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Preface

The proposed textbook is calculated for a language course

“Foreign Language” for correspondence students. The course
concentrates on the main aspects of tourism industry, its
regulation, research and development, latest trends and future
prospects, awareness of which is essential for professionals in
tourism industry. The goals of the course, therefore, are:

to get a systematic knowledge of types of tourism, tours
and travelers; perspectives of making different careers in
tourism,;
to become aware of recent developments, latest trends and
future prospects in tourism,;
to get acquainted with the major aspects of the travel
agency, its origins, operations and types;
to learn about regulation, research and development in
tourism;
to get acquainted with the major aspects of tourism
promotion, its methods and types;
to learn to objectively evaluate the information presented
in the Ukrainian and foreign media;
to acquire basic skills of serving customers in English,
paying attention both to verbal and non-verbal languages;
to become aware of sales conversation and its set pattern;
to build confidence in working in English with effective
communication strategies;
to improve the skills of group discussion, applying
knowledge from different tourism-related disciplines;
to broaden thesaurus of tourism terms.

The knowledge gained from the course will also contribute

to students’ all-round economic and tourist education. Such a

4



knowledge and skills will allow prospective tourism managers
to fluently orient in professional resources in English; to think
in professional categories and solve professional tasks; to deal
with customers and partners; and, therefore, to integrate into
tourism research and development on the global scale.

The course is intended for students who already have a basic
knowledge of English. It comprises theoretical fundamentals of
tourism and provides for the input in a wide range of contexts
relevant to the field. The choice of topics and varied tasks are
suited to the needs of prospective tourism professionals,
providing many opportunities for students to speak English,
applying their knowledge from different professionally-
oriented disciplines. The teaching material comes from a wide
range of sources related to the tourism industry, including
Ukrainian, Russian, British and American textbooks in tourism,
travel- and tourism-related websites, travel brochures, journals,
etc.

In tourism industry English language skills are both a daily
requirement and essential for career advancement. In addition,
the tourist industry is very customer-focused, so speaking skills
are of the utmost importance. Therefore, we have provided a
wide range of communicative practice.

The textbook can also be used for self-studying or for the
purpose of all-round education.

We hope that our coursebook will be useful for teachers and
students who are interested in language, traveling and tourism.
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Unit 1. Travelling by Plane

Topical Vocabulary
short haul (flights) — pelicel Ha KOpOTKHE pacCTOSTHUSA
international flights — mexxnyHapoiHbIe peiich
domestic flights — BHyTpeHHUE peiich
charter flight — yaprepnsIii peiic
connecting flight — cTeikOBOUHBIN peiic
destination — MecTo Ha3HaueHUs
to book tickets in advance (beforehand) — 3akazath
(KynuTh ) OMIIETHI 3apaHee
booking office — 6GmieTnas kacca
reservation of tickets — 6GponnpoBanue OuneToB
to make reservations — 3a0poHUpPOBATH
to confirm / to cancel reservation — moxarBepauTh /
aHHYJIMPOBATh 3aKa3
normal (adult) fare — 06b1uHBIN Tapud (7151 B3pOCIOTO)
discount / reduction — ckuaka
single (Br.) / one-way (Am.) ticket — OujeT B 0JIUH KOHEII
return (Br.) / round-trip (Am.) ticket — OGwier Tyna u
obOpatHO
open return — oOpaTHBIA OUJIET C OTKPBITOM JTATOM
fare (what is the fare to...?) — Ttapud, croumocts
npoe3za / ounera (CKOJIbKO CTOUT OWJIET 110 ...7)
replacement ticket — 6unet B3amMeH yTepsHHOTO
refund — Bo3menieHne / BO3BpaT JIeHET
flying time — Bpems B nosere
delay — 3anepxka
to cancel the flight — otmenuTs petic
arrival / departure time - Bpems npuOBITHA /
OTIIPABIICHHS
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on time — 110 pacrucaHuio, BOBPEMsI

schedule / time-table — pacniucanue, rpaguk

nonstop flight — GecriocagounsIii petic

commencement of flight — nauano nmonera

to see sb off — mpoBoXxaTh Koro-TMOO (B a’poropry, Ha
BOK3aJIe)

to Kiss sb good-bye — mocnate koMy-mub0 Ha MPOIIAHBE
BO3YIIHBIA MOLIETYH

to meet sb at the airport / station — BcTpeuars Koro-nmm6o
B adpONOPTY / HA CTAHIIUU

to welcome — IpHUBETCTBOBATH, PAyITHO TPUHUMATH
Welcome (home)! — JIo6po noxkanoBats (J1omoii)!

