendance is higher than

predicted? Who is not included in the attendance figures?

4. How has the growth of the airline industry changed the
convention business?

5. Why is the convention business profitable for the hotel
industry?

6. What is the reason for the shift of conventions from large
citiesto resort areas?

7. Who are some of the hotel employees who specidize in
convention activities?

W
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8.

0.

What are some of the specia inducements that may be
offered to attract convention business?

Who on the hotdl staff oversees the arrangements for a
convention once it has been booked into the hotel ?

10. Why must convention arrangements be coordinated with

other departments of the hotel?

11. What are some of the groups that may sponsor banquets?
12. Can only hotels with convention facilities handle banquets?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.

Prove with the text.

1. Conventions require extensive facilities, such as a large hall
or an auditorium, several rooms for meetings of smaller
groups and an exhibit area.

2. There are seldom more than a thousand people at a
convention.

3. Conventions today are amost aways held in a few large
cities that are transportation centers.

4. A convention isagreat dea of trouble for a hotel because it
usually does not bring in an adequate return of income.

5. Hotels often give lower room rates to people attending
conventions.

6. Itisnecessary for the convention department to inform other
departments of the hotel about its activities.

7. Only hotels that can accommodate conventions are also
equipped to attract banquet business.

Find English equivalents from the text above to the
following:

1. mpoBoauTcs C menbi0 oOMeHa nH(popManuen —

2. BBICTABOYHAS IUIOIIAJb —

3. IIPUMBIKAIOIHUEC ITOMCIICHUA —
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©ooND A

XOopolasi HaroJHAEMOCTb OTEJIs —
rpyIIa ycTpouTeneu —

CHIDKCHHE IISHBI Ha MPO)KUBAHUE —
camasi HU3Kasl IIeHa 32 00CITy)KHBaHUE —
YCTaHOBKA SKCIIOHATOB —
JIOTIOJTHATEIbHAS pabodasi cuiia —

Activities

|. Greta Muéller (GM) is trying to arrange a conference for
Tonini International. She is talking to the sales manager (SM)
of the Plaza Hotel in Monte Carlo.

GM:

SM:

GM:

SM:

GM:
SM:

GM:
SM:
GM:

SM:

Yes. As | said on the telephone, we are planning a three
day conference in April next year for about 150 people.
Now, we will need one large room for the main
conference and three smaller rooms for round table
discussions for around 40 delegates each.

| see. Well, the ballroom is big enough to hold 200
theatre-style. We do have a number of rooms next door
to the ballroom, but they are probably a little too small
for 40 people.

But presumably, do you have some other meeting
rooms?

Yes, we do. We can certainly accommodate you
elsewherein the hotel.

Fine. What about equipment?

We can supply most things — overhead projector,
cordless microphones...

What about autocue?

No, | am afraid not.

And support services — secretaries, interpreters,
photographers?

We can arrange full support services through an outside
contractor.
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GM: Good. Will it be possible to get detailed room plans?

SM: Certainly. Our conference pack has al that sort of
information, as well as afull list of our menus and room
rate.

Now look at the Greta Mueller’s checklist of requirements.
Tick the items that the hotel can provide.

Conference Requirements
main room — theatre seating for 150
3 syndicate rooms
autocue
photographer
secretarial help
interpreter

cccoccocc

I1. Read the passage in which the Yorkshire and Humberside
Tourist Board promotes conferencesin the region.

Yorkshire—Humberside
WEe'll welcomeyou in style!

The location of your conference can play an important role
in its success and failure.

The Y orkshire and Humberside region is an all-year-round
location for conferences, business meetings and seminars of
any size and any duration. It is an area which can truly claim
“It'sal herel”

The conference organizer can choose from a superb range of
venues and accommodation, from peaceful country-house
settings to large, but never impersonal, luxury hotel; from
purpose-built conference centers with the most modern
facilities and equipment to highly individualized locations.
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Wherever you go you will find awarm Y orkshire welcome,
a concern for comfort of your delegates and a persona
commitment to ensuring the success of your conference.

Away from the conference floor, delegates and their
partners can relax and enjoy many attractions that Y orkshire
and Humberside has to offer.

It is easier than you think to bring your conference to
Yorkshire and Humberside thanks to the network of major
motorways, a high-speed British rail link, two airports and a
major ferry port. A conference that really will be a “Breath of
Fresh Air”.

Now summarize the extract by writing notes under the
headings below:

R Best time of year:
R Types of venue on offer:
R Other attractions:

R Getting there:

I11. Work in pairs.

Conference You are trying to arrange a conference for

Organizer, Gresham International. Study the company’s

Gresham requirements, then find out about the

International | conference facilities at the Panorama Palace
Hotel.

Conference Study the table showing conference rooms

Manager, and facilities at the Panorama Palace Hotel.

Panorama Try to persuade the conference organizer

Palace Hotel | from Gresham International to hold his/her
company’s conference in your hotel.
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Conference for Gresham International

U 1 meeting room for 200 theatre-style — 5 days
U 1 meeting room for 40 classroom-style — 3 days
U 2rooms for board meetings (15 each) — 2 days
U 1 overhead projector and ascreen
U 3 cordless microphones
U 1 stage for main room
U 2 secretaries
Panorama Palace Hotel
Capacities | Ballroom | Churchill | Chaplin | Keaton
room room room
Theatre 350 100 50 40
Classroom 150 40 20 18
Board room 110 35 16 15
Price per day 700 300 250 220

Support

Full

support

Services,

Equipment: We can supply stages, overhead projectors, 35 mm
dlide projectors, video recorders.
services:
photographers and interpreters, are available.

including

Proj ect

Promote your city or region as a center for conferences.
Make a list of the conference facilities and create an
advertisement of some hotels to attract visitors and organizers
of a conference. Take into account a cultural program for
conference participants.
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10.
11.
12.
13.
14.
15.
16.

17.

Questionsfor Module Control 1

What is ahotel? What doesiit provide for atraveler?

In the age of travel by horse, how were inns and taverns
related to travel?

Why did old-fashioned inns become symbols of hospitality?
What kind of image do they bring to mind for many people
even at the present time?

What is meant by modern means of transportation? When
did it begin?

What new development in the location hotels did the rail-
roads bring about? What is the surviving example?

Do many people travel by car?

From what words was the word “motel” derived? What
kinds of accommodation were offered?

What are some of the attractions that a resort may offer?
Give your examples.

What are four broad categories in which it is possible to
place hotels?

Are there any firm distinctions between hotels in the
different categories?

What is the other way of dividing hotels into categories?
What kind of hotels are at the top? At the bottom?

Why are there comparable problems and opportunitiesin all
hotels?

What are some of the different varieties of accommodation
that are available to travel ers nowadays?

What facilities are usually available in large modern hotels?
What is a* self-contained resort complex”? Give examples.
What is the relation between hotels and gambling in some
places?

Give examples of a resort development that includes many
different kinds of accommodation.
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18. What catering services are available in different kinds of
hotels?

19. What business facilities can big hotels provide?

20. How and why are hotel nightclubs operated? What do
nightclubs offer?

21. What promotional opportunities does a nightclub give to the
hotel ?

22. What are some of the personal services offered by hotels?

23. What are some of the services hotels offer for travelling
businessmen?

24. What kind of hotel offers the greatest range of special
services?

25. How long does a typical convention last? What activities
doesit include?

26. What facilities are required for a convention?

27.What are the usual attendance figures for conventions?
What sometimes happens when attendance is higher than
predicted? Who is not included in the attendance figures?

28. How has the growth of the airline industry changed the
convention business?

29. Why is the convention business profitable for the hotel
industry?

30. What is the reason for the shift of conventions from large
citiesto resort areas?

31. Who are some of the hotel employees who specidize in
convention activities?

32. What are some of the specia inducements that may be
offered to attract convention business?

33. Who on the hotel staff oversees the arrangements for a
convention once it has been booked into the hotel ?

34. Why must convention arrangements be coordinated with
other departments of the hotel?

35. What are some of the groups that may sponsor banquets?

36. Can only hotels with convention facilities handle banquets?
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Module 2

Unit 5. Food and Bever age Service

Topical Vocabulary
chef — med-mosap
assistant chef — nomomauk med-mosapa
bever age — nanuTok
busboy — momomnHuk odunmaHTa, yOUpAIOUIHA TPI3HYIO
MOCY/Iy CO CTOJIa
captain = maitre d’hétel — merpmorens
cashier —kaccup
dishwasher — nocynomotiika
electrical appliances — snekTponpubops!
hostess — corpyanuna pecropana mim kade, BeTpedaromias
U YCaXXHMBAIOIIAsk TOCTEH
10. income — noxon
11. kitchen supplier s — mocraBuuku
12. premises — HeJIBM)KUMOCTb, 3/1aHKE, IIOMEIIEHUE
13. sommelier / steward — odpurmant, 3aBe Iy BHHAMI
14. spiritS — ciupTHBIC HATIUTKU
15. soft drinks — 6e3ankorosbHbIC HATUTKH
16. storekeeper — ka1oBIIKK
17. to be leased — cnannblii B apenay (BHaeM)
18. bartender = bar man — 6apmen
19. cocktail lounge — kokTelaBHBIH 3ai
20. counter — cToiika, MPUIABOK
21. pantry —6ydernas, ki1agoBas
22. spacefor storage —mecto aist XpaHSHUs
23. to cut down on — cokpainarth, CHUKATh
24. tofill out a dlip —3anoaHUTH ONIAHK, KAPTOUKY
25. to simplify — ynpomats
26. to speed up — yckopsITh

pODNPE

©oo~No O
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27. bill —cuer

28. bottled / draught beer — 6ytsiiouHoe / 60uKoBOE THBO
29. to brew — BapuTh MuBO

30. dressing — npurpasa, 3amnpaBka (C paCTUTEIbHBIM MaCIIOM)
31. main cour Se — 0CHOBHOE OJI010

Vocabulary Focus

Match the words or word-combinations with their

definitions

1. Maitred hotel/
Captain/
Hostess

2. Chef

3. Sommdier/
Steward

4. Waiter

5. Room Service

6. Concession

a)

b)

f)

aform of license, granted for a fee by
the hotel owner to an outside
company, to conduct business on the
hotel premises (for example a
company that contracts to operate the
hotel’s restaurants is said to have the
food );

the supplying, on demand, of food and
beverage service to the guest rooms of
ahotel;

a skilled, usualy mae cook,
especialy the head cook in a hotel or
a restaurant who plans and supervises
the work of other cooks;

aperson in charge of arestaurant who
tells guests where to sit and waiters
what to do;

an employee in a restaurant who goes
to the customers tables, takes their
orders and then brings the prepared
food to the tables;

a restaurant employee who serves
wines.




Reading 1
Food and Beverage Department:

Restaurants

Every modern hotel offers some form of food and beverage
service. In some, facilities are available only for a continental
breakfast (a light meal of bread or rolls and coffee) while
others have a small coffee shop or arestaurant on the premises.
In many small hotels or motels these food services are often
operated on a concession basis. the facility is leased to an
outside operator, called the concessionaire, who pays the
owners of the hotel either a fixed rent or a percentage of the
income. Many other hotels have complete restaurant service
and aso offer room service for guests who desire food and
beverages served to them in their rooms. Large hotels,
including luxurious resort hotels, usually offer a great variety
of restaurants and bars for their guests to choose from. The
restaurants may have different price ranges and/or different
menus.

Food and beverage service is a maor factor in hotel
operation. In some large hotels the income derived from this
source actually exceeds the income from room rentals. The
food and beverage income in many hotels is increased by
providing service for banquets and conventions.

Because of the large proportion of income contributed by
hotel’ s bars and restaurants the food and beverage manager is a
key member of the management staff. He has the overal
responsibility for planning the food and drink operation and
purchasing hundreds of items that are necessary for restaurants
and bars. Food can spoil quickly, that is why ordering supplies
isadaily activity. In alarge establishment two people may be
assigned to this task — one to order food and the other to order
wines and spirits. The food and beverage manager’s staff may
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also include a storekeeper who stores and issues food and
beverages, and restaurant and kitchen suppliers.

The kitchen itself is almost a separate kingdom within the
hotel. The head cook, almost aways designated by the French
word chef, is the boss. The chef is responsible for planning the
menus (the food that is being served on a particular day) and
for supervising the work of other cooks.

Depending on the size of the establishment several assistant
chefs report to the chef. These include a sauce chef, a salad
chef, a vegetable chef and so on. Under the supervision of the
chefs are the cooks who actually cook the food and then place
it on the plate for the waiters to pick up. Under the cook’s
supervision are the kitchen helpers who, for example, peel
potatoes, cut up vegetable and bring food from the storeroom
to the kitchen. The kitchen staff aso includes dishwashers,
even in a kitchen equipped with electrical appliances, since
someone must load and unload the machines.

In the restaurants, as well as in the kitchen, there are aso
different kinds of jobs. The person who seats the guests is
called captain or maitre d'hétel, or a hostess, if a woman. In
restaurants with a very formal style of service the captain aso
takes the guests' orders. The meals are served by waiters or
waitresses. In less formal restaurants the waiters and waitresses
take orders and serve the meals. Most restaurants aso employ
busboys who pour water, clear and set tables and perform other
similar chores. In some restaurants, however, the waiters and
waitresses carry out these tasks. In an elaborate restaurant there
is often an employee caled the steward or sommelier who
takes orders for wine and sometimes for other alcoholic drinks.
Finally, there are cashiers who receive payment or signed bills
from guests. When a guest puts his restaurant bill on his hotel
account, this information must be passed along to the
accounting office as quickly as possible.
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10.
11.

12.

Questionsto thetext above
What kinds of food and beverage service are offered by
hotels?
Why is food and beverage service a mgjor factor in hotel
operations?
Why is the food and beverage manager a key member of the
management staff? What is his overall responsibility?
What employees may work on the food and beverage
manager’ s staff?
Who is the head of the kitchen staff? What is he responsible
for?
What does the job of an assistant chef consist of ?
Who are some of other employeesin the kitchen?
What are the duties of the captain in a restaurant?
What are the duties of the waiters and waitresses? What may
they do in restaurants that do not have a forma style of
service?
Who performs chores such as clearing and setting tables?
Who takes orders for wine and other drinks in some
restaurants?
What do the cashier in the restaurant do?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.
Prove with the text.

1.

2.

3.

Modern hotels do not usually offer any form of food and
beverage service.

Many small hotels and motels usually offer a great variety
of restaurants and bars for their guests to choose from.

The food and beverage manager has the overdl
responsibility for planning the food and drink operation and
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purchasing hundreds of items that are necessary for
restaurants and bars.

4. Waiters are responsible for planning the menus (the food
that is being served on a particular day) and for supervising
the work of cooks.

5. Restaurant and kitchen suppliers peel potatoes, cut up
vegetable and bring food from the storeroom to the kitchen.

6. The person who seats the guests is called busboy, or a
busgirl, if awoman.

Find English equivalents from the text above to the
following:
MOCTOSIHHAS OTlIaTa —
MPOIIEHT C JI0X0J1a —
o0ciTykKMBaHUE B HOMEPE —
pa3IUYHbIC IICHBI —
OCHOBHO# (paKTop B yIpaBIEHUU OTEISIMU —
ITOJIy4a€MBbIH T0XO0J —
MPEBBIIATH TOXOA —
J0XOJ] YBEITMYMBACTCS 32 CUET OOCITYy)XKMBaHUsI OAHKETOB U
KOH(EepeHIHI —
9. OCHOBHOM YJICH YNPABIISIONIETO COCTABA —
10. OTBETCTBEHHOCTH 32 IUIAHUPOBAHUE —
11. 3aka3 nocTaBok —
12. BuHA ¥ CIUPTHBIE HATTUTKU —
13. me¢-moBap OTBETCTBEHEH 33 COCTaBJIEHUE MEHIO —
14. xoHTpONIHPOBATH PAOOTY —
15. nox pykoBOJCTBOM —
16. o6opynoBaHHAs JIEKTPOIIPUOOpAMU —
17. 3arpyxarb U pa3rpyxarb —
18. npuHUMATH 3aKa3bl —
19. npuHuMaTh omary —
20. BKJIIOYATh CYET PECTOpaHa B CYET OIUIATHI 3a OTENb —

NGO ~WDNE
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definitions

Vocabulary Focus
Match the words or word-combinations with their

1. Concessionaire |a) table linens such as tablecloths and
napkins;

2. Menu b) the person in the hotel food and
beverage department who stores and
issues food and other kitchen and
dining room suppliers,

3. Napery c) a place where fast food service is
available;

4. Continenta d) an outside operator of a commercial

breakfast facility, such as arestaurant in a hotel;

5. Storekeeper €) asmall room for storing dining room
or kitchen equipment;

6. Busboy f) a card showing the food that is
available in arestaurant;

7. Pantry g) a restaurant worker who does chores
such as clearing and setting tables,

8. Snack bar h) a light meal, usualy consisting of
coffee and bread rolls.

Reading 2

Food and Beverage Department:
Bars, Snack-Bars, Cocktail Lounges and

Room Service

In addition to a restaurant, most hotels al'so have a bar or a
cocktail lounge where drinks are served. Bartenders work
behind the bar, which is the long counter familiar throughout
the world. They mix drinks and serve them to the customers at
the bar. Additional waiters and waitresses are needed to serve
customers who are seated at tables. In a very busy bar one
bartender may fill orders only for the waiters while others take
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care of the guests at the bar. Bartenders usually act as cashiers
in addition to their other duties. A bar or a cocktail lounge may
also offer food service, athough it is usualy simpler than the
food served in the hotel dining room. Fast food, such as
sandwiches or hamburgers, is customary.

Providing meals and drinks in guests rooms in another
service extended by most hotels. Room service is ordered by
telephone from a menu that is placed in each room. The menu
itself in some cases is the same as the one for the dining room,
but more often it is simplified to make for easier preparation
and service. Special employees take orders and specia waiters
carry them to rooms. To cut down on orders for ice and soft
drinks, many hotels have machines on each floor to dispense
these items.

Room service in most hotels closes down at the same time
the kitchen does, normally between ten o’clock and midnight.
A few hotels, however, are prepared to provide sandwiches
even during late night hours. Some luxury hotels have small
kitchens or pantries on each floor that are used either for
warming food or for preparing breakfasts. More room service
orders are for breakfast than for any other meal. In some hotels
a guest can order breakfast before he goes to bed by filling out
adlip which he leaves outside the door. The meal isthen served
at the time the guest has specified.

Even in hotels with more than one restaurant there is usually
just one central kitchen. Specia types of food served in various
restaurants are normally prepared by different chefs and cooks
rather than in separate kitchens. The food and beverage service
is then supplemented and the delivery of it is speeded up by
means of service bars and pantries. There are, of course,
exceptions to this arrangement, for example, the efficient use
of space for storage of many items that must be kept on hand
for the restaurants and bars. These items include not only food
and beverage themselves, but items such astable linens, dishes,
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knives, forks, spoons, plate warmers, trays, ashtrays, aprons
and dish towels.

One food and beverage facility that is often not connected
with the main hotel kitchen isthe snack bar. The snack bar isa
small unit that provides fast-order food and drink service to
guests who are using the hotel’s swimming pool or some other
recreational facility. Snack bars are a prominent feature of
resort hotels. Where recreational facilities are in great demand,
the snack bar often has its own staff of cooks, usualy of the
short-order variety, and waiters and waitresses.