to greet — MpUBETCTBOBATE, 3J0POBATHCS

terminal building — 31anue aspoBok3ana

lobby / lounge — 3a1 oxunganus

check-in — peructpanus

check-in counter / desk — croiika perucrpanuu

check-in time — Bpems perucrpanuu

check-in deadline — xoHel peructpanuu

baggage / luggage — Garax

baggage claim area — mecto BriTaun Oaraxa

luggage lockers — aBToMaTH4eCKue KaMepbl XpaHEHHUS
left luggage — kamepa xpaHeHus

lost and found — 6ropo Haxo010K

to announce — OOBSABIATH

inquiry / information office — cnpaBounoe 6ropo

flight number — Homep pelica

gate — BBIXOJ Ha ITOCAAKY

tag — Oupka

baggage claim tag (check, recite) — kBuTanus Ha 6arax
cabin / carry-on / hand baggage — pyunas knanp
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73.
74.
75.
76.
77.
78.

free baggage allowance — HopMa OecriaTHOro MPOBO3a
Oaraxa

free of charge — GecruiatHo

excess baggage charge — rmara 3a u3nuiiek Oaraxa

piece of baggage / luggage — 6araxxHoe MecTo

to claim for the baggage / luggage at the baggage
carousel — B34Th Oaraxx ¢ KoOHBelepa

weight / to weigh — Bec / B3BemmBath

traveling bag — nopoxHas cymka

suitcase — yeMo1aH

briefcase — xelic

to fit under the seat — momecTUTHCS IO/ CUIEHBEM

the bag is missing — cymka npormnana

boarding — nocanka

boarding pass — mocago4HbIi TaIOH

to board the plane — cectb Ha camoneT, COBEpPLIUTH
MOCaJIKy

time lag / jet lag — pa3HuIa B MosiCHOM BpeMEHU
airsickness — Bo3nynHas 00J€3Hb

to suffer from airsickness — ctpamate OoT BO3AyIIHOHN
0oJe3HN

airhostess — cTroapnecca

flight attendant — 6opTrpoBOJHUK

Crew — SKUMaX

smoking / non-smoking - wmecta ans KypsAmmx /
HEKYPSIIUX

window / aisle seat — Mmecta y munmroMmrHaTOpa /'y mpoxoja
emergency exit — aBapuiHbIN BbIXOJ]

to fasten a seat belt — npucTernyTh peMeHb 6€30IIaCHOCTH
baggage rack — 6araxxnas nosika

vent — BEHTWIATOD

reclined back of the seat — oTkuHas cniHKa Kpecia
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79. to recline — OTKMHYTBCS Ha3axq
80. snack-tray / collapsible table — packnannoi cronuk Ha

CIIMHKEC KpeECiia

Phrases / Questions
Where is the booking / information office? — I'ne
OwseTHas Kacca / cripaBoYHas Ciryx0a?
Could you show me the way to gate 20, please? — Kak
IIPOMTH K BbIXOAY Ha nocaaky Ne 207
Is there a coach service from the terminal to the center
of the city? — Ects 11 aBTOOyCHOE COOOIICHHE MEXTY
BOK3aJIOM M LIEHTPOM Tropoja?
What are the operating hours of the currency exchange
office? — B kakwue yacel paboTaeT OOMEHHBIN ITyHKT?
Do you cash travelers’ checks? — Brl oOMeHuBaere
JIOPOKHBIE YeKU?
What is the rate of exchange for US dollars / pounds
sterling? How much is the commission? — Kakoii kypc
oomena pommapo CIIIA / ¢ynroB crepnunaros? Kakoit
pa3Mep KOMUCCUOHHBIX ?
Where should I check-in? - I'ne wmHe mnpoiitu
perucrpanuio?
Would you mind changing places with me? — Brr ne
MOTJIH OBbI IOMEHSTHCS CO MHOM MecTaMu?
When will you be serving drinks? — Korna Bbl Oyzere
M0/1aBaTh HAITUTKU?

Dialogue Patterns

Where should I check-in?
The second counter on your left. The flight number is
indicated above the counter.
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Thank you. And where is a currency exchange office?

Go this way, turn right and you’ll see the staircase. Go
upstairs and you’ll have it on your left.

Thank you.

Where is the baggage claim area?

It is in the left wing of this building, over there.

Where have I put my baggage claim tags? Let me think.
Don’t worry and try to remember.

I am going to Tokyo, flight 2547. What gate is that?
Gate 20, it is the second gate to your right.

Are there any planes to Bombay on Wednesdays?

Just a moment. I’ll check. There’s an Air India flight out of
Delhi at 8.30.

When do I have to check-in?

You must be at the airport before 7.30.

Can I help you?

I want to fly to London. Would you tell me what the fare to
London is?

Single or return?

Single.

The normal adult single economy fare is $ 800. What flight
and what date do you want?

Flight 723, Monday, the 10" of May.

Let me see your passport, please.

Here it is.

Wait a minute, please. Here you are.