Hotels generaly employ a large number of workers in
proportion to the number of guests; that is especialy true in the
food and beverage department. The restaurant business as a
whole is one of the most labor-intensive of all industries. Much
of the activity in connection with food and beverage service is
invisble to guests, but many of the employees in the
department have frequent contact with them. These especially
include the dining room and room service personnel. They
must adhere to the same standards of hospitality and courtesy
as all other employees who meet and talk to guests in the hotel.

Questionsto the text above

1. What are some of the jobs in the bar and cocktail lounge of
ahotel?

2. How does food service in a hotel bar usualy differ from
food service in the restaurant?

3. What isinvolved in providing hotel room service? How do
many hotels cut down on orders for ice and soft drinks?

4. What amount of room service is customarily provided at
night?

5. What meal is the most frequently ordered from room
service? How can this meal be ordered in some hotels?

6. Why do most hotels have only one central kitchen? How is
food for different restaurants prepared in this case?
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7.

8.

0.

What additional space is needed by the food and beverage
department?

What kind of food and beverage facility is often not
connected with the main kitchen? What kind of food and
beverage service doesit provide?

Do hotel food and beverage departments employ alarge or a
small number of employees?

10. Which employees of the food and beverage department have

frequent contact with guests? What standards must they
adhere to?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.
Prove with the text.

1.

In avery busy bar one bartender fills orders for the waiters,
takes care of the guests at the bar and acts as a cashier.

2. A hotel’s room service menu is always the same as the one
for the dining room.

3. Many hotels have ice and soft drinks dispenser machines on
each floor to cut down on room service orders for these
items.

4. All hotels are prepared to provide sandwiches even during
late night hours.

5. More room service orders are for supper than for any other
meal.

6. A snack bar usually has its own staff of cooks and waiters
and may be not connected with the main hotel kitchen.

Find English equivalents from the text above to the
following:

1. I1oaaBaTh HAITUTKU —

2. OapHas CcTOKa —

3. OOBIYHBIN, PAAOBOU —
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yciyra, mpefocraBiseMast O0JIbIIMHCTBOM OTeJel —

111 OOJIETYEHHSI TIOATOTOBKH U OOCITY>)KUBAaHUS —

JUIl COKpAIlleHUs 3aKa30B Ha Jel U 0e3aJKorojbHbIe
HaITUTKU —

3aKa3aThb 3aBTPaK B HOMED, 3alI0JHUB 3aKa3-yBEIOMIICHUE —
3aBTpaK MOJAETCS B yKa3aHHOE ITOCETUTEIEM BpEMs —
II0JI30BATHCS CIIPOCOM —

SR SLIF o

© N

Dialogue Patterns
Read, memorize and dramatize the following dialogues:

Orderinga Meal
Peter and Mary Almar are having a meal at a restaurant in

Athens after their first day in the city. They are examining the

menu and choosing what to order.

Waiter: Areyou ready to order now?

Peter:  Yes, | think so. Could you tell us what “dolmadakia’
IS, please?

Waiter: It's vine leaves stuffed with meat and onions and
served with lemon sauce.

Mary: Itsoundsdelicious. I'll try this, please.

Waiter: And for the main course?

Mary:  I'll havethe chicken and rice with tomatoes.
Waiter: And for you, sir?
Peter:  I'll have the fish and vegetable soup and the roast

lamb with a salad, please.

Waiter: What dressing would you like on the salad?

Peter:  French dressing, please.

Waiter: Would you like anything to drink?

Mary: I'd like some white wine. Is there a Greek wine you
can recommend?

Waiter: Waell, the SantaHelenais very nice.

Peter:  Yes, abottle of the Santa Helena, please.
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Waiter: Would you like a dessert?

Mary:  Not for me, thank you.

Peter:  No, thank you. Just two coffees. And could we have
the bill, please.

Waiter: Yes, Sir.

Bar-waiter:

Lady:

Bar-waiter:
L ady:
Bar-waiter:

Gentleman:

Lady:

Bar-waiter:
L ady:
Bar-waiter:

Gentleman:

Bar-waiter:

Gentleman:

Bar-waiter:

Gentleman:

Bar-waiter:

Gentleman:

Bar-waiter:

Gentleman:

At the Bar
Good evening, madam. Good evening, Sir.
Would you like to sit at a table or at the bar
counter?
| don't fed like sitting at the counter. | don't
fancy a bar-stool. It’s pretty uncomfortable.
Thisway, then, please. Will this table do?
That'sfine. | likeit.
What may | offer you?
What would you like to drink?
Some mixed drink, | think. Can you mix a
Margarita for me?
Yes, M-m. Frozen? Salt?
Yes, please.
Andyou, sir?
I’ll have beer, please.
Any specia brand?
I"d like your local brew.
Will the Carlton do?
Yes, I'll try that one.
Bottled or draught?
The draught, please.
Fine. One Margarita. One draught Carlton. Any
snacks?
No, thanks.



Speaking Practice

|. Order food you want according to the model:
You want to order vegetable soup. — I'll have vegetable

soup, please.

Y ou want to order

1. mixed salad
2. black caviar
3.

4, tomato soup
5. ice-cream with chocolate and topping
6. roast lamb

7. pancakes

8.
9.
1

smoked salmon and baked potatoes

ravioli
glass of mineral water

0. chicken alaKiev

I1. Say politely what you want or don’t want to do:
You want to change your room. — | feel like changing my

room.

You don’'t want to have any soup. — | don’t feel like having

any soup.

Y ou want

Y ou don't want

to sit by the window

to have breakfast in bed

to have afull copy of the hill
to have a continental breakfast
to have any spirits

to have some soft drinks

to order any desert

to have afull English breakfast
to dine out

O to have an extra napkin
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Activities

|. Here are ads of the food and beverage department in
three different hotels. Read the descriptions and compare their
catering service. Answer the questions:

Which hotel:
The The Quail
Peninsula | Repulse Bay | Lodge
has the biggest food
and beverage
department

has the widest choice
of bars and cocktail
lounges

has the most relaxing
atmosphere

%

4 The Peninsula
\D Beverly Hills

Restaurants and bars

The Belvedere specializes in Californian cuisine,
served indoors or in the garden patio. Open for
breakfast, lunch and dinner.

The Living Room serves the famous Peninsula
afternoon tea and dl-day light dinings against the
backdrop of lush landscaped gardens.

The Club Bar is a sophigticated and richly appointed
lounge for cocktail and snacks.

The Roof Garden serves Cdlifornian cuisine in a
casua afresco setting.

\_/ o6
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The Repulse Bay
Hong Kong

Restaurants and bars

The Verandah is a restaurant that brings you fine
continental fare in a classic and beautiful setting.
A faultless combination of heavenly cuisine, fine wines
and discreet, attentive service,

Spices is an institution for its diversified Asian
flavours, casua design and stunning garden setting. Itis
aso a special venue for weddings, themed socia or
business gatherings or just a memorable dinner for two.

The Bamboo Bar is the perfect spot in which to
relax and wind after a day’ s negotiating or sightseeing.

The Reading Room with seating for up to 40 people
is the perfect setting for discreet business luncheons,
corporate meetings, private dinner parties or any small
scale gatherings.

The Palm Court Café offers a variety of homemade
breads and pastries and freshly brewed beverages for
takeaway or enjoying in the delightful courtyard. It is
also the ideal aternative for small cocktail events and
children’s parties.

The Garden is the Hong Kong's finest venue for
alfresco wining and dining. Looking out over the South
China Sea, theGarden is a ddightful haven of
tranquility and calm, a breathtaking setting for
weddings, fashion parades, product launches, cocktail
parties, BBQ dinners or any other event you care to

imagine.
/
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Quail Lodge
Carmel-California

Restaurants and bars

The Covey Restaurant has won many awards for its
classic cuisine inspired by the abundance of fresh
ingredients from the Central Valley. The elegant lakeside
setting allows for the natural beauty to surround your table.

The Country Club dining room offers breakfast and
lunch while overlooking lush green fairways.

)

/

I1. Discuss special skills, training and experience that you

think are necessary to fill each of the following jobs:

R
R
R
R
R
R
R
R

waiter

busboy

chef

kitchen helper

bartender

food purchasing agent

wine and liquor purchasing agent
hotel food and beverage manager

Project

Describe the food and beverage department at least at 3

hotels in your chosen city. Use texts given in the tourist
booklets.
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Unit 6. The Reception Area
Topical Vocabulary

a mailbox — mouyToBsIi LMK

arack with pigeonholes — stk 11 KoppecnoHIeHIINN

accounting office — GyxranTepust

foreign currency exchange — myakr ooMeHa BaoT

lobby — BecTu60MIb, IPUEMHAsT, XOJIT, KOPUIOP

over booking — n30eITOYHOE OPOHUPOBAHKE

registration desk — cron perucrpanuu

room clerk — mexypHbiii B roctunmie (IIpeaocTaBiser

HOMEpa, BEIET KHUT'Y PETUCTPAIAHN TPHE3KHUX H T. 11.)

9. support functions — gomoaHUTETBHBIE YCITYTH

10. telephone switchboar d — kommyTartop

11. the ability to work smoothly — crioco6HOCTS BBITIOIHSTE
paboty 6e3 3anepiKrek

12. to be therepresentative — 6bITh IIpeicTaBUTEIEM

13. to deposit valuables — xpanuTh ieHHOCTH

14. to designate — Ha3Ha4aTh, ONPE/CIISATh, YCTAaHABIUBATh

15.to fill out a registration card — 3anoOJSHHUTH
PETHCTPAIHOHHYIO KAPTOUKY

16. to handle a complaint — pa36upats xanooy

17. to pay the bill — ommaturs cuer

18. to pick up keys—3abupars KiIroun

19. to resemble — noxoauTh, UMETH CXOICTBO

20. to straighten the problem — pa3o6parbcs B mpoGiieme

N~ WNE
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Vocabulary Focus
Match the words or word-combinations with their
definitions

1. Reception a) a system for interchanging reservations
area among a group of hotels;

2. Lobby b) the part of the front desk that is used to

signin or register guests of the hotel;

3. Registration |c) another term for the front desk, the area

desk in the hotel where guests register, pick

up keys, pay their bills and so on;
4. Refera d) the public entrance area of the hotel; it

system often contains ditting, writing and
reading areas, as well as access to other
parts of the hotel.