Thank you.
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I’'m going to fly to Los Angeles next week and I’d like to
make reservations for a round-trip ticket.

What day are you planning to leave for Los Angeles?

On the 15" of October.

There are two flights on that day — at 9 a.m. and at 6.45 p.m.
And what is the flying time?

Four hours.

I’d rather leave at 9 in the morning.

What class?

Economy.

When would you like to flight back?

I'll fly home in November, first Monday, also morning
flight, if possible.

Sure. Your name and address?

I have a problem. One of my suitcases is missing. Won’t
you help me to find it?

I see. Could I have your ticket and luggage tags? I’ll have to
check that. Will you describe your suitcase, please?

Let me see. It’s big, light brown with straps across.

All right. Wait here, I’ll see what I can do.

Excuse me, would you mind changing places with me? Then
I can sit next to my colleague.

Oh, I see. No, I don’t mind.

Thank you very much.

Not at all.

I have a heart trouble.
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- Please make yourself more comfortable and loosen your
collar and tie. What medicine do you usually take for your
heart trouble?

- Validolum.

- Here is a pill of it. Please take it.

Find the equivalents from the dialogues to the following:
1. mpoiTH perucrpanuio —

BTOpasi CTOMKa cieBa —

IIYHKT OOMEHAa BaJIIOThI —

JECTHULIA —

HOJIHATHCS MO JIECTHUILIE —

B JIEBOM KpBbLJI€ 3/1aHUS —

YTPEHHHMI penc —

y MEHs Mporan Y4eMOAaH —

9. TNOMEHSTbCS MECTaMU C KEM-TTUO0 —

10. cecTh psIOM ¢ KeM-JTHOO0 —

11. He Bo3paxarts —

12. paccTeranyTh BOPOTHUK —

e Al

Reading 1
At an Airport

At an airport there are usually some halls (lobbies, or
lounges): an arrival hall (for those who arrive), a departure hall
(for those who leave). There may be a transit hall for transit
passengers.

Airlines perform a variety of activities in the terminal
building of an airport, for which they need some facilities:
booking offices, check-in counters, baggage-handling counters,
baggage claim area, information board and inquiry offices,
telecommunication, crew rest facilities, etc.
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In the airport terminal building a lot of conveniences for
passengers are provided: cafes and snack-bars, luggage lockers,
left luggage department, duty-free shops, various gift-shops,
first-aid rooms, lost and found department, currency exchange,
chemist’s counters, public telephones, etc.

conveniences — yn1o0cTBa

gift-shop — cyBeHupHas naBka

first-aid room — myHKT CKOpo# MmoMouu
chemist’s — anreka

Reading 2
Ticketing and Check-in

The passenger ticket and baggage check for an international
flight issued in your name in personal and cannot be conceded
to another person. Your ticket is issued at the normal fare and
is valid for one year as of the date of commencement of flight.
The day before your journey study again the data in your
ticket: airport of departure, the airline you are going to fly by
(your carrier), flight number, departure check-in time (the time
by which passengers should be at the airline check-in desk to
be accepted for the flight), the departure time of the aircraft. If
you fail to arrive at the check-in in due time, you will not be
accepted for transportation on the flight for which you have
reserved a seat.

Each one of your pieces of baggage will be tagged with a
baggage tag with a serial number and the final destination of
your baggage. The other piece of the baggage tag is sticked to
the cover of your ticket. After the check-in you will be given a
boarding pass. You should keep this boarding pass at hand and
present it together with the other documents to the passport and
customs control authorities before you board the plane.
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to issue a ticket in the name of — BeI1aTh OMiIET HA UM

in personal — Tu4HO

to concede — ycTynuTh (riepeaaTh)

valid (validity of a ticket) — roHbIif (CpOK roJHOCTH OMIIETA)
data — undopmanus, 1aHHbIE

carrier / airline — nepeBo3unk, aBuakoMnaHus

in due time — B Ha3HAYEHHOE BpEMs

to stick — npukpemaTh

Reading 3
In a Plane

If you fly over several time zones you may not feel well.
This is called “jet lag”. Jet lag, particularly when flying east, is
a true medical condition. It upsets the internal biological clock
and can result in fatigue for several days. Long flights are very
tiresome, so you should exercise on a plane. It is very
important to sit as straight as you can, opening out your chest
and keeping your neck as vertical as possible. This is
particularly important for some back complaints. It is
recommended to make muscles in your legs hard, hold for
some seconds and then relax before repeating it some times. It
is also necessary to walk up and down the aisle, do some small
stretching exercises, turn your shoulders in circles — to the front
and to the back, turn your head to the right and to the left, turn
your feet clockwise and anti-clockwise, and then do the same
with your hands. This will help you to be comfortable and
enjoy travelling by air.