Reading
The Front Desk

Almost all of the employees who work at the front desk of a
hotel have frequent contact with the public. The front desk is
the term that designates the counter where guests register, pick
up their keys and mail, request information, deposit their
valuables and pay their bills. It is called the reception area. In a
small hotel or a motel all these different functions may be
handled by one or two people but a large hotel assigns several
people to clearly defined jobs at the front desk.

The front desk islocated in the lobby of the hotel. The lobby
is the public entrance area that gives access to guest rooms,
restaurants, bars, shops and other facilities in the hotel. In a
commercia or resort hotel the lobby is often a large space that
contains lounging, reading and writing areas. It is often used as
ameeting place by the guests and the general public. The lobby
of a motel that serves overnight transients, on the other hand,
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may be only about the same size as the waiting room in a
doctor’ s office.

For the convenience of guests, the front desk is almost
always located near the hotel’s main entrance. In a large hotel
it is divided into sections. One section is the registration desk
where guests register or sign in. A second section is the area
where guests pick up their keys, mail and messages. This part
of the counter has a rack behind it with pigeonholes for each
guest room in the hotel. The third section is an information
desk where guests can ask for information or make local travel
arrangements. This area often includes a mailbox. The forth
section is the cashier's desk. The cashiers not only receive
payment from guests but also cash checks, make change and
exchange foreign currency. Some hotels aso offer a
transportation desk where guests may get advice or help with
their travel plans.

Connected with the front desk, but normally out of sight of
the public, are other offices with support functions. One office,
for example, is often set aside to handle reservations. The
cashier’s counter is usually connected to the hotel’ s accounting
office, of which it is a public part. The hotel’s telephone
switchboard is also usually located near the front desk. Many
hotels have one or more assistant managers stationed either
behind the front desk or at a desk in the lobby. Their jobs may
include greeting important guests, straightening out problems
with reservations or handling routine complaints.

The employee who checks in arriving guests and assigns
them to their roomsis the room clerk. When the room clerk has
confirmed the availability of the accommodation, the guest fills
out a registration card with his name, home address and any
other pertinent information. The room clerk fills in the room
number and the rate the guest will pay. One section or a copy
of the registration card is normally sent to the cashier’s office
and another to the telephone switchboard. Another procedure
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that has come into common practice in recent years is
establishing credit in advance by means of credit cards.

All of these steps, which take only a few moments in a
smoothly functioning system, make up the check-in, or
registration, procedure. When it is completed, the room clerk
cals abellman and gives him adlip with the room number.

In addition to the check-in procedures, the room clerks are
customarily responsible for recording advance registrations.
Requests for rooms may come from travel agents or
transportation companies; they may be received directly from
the public by telephone or e-mail. The latter is true especialy
when the hotel is a member of a chain or areferral system, in
which a group of hotels and motels have joined together to
interchange reservations.

The employee in charge of keys and information is often
caled the concierge, the French term for doorkeeper or
custodian. He is also expected to provide information about
local entertainment, events and sights of interest. He usually
arranges for local transportation, including taxis, airport buses
or sightseeing tours, if the last is not a separate operation. He
may aso perform small chores for guests such as mailing
letters and packages.

The cashiers are the accounting office employees who have
direct contact with guests. In addition to setting accounts,
making change and exchanging foreign currencies, they also
cash traveler’s checks or regular bank checks. Postings on the
room accounts are kept up-to-date in order to expedite the
check-out procedure. The cashiers usually ask departing guests
if they have incurred any last-minute charges for the telephone
or for food and beverage service. If the answer is affirmative,
the cashier must verify the charge before presenting the fina
bill.

So, the primary job of the front desk personnel is to take
care of the check-in and check-out procedures and to provide
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helpful information to the guests in order that their stay in the
hotel is comfortable and convenient. Even in a small hotel
where only one or two people work at the front desk, their jobs
resemble those in a large hotel employing many more people.
In the eyes of most customers, the front desk employees are the
representatives of the hotel. Their ability to work smoothly is
an important factor in the success of the hotel.

o o

o N

Questionsto thetext above
What do the phrases “front desk” or “reception area’
designate? What is the difference between the way front
desk functions are handled in alarge and a small hotel?
How does the lobby of a small hotel differ from the lobby of
alarge one?
What are the sections into which the front desk of a large
hotel is divided? What business is handled by each section?
What are some of the support functions of the front desk
that are normally out of sight of the public?
What are the duties of the room clerk?
What are the duties of the clerks at the key and information
desks?
What are the customary duties of the front desk cashier?
What is the primary job of the front desk personnel? Why is
this an important job?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.
Prove with the text.

1
2.

Front-desk employees have very little contact with guests.
The lobby of the hotel is frequently used as a meeting place
by the guests and the general public as well.
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In alarge hotel the front desk is often divided into different
sections with specialized functions.

The employee who checks in arriving guests and assigns
them to their roomsis the cashier.

Requests for rooms may be received from travel agents and
transportation companies, as well as directly from the public
by telephone or e-mail.

Cashier is aso expected to provide information about local
entertainment, events and sights of interest.

The cashiers seldom ask departing guests if they have
incurred any last-minute charges for the telephone or for
food and beverage service.

Most customers consider the front desk employees to be the
“face” of the hotel.

Find English equivalents from the text above to the

following:

©COoON>O~WNE

YACTHIN KOHTAKT C MIOCETHTEIISIMU —
3a0paTh KJIIOYU U MOYTY —

00HAINYNBATH YEK —

OOMEHSTH BaJIIOTy —

BCTpEUYaTh BAXKHBIX TOCTEH —
MOJATBEPAMTH HAJTMYHE CBOOOHBIX MECT —
TPAHCIIOPTHBIE KOMITAHUH —

pasnenaTh GyHKIUI —

0CBOOOJNTH HOMEP B TOCTHHHUIIE —

10. yesxaromuii rocTh —
11. nanomuHaTh pabOTy B APYTUX OTENSIX —
12. BaxxHbIi (pakTop ycnexa —
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Dialogue Patterns

Read, memorize and dramatize the following dialogues:

Guest:

Receptionist:

Guest:

Receptionist:

Guest:

Receptionist:

Guest:

Receptionist:
Mr. Watson:
Receptionist:
Mr. Watson:
Receptionist:

Mr. Watson:

Checkingin

Dialogue 1
Good evening. My name is Casado. | have a
reservation.
Good evening, Mr. Casado. Yes, we received
your telex. A sinégle room for two nights,
leaving on the 22" of December. Would you
please fill the registration form? I'll get your
key.
Thank you.
Here is your keycard. Your room number is
807. Would you like adinner tonight?
Perhaps later.
Well, the hotel restaurant is open until
11.00 p.m. But if you want something to eat
later than that, just call room service. Now the
bellboy will show you to your room. Have a
pleasant stay in Stockholm, sir!

Thank you.
Dialogue 2

Good afternoon, sir. Do you have a
reservation?

No, | don't. Do you have a double room for
two nights?

Y es, we do.

Oh, good.

I'll just check what rooms we have available.
Just a moment, please.
OK, thanks.
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Receptionist:

Mr. Watson:
Receptionist:

Mr. Watson:
Receptionist:

Mr. Watson:
Receptionist:

Mr. Watson:
Receptionist:
Mr. Watson:
Receptionist:
Mr. Watson:

Receptionist:

Ms. O'Neill:

Receptionist:

Ms. O'Neill:

Receptionist:

Ms. O'Neill:

Receptionist:

Ms. O’ Nelll:

Receptionist:

Let me see... Room 414 is free. It's on the
fourth floor and it’s with twin beds and a sea
view.

Oh, that sounds fine. How much isit?

Well, the cost is $ 150 per night, including
buffet breakfast.

Fine.

Would you fill out this registration form,
please?

Oh, yes. Sure.

Thank you very much. Could | see your
passport, please?

Yes. Hereitis.

Thank you. How will you pay for your room?
By Visa

May | have your credit card, please?

Certainly, here you are...

Dialogue 3
Good afternoon. May | help you?

Yes, | have a room booked. My name is
O'Neill.

Ah, yes, Ms. O'Nelll. It'sasingle room with a
seaview until Saturday, is that right?

Y es, and a shower.

Oh, yes, yes. All rooms have showers.

How much does that cost?

Weéll, it's $ 95 a night but that does include
buffet breakfast.

OK. I'll pay by MasterCard.

You'll be in room 301 which is on the third
floor. Here's your key and your key card.
Would you just fill out the registration form,
please?
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Ms. O'Neill:

Receptionist:

Ms. O’ Nelll:

Receptionist:

Ms. O’ Nelll:

Receptionist:

Ms. O'Neill:

Receptionist:

Ms. O’ Nelll:

Receptionist:

Ms. O'Neill:

Receptionist:

Ms. O'Neill:

Receptionist:

Ms. O’ Nelll:

Receptionist:

Ms. O’ Nelll:

Receptionist:
Traveler:

Receptionist:

Traveer:

Receptionist:

Sure. And what about my suitcase?

Your baggage will be taken up to your room
for you.

Oh, that’s good.

Have you stayed with us before?

No.

WEell, this leaflet tells you all about the hotel
and the facilities.

Thank you.

Dinner is served from 8 o’clock. Would you
like to reserve atable?

Oh, yes, please. For 8.30.

Fine. And would you like awake-up call in the
morning?

No, thanks.

OK. The potter will show you to your room.
Oh, that’s good.

If you have any problems, please, let me
know.

All right, and thank you very much.

Enjoy your stay with us!

Thanks!

Dialogue 4
Good afternoon, sir. Can | help you?

Good afternoon. Do you have a single room
with abathroom, please?

Yes, al the rooms have private bathroom,
colour television, complimentary fruit. | can
do a single room for you this evening. Will it
be for only one night?

For two nights. How much do you charge for a
room?

Our terms are 16.50 pounds plus VAT, and
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Traveer:

Receptionist:

Traveer:

Receptionist:

Traveer:

Receptionist:

Traveer:

Receptionist:

Traveer:

Receptionist:

Traveer:

Receptionist:

Traveer:

Receptionist:

Traveer:

Receptionist:

that includes a full English breakfast, so
atogether that is 18.98 pounds.

And can | get dinner here?

We do serve dinner. We have a choice of three
restaurants; we have the Garden restaurant,
which is on the ground floor; we have a Stake
house, which is for quick meal; and we have
also the Room at the Top on the 6" floor,
which isadisco and cabaret.

| see. Well, could | book aroom for two nights
then, please?

Certainly, but | am afraid | will have to ask
you for payment in advance.

So, you'd like the whole amount in advance,
wouldn’t you?

Yes, please. Isthat all right?

Yes, that’s al right.

Would you like to register then, please? And
your nameis...

Ross.

So, that’s Mr. Ross, one single for two nights.
That' Il be 37.96 pounds, please.

Here you are.

Thank you. That's your receipt. Y ou may have
a full copy of the bill in the morning. And
here's your key. That's room 125, Mr. Ross,
and you'll find that room on the first floor.
Take the lift just to your left there up to the
first floor.

Thank you. And what time is breakfast?
Breakfast is from seven until ten in the Garden
restaurant on the ground floor.

And could | have an early call, please?

Y ou certainly can. What time?
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Traveer:

At seven o' clock, please.

Receptionist:  Would you like amorning paper?

Traveer:

Yes, I'll have an Express, please.

Receptionist: Sure. So seven o'clock early cal and an

Traveer:

Cashier:
Guest:
Cashier:
Guest:
Cashier:

Guest:
Cashier:

Guest:
Cashier:
Guest:

Cashier:
Guest:
Cashier:

Express.
Right. Thank you.

Checking out
Good afternoon. What can | do for you, sir?
I"d like to check out now.
Y our name and room number, please?
John Smith. Room 678.
Just a moment, sir. I'll draw up your bill... Here's
your hill, sir.
And what isthis amount for?
That’s for the phone calls you have made from your
room. And that is for the in-house movies.
| see. May | pay by traveler’s cheques?
Certainly, sir. Thank you. Here’ s your receipt.
Thank you. May | leave my luggage here until I'm
ready to leave this afternoon? I'd like to do some
shopping.
Yes, sir. How many bags do you have?
Just these two. I'll be back at around 3 o’ clock.
That's fine. Have anice day, sir.

Making Hotel Reservations

Mrs. King at Japan Electronics in Singapore calls the Thai
Royal Hotel in Bangkok to book some accommodation for her
visiting Japanese colleague, Mr. Tashikama.

Receptionist: Tha Royal Hotel. May | help you?

Mrs. King:

I’d like to make areservation, please.

Receptionist: Just a moment. I'll put you through to the

reservation desk.
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Clerk: Reservations. How can | help you?

Mrs. King: I"d like to make a reservation for six nights
next week for Mr. Tashikama of Japan
Electronics, please.

Clerk: Certainly. What days will he be staying?

Mrs. King: He will arrive on Thursday and leave on
Wednesday.

Clerk: And what kind of room would you like to
book?

Mrs. King: I"d like a single room with a bath, please.

Clerk: A single room with a bath... yes, no problem.
Could | have the name again, please?

Mrs. King: Yes, it's for Mr. Tashikama of Japan
Electronics.

Clerk: That's fine. We'll be expecting Mr. Tashikama
on Thursday then.

Role Play

Make up similar dialogues using the following information:

Student A

Student B

You work on the reservation
desk at Manhattan Hotel. Note
any bookings you take.

Call Manhattan Hotel and
book a single room with a
bath for Pilar Rodriguez of
Bank of Spain for 3 nights
from next Monday.

You work on the reservation
desk at Capital Motel. Note
any bookings you take.

Call Capita Motel and reserve
a double room with shower
for Mr. and Mrs. Gaumont for
6 nights from tomorrow.

You work on the reservation
desk at Hotel Luxus. Note any
bookings you take.

Call Hotel Luxus and reserve
two double rooms with bath
for tonight only for Mr. Steff
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and Ms. Nadlder from LOP
International .

You are a receptionist in a
hotel in your own city. The
hotel has a restaurant and a
bar but no room service. You
are at the reception desk when
aguest arrives. Help the guest
to check in and tell him about
the facilities.

You are on a business trip.
You want to check into the
hotel. You are expecting a
telephone cal from an
important customer. What do
you want the receptionist to
do if the customer calls? Tell
the receptionist that you want

a late dinner in the hotel
tonight and that you want an
alarm call in the morning.

You are the room clerk. Mr. and Mrs. Wilson are in the
process of checking in. They have two young children with
them. They want to know if they can have beds set up in their
room for the children. You assure them that this is possible,
indicating you will ask the housekeeper to take care of it
immediately.

You are the information clerk. Mr. Asaka wants to visit one
of the local sights. He wants to know if it is possible to walk
there but you know that it is too far for a comfortable walk.
You advise him that he should take a taxi. He then wants to
know the probable cost of the taxi. When you have answered
the question, you inform him that the doorman will call a taxi
for him.

You are the front-desk cashier. Mr. Ross is checking out.
You ask him if he has made any phone calls in the last hour.
He has made two, which have not yet appeared on his account.
You ask him to wait a moment while you check the calls. You
get the information quickly, enter it on his account and then
present him with the corrected hill.

81




Unit 7. Careersin the Hotel Industry
Topical Vocabulary

a broad range of experience — 6oJbII0# OMBIT

apprentice — yueHUK, HOBUYOK

complexity — cloXHOCTh, 3aITyTaHHOCTh

executive staff — ynpasnenueckuii mepcoHas, pyKoBOISIIME

KaJIpbl

management positions — pykoBoasIIHE JOKHOCTH

principal function — ocHoBHast hyHKIUS

professional training — mpodeccronansHOe 00yUCHHE

public-relations techniques (PR) — texnonorun PR,

CBsI3b JiMila /| oOpraHu3alud ¢ OOIICCTBEHHOCTHIO,

MIPE/ICTaBUTENbCKUE byHKIMY; uHpOpMaLus 0

NeSATeILHOCTH; PeKJIaMa; mpomnaras/a

9. purchasing agent — 3akynumk, COTPYAHUK MO 3aKyIIKaMm,
areHT 0 MaTepUATbHO-TEXHUUECKOMY CHA0KEHHIO

10. theroute of advancement — myTh pOABIKEHHUS

11.to contribute — gemare BkIam, CcrocoOCTBOBATH,
COJIECTBOBATh

12. to coor dinate — cortacoBbIBaTh

13. to move up the ladder of promotion — nogHUMaTkCs 1O
CIy»eOHO JIecTHHIIE

14. trainee — cTaxep, MPaKTUKAHT

15. applicant — 3asBuTeNnb, MPOCHUTENB, TOT, KTO TOAAET
3asBJICHHME, MOJaTeNlb MPOChObl (0 mpuemMe B ydeOHOE
3aBejIeHHe, 3aYUCICHUH Ha paboTy W T. I.); KaHAW[AT,
[PETEH/ICHT

16. application letter — 3asBiaeHMEe O 3a4YMCICHMHM Ha
JOJDKHOCTH (0 IpremMe Ha paboTy)

17. curriculum vitae — kpaTkoe Xu3Heonucanue, ouorpadus

18.resume — kpaTtkas aBToOHMOrpadus, TNpeabsBIsIeMas

KaHIUaTOM Ha JOJKHOCTh

poODNPRE

N O
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19. economic benefits — skoHOMHUYECKHE TIPEUMYIIIECTBA

20. salary —xanoBaHue, OKJiaj, 3apaboTHAas TIaTa CIIyKaIlero
21. semi-skilled personnel — mepconan co  cpemmeii
KB (hUKAITHCH
22. substantial — cymecTBeHHBIN, BaKHBIN, 3HAYNTEIBHBIN
23. the chain headquarters— ronosHoii opuc cetn oreneit
24. unskilled worker — HeonbITHBIH PabOOTHUK

25. work experience — ombIT paboThI

Vocabulary Focus
Match the words or word-combinations with their

definitions

1. Professional |a) payment for work that is figured on an

training hourly or daily basis;

2. Apprentice |b) money payment in addition to wages or
salaries for a persona service;

3. Skilledwork |c) work that requires neither training nor
specia aptitude;

4. Semi-skilled |d) payment for work that is figured on a

work weekly, monthly or yearly basis,

5. Unskilled e) training usualy considered to be at the

work university level, given to doctors,
lawyers, accountants, and, today, many
hotelmen and business administrators;

6. Tips f) work that requires special aptitude and
training;

7. Wage g) the percentage of rooms or beds
occupied in a hotel during a given
period;

8. Sdary h) work that requires a small amount of
training;

9. Occupancy [i) a beginner who works under the

rate supervision of a trained and experienced

person for a period of time.
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Reading
Careersin the Hotel Industry

A hotel is a complex operation. It includes places for people
to sleep, eat and shop. There are often recreational facilities
and areas for public gatherings. In fact, a hotel often can be
considered as a small city within its own walls and grounds.
Because of its complexity, it is not possible to speak about a
single career in the hotel industry. There is instead a wide
variety of different careers.

The top people in the hotel industry are managers. The
majority of them hold management positions in individual
hotels, but some work in executive offices of the hotel chains.
The principal function of management is to coordinate all
different activities that take place in a hotel. The manageria
personnel must therefore have a broad range of experience in
various departments of a hotel. Today severa universities offer
courses in hotel management. The trend in recent years has
been to select management trainees from the graduates of these
courses. As their practical knowledge increases, they move up
the ladder of promotion to front-desk positions, and then on to
assistant manager, night manager and finally general manager.
On the way, however, they may have worked as food and
beverage purchasing agents, cashiers, inspectors in the
housekeeping department and many other positions that
contribute to their overall knowledge. If they are employed by
a chain, they may be shifted not only from department to
department, but also from hotel to hotel during the course of
their careers.

The executive staff of a hotel includes many people with
gpecial  skills, experience or professiona training. The
promotion staff, for example, must know not only the hotel
field, but also advertising and public-relations techniques. The
head housekeeper runs a complex organization with many
employees, not just a single household. She needs to know the
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intricacies of purchasing on a large scale, as well as how to
make beds and clean carpets properly. The members of the
engineering and maintenance staffs need education and
experience in their specialties. Chefs and cooks, even though
they are out of sight of the public, are important to the success
of a hotel. Good cooking is a skill that requires natura
aptitude. Many people consider cooking to be an art. Many of
the best cooks in the world come from Europe, particularly
from France and Switzerland. In those countries people who
wish to become chefs often begin to work as apprentices at an
early age. They are trained by an experienced chef in all
aspects of kitchen work, cooking and restaurant management.
A head chef must be an expert not only in cooking itself, but
also in planning, purchasing and supervising other kitchen
personnel. The normal route of advancement in the kitchen is
from cook to specialty chef, then to head chef and, finally, to
executive chef.

Most of the remaining workers in the hotel world can be
classified as skilled, semi-skilled and unskilled. The carpenters
and upholsterers in maintenance, the plumbers and electricians
in engineering and the gardeners in the grounds department are
among the workers usually classified as skilled. They all
require specia aptitudes combined with special training. Semi-
skilled workers include waiters and chambermaids, who must
have training for their particular duties. Examples of unskilled
workers are the helpers and dishwashers in the kitchen or the
laborers who perform such chores as loading and unloading
shipments of suppliers and equipment.

The largest number of hotel employees fall into the semi-
skilled and unskilled categories. But they need training in the
procedures of the particular hotel for which they work. The
customs of the guests, and therefore the kind of service they
expect, may be completely different from those of the area
where the hotel islocated.
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Another phenomenon of the hotel industry is that it creates
employment for a number of people who cannot be considered
typical hotel personnel. This is especially true for resort hotels
with recreational facilities. Cocktail lounges and night clubs,
for example, employ entertainers and musicians. Outdoor
recreational facilities make use of the skills of people with a
background in sports, such as golf, tennis, skiing and
Swimming.

In this age of international travel language ability is also a
definite aid in hotel work. Most hotels in resort areas and large
cities now serve guests from many countries. Any employee
who meets and talks to customers in such a hotel has an
advantage if he or she can communicate in the guests’ language
or in one of the international languages such as English or
French.

The economic benefits in hotel work can be very substantial.
The top people in management, people like managers in large
hotels, staff in the chain headquarters, executive housekeepers,
food and beverage managers receive good salaries. Many hotel
employees receive additional income from tips or gratuities.

The financia condition of a hotel is often discussed in terms
of its occupancy rate, i. e. the percentage of rooms or beds
occupied during a given period. The higher the percentage over
a long period, the more successful the hotel is. The staff of a
hotel can do a great deal to assure a high occupancy rate, not
only through their efficiency in their jobs, but aso through
their manner of serving guests. The hotel businessis a service
industry, and one of the services that it sells is a pleasant
atmosphere. The employees of a hotel create that atmosphere.
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Questionsto thetext above
Why is it possible to speak of not only a single kind of
career in the hotel work?
Where do the top people in the hotel industry work?
Why must managerial personnel have a broad range of
experience in various departments in a hotel ?
Name some of other members of the executive staff who
need specia experience, skills or professional training.
Why are chefs and cooks an important factor in the success
of ahotel?
What kind of background do many chefs have?
What must a head chef be expert in?
What is the normal route for advancement in the kitchen?
How can jobs in the hotel world be classified? Give
examples.

10. Why is language ability a definite help in hotel work?
11. What are the economic benefits for top people in the hotel

work?

12. How can the staff of a hotel do a great deal to assure a high

occupancy rate?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.

Prove with the text.

1. It is logical to speak about a single career in the hotel
industry.

2. Hotel managers work in individua hotels as well as in
executive offices of the hotel chains.

3. It is required for managers to have a broad range of
experience in various departments of a hotel.

4. Chefs and cooks need to know how to make beds and clean

carpets properly.
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5.

6.

Many of the best cooks in the world come from Europe,
particularly from Poland and Ukraine.

Semi-skilled hotel workers include carpenters, upholsterers,
plumbers and electricians.

Find English equivalents from the text above to the

following:

OCHOBHasl 00513aHHOCTH —

MIEPEeBOUTH U3 OTJENA B OTET —

JOOU €O  CHEIMUANBHBIMU  YMCHHSIMHM,  OIBITOM |
po¢eCCHOHAITBHON MOATOTOBKOM —

TpeOOBaTh CHEIMATLHON MOJATOTOBKH —

CIOCOOHOCTH MHOS3BIYHOTO OOIIEHUS —

Talking Point

Discuss the kind of hotel career that interests you. Explain

the reasons for your interest in that particular kind of work.
Think over the following questions:

NoghkwbdpE

8.

0.

What position or what kind of job do you want?

What kind of a career do you want to make?

What makes you qualified for thisjob or position?

What can you do for the company you want to work for?
What is your previous work experience?

What is your present job?

What are your responsibilities at work and how do you cope
with them?

What salary do you expect to receive?

What languages do you speak?

10. Are you computer literate?

11. Do you drive acar?

12. Are you willing to work overtime?
13. Are you willing to travel ?
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Unit 8. Hotel and Motdl Chains

Topical Vocabulary

1. chain’s standards — crangapTel OOCITY)XHBaHHS B CETH

orenen

competitive advantage — KOHKYpeHTHOE TPEUMYIIECTBO

cor por ate headquarters staff — ynpaBnerueckuii mepconan

TOJIOBHOTO odrica

fellow worker — komtera

hotel chain —cers oTeneii

inspection system — cucrema nmpoBepKu

logo — noroTun

manual — pyKOBOJACTBO, HACTaBlICHHE, CIPABOYHHK,

Y4eOHUK

9. member unit — puamai, cocraBHas 4acTh

10. overall standar ds — o6urre cranaapTh

11. public relations personnel — mepconanm mo cBA3SIM ¢
OOIIECTBEHHOCTHIO

12. referral system — cets oTeneit, IMEONUX OOIIYI0 CHCTEMY
OpOHUPOBaHUS

13. reservations system — cucrema GpOHHPOBAHHS

14. subsidiary — nodepHsisi, MOJKOHTPOIbHAS KOMITAHUS

15. tojoin together — 06beUHATECS

16. to spread the cost — pacnipenensaTb CTOUMOCTh

17. bulk purchases — o6bemHBIE 3aKyTTKH

18. expansion — pocT, pa3BUTHE, pacpOCTPaHEHHE

19. franchising — mnpuBuierus;, npemocraBieHHas (UPMO
KaKOMY-JTHOO JIUITY Ha TIPOJIaXy €€ TOBapa cO CKHIKON

20. interior decoration —BHyTpeHHSS OTAEIKA

21.joint venture — CcOBMECTHOE MPEANpPHUITHE, CMEIIaHHOES
npeanpustHe (C ydacTHEeM HMHOCTPAHHOTO W MECTHOTO
KaInuTana)

22. publicity campaign — pekiaMHas KaMIIaHus

wn

N OA
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Vocabulary Focus
Match the words or word-combinations with their

definitions

1. Chan a) an advertising symbol designed so that it
can be easily recognized by the public;

2. Subsidiary b) purchase of supplies and equipment in
large quantities, usually at a considerate
saving;

3. Referra c) a contract with the owners of a hotel

system plant to manage the establishment;

4. Logo d) people or firms hired on a fee basis to

5. Management
contract

6. Joint venture

7. Franchise

8. Consultants

9. Bulk
purchase

9)
h)

give advice or carry out work for a
limited period. are often called in
by hotels for such purposes as
accounting, interior design, advertising
and so on;

alicense to operate an enterprise under a
corporate name and usualy with
standards established by the licensing
corporation;

a company that is owned by another
company;

abusiness that has several outlets;

a group of hotels or motels that join
together in a cooperative reservations
system;

involves joining with local businessmen
ininvesting in anew hotel.
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Reading
Hotel and Motel Chains

The boom in the airline industry resulted in a corresponding
boom in the hotel construction. A future of this rapid
construction of new hotels was the emergence of hotel chains
as a dominant force in the accommodation industry. Indeed,
some of the chains are owned by airlines, an outstanding
example is the Inter-Continental chain, a subsidiary of the Pan
American Airways.

Hotel chains have several competitive advantages over
individually owned and operated establishments. One of the
most important of these is having resources to spend more
money on advertising. Television commercials, for example,
are too expensive for most individual hotel operators. Chains,
on the other hand, can spread the cost among al of ther
member units. Hotel chains also have advertising and public
relations personnel on their corporate headquarters staffs who
give their fellow workers in individual hotels valuable advice
and support.

Another advantage comes from the standardization of
equipment and operating procedures. Chains publish detailed
manuals that specify procedures to be followed even in such
tasks as making beds and setting tables. While uniformity may
not aways be a desirable quality, the travelling public has an
excellent idea of what kind of accommodation to expect. Even
when different hotels in the chain are not tightly controlled by
acentral office, it is customary to have an inspection system in
order to guarantee that the overall standards are being met.

The most important and the most obvious advantage is the
increased efficiency in making and controlling reservations. A
guest at one hotel, for instance, can receive confirmation of a
room at another hotel in a matter of minutes. When a chain is
owned by an airline, a traveler can make his reservations for
flights and hotel rooms at the same time and place. Chains also
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make it easy to reserve aroom by telephone, either through one
nationwide telephone number or by local telephone service in
key market cities. The telephones are tied into computer or
telephone systems which make it possible to confirm space
when the caller is still on the phone.

Many of the chains are, in fact, referral systems. In areferral
system the operators of individual hotels or motels pay afeeto
a group that has joined together in a reservations system. In
most cases the establishment is inspected by the headquarters
staff of the chain to insure that it meets the chain’s standards. If
it does meet those standards, it can then use the name and the
advertising symbol (the logo, as it is called) for the group. In
effect, the individual operation has become a chain member.

Another way to expand is by establishing management
contracts with the actual owners of the hotel. A chain takes
over an empty building and operates it according to its own
operating procedures for afee or for a percentage of the profits.
A somewhat similar method is the joint venture, a partnership
in which both the chain and local investors put up part of the
capital that is necessary for new construction or the purchase of
an existing building.

Yet another way to expand, widely used by some of the
motel chains, is franchising, which is a leasing arrangement
that requires the hotel operator to pay afee for the use of plans,
manuals of procedure and advertising materia. In return he is
granted a license to operate a business under the name of a
parent corporation. The franchise operator puts up the capital,
but he gets a standardized product with a known sales
potential.

The expansion of chains has resulted in growth of hotel and
hotel-related jobs, particularly at the management level and in
such fields as hotel design and interior decoration. The top staff
people are usually experienced hotelmen who can effectively
control the operations of the individual units.
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One of the strengths of the chain system is the large
advertising and public relations staff located at the chain’s
headquarters. This staff prepares publicity campaigns for the
chain as awhole; it also helps and advises the individual hotels
on these matters. The headquarters staff usualy has more
overal influence with the information media — newspapers,
magazines, radio and television.

Another advantage for the chains is in increased sales
potential for conventions. Some convention salesmen work in
the corporate headquarters and promote the whole chain rather
than one hotel. In this way the sponsoring group can hold its
meetings in one location one year and another the next, while
at the same time receiving the assurance of very similar service
and costs. With the now commonly accepted idea that
conventions should combine business and pleasure, the practice
of changing locations every year is very attractive to many
SpoNsoring groups.

Another of the strengths of the chain system is derived from
the superior planning and design of hotels. The benefits begin
here even before the location is selected, for the chains have
access to expensive market research data on site section and
size of the hotel. The large chains employ architects and
interior decorators who specialize in hotel work. Many chains
often hire consultants to advise them.

Chain management also increases the efficiency of the total
organization in other ways. For example, it permits very large
bulk purchases for some kinds of equipment and supplies. The
accounting and auditing systems of the chains can be
centralized. A centralized personnel office for manageria and
technica positions throughout the chain also provides an
advantage in securing competent people.
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Questionsto thetext above
How is the growth of chain-oriented hotels related to the
growth of the airline industry?
In what ways do hotel chains have an advantage in
promotional efforts over individually owned and operated
establishments?
How can the chains offer efficiency in making and
controlling reservations?
How does a chain expand by means of areferral system?
How do the chains grow through joint ventures?
How do the chains expand by means of franchising?
In what areas has the expansion of chains resulted in a n
increase in hotel and hotel-related jobs?
What advantage do chains have in increased sales potential
for conventions?
What advantage do chains have in the planning and design
of hotel structures?

10. How isthe design of the hotel related to its profitability?

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.
Prove with the text.

1
2.

3.

4.

Some airlines own hotel chains.

Hotel chains have no advantages over individually owned
and operated establishments.

The inspection system guarantees that the overall standards
are being met, even when different hotels in the chain are
not tightly controlled by a central office.

The most important and the most obvious advantage of the
hotel chains is the standardization of equipment and
operating procedures.
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5. A traveler can make his reservations for flights and hotel
rooms at the same time and place, when a chain is owned by
anairline.

6. Franchising is a partnership in which both the chain and
local investors put up part of the capital that is necessary for
new construction or the purchase of an existing building.

Find English equivalents from the text above to the
following:
PE3KHIl MOABEM —
OBICTPOE CTPOUTETHCTBO —
IIOSIBJICHUE CETEN OTelIen —
JOYEPHSISI KOMITaHUS —
KOHKYPEHTHOCTIOCOOHBIE MPEUMYIIECTBA —
pacnpeensTb CTOUMOCTh MKy WieHaMu O0beTUHEHUS —
MIEPCOHAJ 110 Pa3BUTHIO CBSI3€H ¢ OOIIECTBEHHOCTHIO —
LEHTPAJIBHBINA OpTraH M0 YIPaBJICHUIO TIEPCOHATIOM —
CTaHIapTH3AIs 000PYIOBAHUS U IMPOIIECCOB YIIPABICHUS —
10 MoAPOOHOE PYKOBOJICTBO-CITIPABOYHUK —
11. obuue craHgapThI —
12. ToBapHBIi 3HAK —
13. npoueHT ¢ Joxoaa —
14. coBMecTHOE NIpEANPHUATHE —
15. Bpilaya  KOMIIAHUEW JIUIEH3UM a TMPOU3BOJCTBO WJIU
POy TOBapa Moj ee MapKoi —
16. pacmupenue ceTH oTenel —
17. BHyTpEHHSSI OTIENKA —
18. pyxoBopsmuii mepcoHa —
19. pekyiamMHast KaMITaHUST —
20. IMeTh OCTYI K HHPOPMAITUH 110 UCCIICOBAHUIO PhIHKA —
21. maccoBas, ONTOBAas 3aKyIKa —
22. IeHTpaIn30BaHHAs CUCTEMA OyXydeTa v ayIiuTa —

©COoON>U~WNE
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Hintsfor Hotel Guests
While traveling, people ailmost aways stay at hotels. It is
advisable, therefore, to keep in mind the following:

I Thefirst thing to do is to book a room in advance either
by letter, telephone, fax or e-mail. Otherwise you may
arrive at the hotel and be told that there are no rooms.

I On arriva at the hotel go to the reception desk in the
lobby and confirm your reservation. The clerk will then
give you aregistration form to fill in and sign. The form
is to be filled in block letters. In smaller hotels you
simply sign the visitors' book and give your permanent
address.

I At large hotels you may ask for any service by phone.
Tell the operator if you wish to be called at a certain
time. Call room service when you want a meal or drinks
sent up to your room. Call valet or maid service if you
need your suit or dress cleaned or pressed.

I Let the hotel management know well in advance the day
and time of your departure. Vacate your room before
noon, 12 o’'clock is the international check-out time. If
for some reason you stay longer, you will have to pay for
another night.

Look at the information about Ritz Paris Hotel and answer
the questions:
@ What do you think are the most attractive features of Ritz
Paris Hotel ?
@ If you were a guest at Ritz Paris Hotel, which of the
facilities would you take advantage of ?
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Ritz Paris

Tradition, prestige and a legendary past set the
Ritz Paris apart from other palace hotels. In 1898
César Ritz created an exclusive luxury hotel where
comfort, gastronomy and service were accorded
the highest priority. Located on the beautiful Place
Vendome, the Ritz is in the heart of Paris within
walking distance to many historical monuments
and fashionable shopping areas. Among the
elegantly appointed rooms and suites are ten
renowned specialty suites, including the Coco
Chanel, Windsor and Imperial.

Hotel Information

v 162 rooms, 55 suites

\/ major credit cards

\/ open year round

v 30-40 minutes from airports

Dining

L’Espadon, gourmet restaurant offering the
ultimate in French gastronomy. During the
summer months afternoon tea, cocktails and
dining available in the garden at the Vendome Bar
and at L’ Espadon.

Recreation and Health

Health club with indoor swimming pool,
sguash court, fitness equipment and beauty salon.

Features
City Center
Spa
Excellent facilities for conferences and
receptions for ten to 450 guests
Ecole Ritz-Escoffier cooking school
The world renowned Hemingway Bar
Dining and dancing at the exclusive Ritz
Club

A0 TVAUX
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Project
The Perfect Hotel

Imagine that you are designing your own hotel with al the
facilities you think it should have. First of al decide on the
following:

U The location of your hotel: beach, city center, city outskirts,
lakeside etc.

U The guests you are expecting: businesspeople, budget
travelers, families on vacation etc.

Now decide what facilities you want to offer:

U Room facilities: satellite TV, balcony or terrace, minibar,
air-conditioning, furniture etc.

U Public facilities: indoor/outdoor pool, fitness center, tennis
court, golf course, sauna, children’s playroom, sunbathing
area, conference facilities etc.

Draw a plan of your hotel, showing where the public facilities
will be located. Then draw a plan of a guest room, showing
how it will be designed.

Prepare a presentation of your ideas which you will give to
the rest of your class.
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10.
11.

12.
13.

14.

15.

16.

17.

18.

Questions for Module Control 2

What kinds of food and beverage service are offered by
hotels?

Why is food and beverage service a mgor factor in hotel
operations?

Why is the food and beverage manager a key member of the
management staff? What is his overall responsibility?

What employees may work on the food and beverage
manager’ s staff?

Who is the head of the kitchen staff? What is he responsible
for?

What does the job of an assistant chef consist of ?

Who are some of other employeesin the kitchen?

What are the duties of the captain in arestaurant?

What are the duties of the waiters and waitresses? What may
they do in restaurants that do not have a forma style of
service?

Who performs chores such as clearing and setting tables?
Who takes orders for wine and other drinks in some
restaurants?

What do the cashier in the restaurant do?

What are some of the jobs in the bar and cocktail lounge of
ahotel?

How does food service in a hotel bar usually differ from
food service in the restaurant?

What is involved in providing hotel room service? How do
many hotels cut down on orders for ice and soft drinks?
What amount of room service is customarily provided at
night?

What mea is the most frequently ordered from room
service? How can this meal be ordered in some hotels?

Why do most hotels have only one central kitchen? How is
food for different restaurants prepared in this case?
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19. What additional space is needed by the food and beverage
department?

20. What kind of food and beverage facility is often not
connected with the main kitchen? What kind of food and
beverage service doesit provide?

21. Do hotel food and beverage departments employ alarge or a
small number of employees?

22. Which employees of the food and beverage department have
frequent contact with guests? What standards must they
adhere to?

23. What do the phrases “front desk” or “reception area’
designate? What is the difference between the way front
desk functions are handled in alarge and a small hotel?

24. How does the lobby of a small hotel differ from the lobby of
alarge one?

25. What are the sections into which the front desk of a large
hotel is divided? What business is handled by each section?

26. What are some of the support functions of the front desk
that are normally out of sight of the public?

27. What are the duties of the room clerk?

28. What are the duties of the clerks at the key and information
desks?

29. What are the customary duties of the front desk cashier?

30. What is the primary job of the front desk personnel? Why is
this an important job?

31. Why is it possible to speak of not only a single kind of
career in the hotel work?

32. Where do the top people in the hotel industry work?

33. Why must managerial personnel have a broad range of
experience in various departments in a hotel ?

34. Name some of other members of the executive staff who
need specia experience, skills or professional training.

35. Why are chefs and cooks an important factor in the success
of ahotel?
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36. What kind of background do many chefs have?

37. What must a head chef be expert in?

38. What is the normal route for advancement in the kitchen?

39. How can jobs in the hotel world be classified? Give
examples.

40. Why is language ability a definite help in hotel work?

41. What are the economic benefits for top people in the hotel
work?

42. How can the staff of a hotel do a great deal to assure a high
occupancy rate?

43. How is the growth of chain-oriented hotels related to the
growth of the airline industry?

44.In what ways do hotel chains have an advantage in
promotional efforts over individually owned and operated
establishments?

45. How can the chains offer efficiency in making and
controlling reservations?

46. How does a chain expand by means of areferral system?

47. How do the chains grow through joint ventures?

48. How do the chains expand by means of franchising?

49. In what areas has the expansion of chains resulted in a n
increase in hotel and hotel-related jobs?

50. What advantage do chains have in increased sales potential
for conventions?

51. What advantage do chains have in the planning and design
of hotel structures?

52. How isthe design of the hotel related to its profitability?
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Kipeenko K. B. AHriilicbka MoBa 1Jf TOTeJIbHOI0
rocrnoaapcTBa

HapuanpHuii  MOCIOHMK ~ CTBOPEHO  HAa  OCHOBI
ayTeHTUYHHX MaTepialliB 3aKOPJIOHHUX HAYKOBHX JDKEpeN Ta
3MI, mo mae MOXIUBICTE HE TIIBKHM BIOCKOHAIIOBATH
HAaBUYKW BOJIOJIHHSA AHIIIMCHKOI MOBOIO, aje M JII3HATHUCA
0arato KOpUCHOTO PO CydYacHi TEHJCHII PO3BUTKY IHIYCTpii
TypusMy B cBiTi. IlpomoHoBaHuii Marepiad Ta 3aBIaHHS
aKTHBI3YIOTh II3HaBaJbHY Ta TBOPYY IsUIbHICTH CTYJICHTIB,
CMOHYKAIOTh iX JI0 YydYacTi B JHUCKYCisIX, CHMITO3iyMax-
dbopymax, mpoekTHuX pobOorax. IlociOHMK  JOMOMOXKE
CTYy/ICHTaM CHUCTEMAaTU3yBaTH BXKe HaOyTi 3HaHHA 3 IHIYCTpIi
Typu3My Ta TOMMHOWUTH iX, a BHKJIaJadyaM — MOCHIIUTH
KOMYHIKQTUBHY  CIPSMOBAHICTh IpOIECYy HaBYaHHS Ta
M IBUIIATH HOTO €(DEKTUBHICTD.

[TociOHMK  aapecoBaHO  CTyJIEHTaM IT  xypcy
cremianbHOCTI  «['OTeNbHO-pecTOpaHHa  CIpaBa»  BUIIUX
HaBYAJIbHHUX 3aKJaliB JeHHOI ¢opmHu HaBuaHHs. Moxe OyTu
kopucHuid cryaertam |, Ill, IV kypciB BumesazHaueHOl
CTIeLiaTbHOCTI.

Kupeenko E. B. AHrimMidckuid si3bIK AJI1 TOCTUHHYHOIO
ou3Heca

Y4eOHoe mocoOue pa3paboTaHO HAa OCHOBE ayTEHTUYHBIX
MaTepHaioB UHOCTPAHHBIX HayYHBIX UCTOYHUKOB 1 CMMU, uTo
MO3BOJISIET HE TOJILKO COBEPIIECHCTBOBATH HABBIKK BIAJCHUS
AQHTJIMACKUM  3BIKOM, HO UM Yy3HaThb MHOTO IIOJIE€3HOTO O
COBPEMEHHBIX TEHJICHIIUAX Pa3BUTHS WHIYCTPUU TypHU3Ma B
mupe. IIpemnoxkeHHbli Matepuan W 3aJaHusl aKTUBU3HPYIOT
MO3HABATENIbHYI0 M TBOPUYECKYIO JESATEIBHOCTh CTYJIEHTOB,
MOOYXIAIOT MX K Yy4YacTHIO B JUCKYCCHSX, CHMITIO3MyMax-
dbopymax, MPOEKTHBIX paboTax. YdeOHOe mocoOHue MOMOXKET
CTyJICHTaM CHCTEMaTHU3UPOBATh YK€ MPHOOPETCHHBIC 3HAHMS
[0 WHAYCTPUU Typu3Ma U YIIyOUTh WX, a TPEroJaaBaTessM —
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YCUJIUTh ~KOMMYHHUKAaTHBHYIO  HAalpaBJIEHHOCTh Ipoliecca
00y4eHHS U TIOBBICUTH €T0 3(P(PEKTUBHOCTD.

ITocobue agpecoBano cryneHTam |l Kypca crenuanbHOCTH
«['OCTUHUYHO-PECTOpPaHHOE  JI€0»  BBICIIUX  y4YEOHBIX
3aBeJICHUN JHEBHOW (opMbl 00yueHus. MoxeT ObITh
nosie3HbIM  cryneHTam |, Ill, IV kypcoB BelleykazaHHOM
CIEeLUAIbHOCTH.

Kireienko K. V. English for Hotel Business

The course book is based on the authentic materials from
foreign scientific sources and media, that makes it possible not
only to improve English skills but also learn a lot of useful
information about current trends in tourism industry. The
proposed material and tasks activate cognitive and creative
activities of students and encourage them to participate in
discussions, workshops, forums, project work. The course book
will help students to organize the already gained knowledge
about tourism industry and to enhanceit.

The course book is addressed to the second year students
majoring in «Hotel and Restaurant Business». It may aso come
in handy and be interesting for the first, third and fourth year
students majoring in «Hotel and Restaurant Business».
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HapuanbHe BuJlaHHS
KIPEEHKO Karepuna BorogumupiBna
ENGLISH FOR HOTEL BUSINESS

Hasuanvhuii nocionuk ons cmyoenmis
BUUUX HABYATILHUX 3AKNA0I8 CNeYIAIbHOCMI
«l'omenvHO-pecmopanua cnpasa»
OenHol hopmu HasuanHs

(aneniticoxoro mosorw)

Hap4anpHUH 1MOCIOHUK CTBOPEHO Ha OCHOBI ayTEHTHYHUX MaTepialliB 3aKOPIOHHHX
HaykoBHX Jokepen Ta 3MI, mo gae MOXIMBICTG HE TINBKH BIOCKOHATIOBATH HAaBHYKH
BOJIOJIHHSI aHIJIIHCHKOI0 MOBOIO, aje i Ai3HATHCS 6araTo KOPHUCHOTO MPO Cy4YacHi TEHICHIIi
PO3BUTKY iHAYCTpii Typu3My B CBiTi. [IpONOHOBaHMII MaTepiajd Ta 3aBIaHHS aKTHUBI3YIOTh
Ii3HaBaJIbHy Ta TBOPUY MiSUIBHICTh CTYIEHTIB, CIIOHYKAalOThb X 1O yd4acTi B JHCKYCIfX,
cHUMIIO3iyMax-popymax, MPOEKTHHX  poboTax. [loCiOHHK  JOMOMOXE  CTyACHTaM
CHCTEMaTH3yBaTH BXe HaOyTi 3HAHHS 3 IHAYCTpii Typu3My Ta HOIMONTH iX, a BUKJIaJadaM —
MOCHINTH KOMYHIKaTHBHY CIIPSIMOBaHICTH MPOIECY HABUaHHA Ta MiABHIIATH foro
e(peKTUBHICTb.

AnpecoBano crynentaMm |l xypcy crnemiansHocTi «l OTeIBHO-pECTOpaHHa CIIpaBa»
BUIIUX HABYAIBHUX 3aKJIAJiB JeHHOI (opMH HaBYaHHSI. Moxe OyTH KOpHCHHII cTyneHTaM |,
111, IV kypciB BHILIe3a3HAYEHO] CIIELiadbHOCTI.
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