The best way to ease the air pressure on your eardrums is to
yawn or to swallow a few times.
particularly — ocobenno
to upset — paccTpanBaTh
internal biological clock — BHyTpeHHME OMOTOTNYECKUE YaChI
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fatigue — ycranocts

tiresome — yTOMUTENbHBIN

to exercise — 1enaTh GU3NYECKUE YITPAKHEHUS
straight — nmpsimo

chest — rpyHas kieTka

back — cnuna

complaint — sxamo6a

muscle — mpmmma

clockwise / anti-clockwise — o 4acoBoii cTpenke / MpPOTHUB
YaCOBOUW CTPEIKHU

to ease — 00JIETYUTH, YMEHBIIUTD

eardrum — 6apabaHHast IeperoHKa

to yawn — 3eBartb

to swallow — riiorats

15



Unit 2. Travelling by Train

Topical Vocabulary

railway / railroad / train station — >xene3HOqOpOXKHAs

CTaHIuA

commuter station — cTaHIIMS IPUTOPOTHOTO COOOIICHHS

rail — xene3nas qopora

rails — penbchbl

track — »xene3Hon0pOKHBIN NyTh

platform — maTdopma

express — CKOpPBIif oe3 1

long distance train — noe3n qanabHEro CiIeA0BAHUS
local train — moe3 MeCTHOTO Ha3HAYCHHMS

. suburban train — npuropoHbIN Moe3q

. commuter train — peryJisipHbIil IPUTOPOJHBIN NOE3]1
. stopping train — nacca>xupckuii noesn

. through train — npsimoii noesn

. coach — Baron

. corridor car — KyneiHbIi Baron

. reserved seats car — ranKapTHBIN BaroxH

sleeping car — cnanbHbBINA BaroH

. first-class carriage — msarkuii Baron

. second-class carriage — ruianKapTHbIA BaroH

. non-smoker car — BaroH Juist HEeKypsIIHUX

. smoking car — BaroH aJis Kypsiux

. dining car / restaurant car — BaroH-pecTopaH
. compartment — Kyre

. ticket-collector — koHTpOIEp

. conductor (US) / guard — npoBogHUK

. porter — HOCWIBIIMK, (amep.) IMPOBOJHUK CHAJIBHOTO

BaroHa
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27.
28.
29.
30.

AR e

10.

2

luggage van — G6araxHblii Baron

to miss the train — oro3gaTe Ha moe3
to change trains — cienartp nepecaaky
change / transfer — nepecanka

Phrases / Questions
What time does the train for Kiev leave? — B xotopom
yacy oTXOJuT noe3a Ha Kues?
What platform does the train for Poltava leave from? —
C kako# mtatdopMbl oTxoauT moe3a Ha [TonraBy?
What platform does the train from Simferopol arrive
at? — Ha xakyro miarpopMmy mnpuObIBaeT moe3n u3
Cumdepomnons?
Is this seat taken / free? — D910 MecTo 3aHsATO / CBOOOIHO?
Is it an express? — OT0 ckopbIil moe3n?
Does the train get on time? — [Toe3n npuxoaut BoBpemMs?
How long is it till the train leaves? — Ckonbko BpeMeHU
0CTajoCh J0 OTIpaBJICHHUs moe3aa?
Where shall I change trains? — ['1e MHe HYXHO cenaTh
nepecaaxky?
At what intervals do the trains run? - C kakumu
WHTEpBaJlaMU UAYT 1oe3aa?
You’ve missed the eleven o’clock train, haven’t you? —
BEI onmo3many Ha oMHHAAIIATHYACOBOM 1Toe3, Aa?

Dialogue Patterns

I’m taking the four o’clock train today.
First or second class?
First. Do you accept credit cards?

I want a ticket to Kharkov, please, second class, return.
17



- Second return. Two hundred grivnas, please.

- I’d like to return tickets to Kiev.

- Do you prefer smoking car or non-smoker?

- A non-smoker, please.

- TI’ll reserve for you two tickets for the ten o’clock Sunday
train.

Find the equivalents from the dialogues to the following:
1. cecTh Ha YETHIPEXUACOBOM MOE3[ —
2. BbI npuHUMaeTe KpeIUTHBIE KapThl? —

Reading 1
The Pride of Africa

The Pride of Africa is a train comprising 19 coaches
(restricted to just 68 persons) all of 1930s vintage and built to
high Pullman standards, including an observation and
restaurant car. All have been renovated to retain the
atmosphere of elegance and grandeur.

Each sleeping car has just three suites with fitted mahogany
panelling. Each suite accommodates two passengers in either
double or twin beds and has a lounge area, a bathroom and a
toilet.

Two first class chefs ensure that meals on board are of a
superb standard. Full bar facilities and room service are
available whenever required from the highly-motivated team.

vintage — crapas Mmapka (TpaHCIIOPTHBIX CPEJICTB)
observation car — Barou st HaOJIOIEHUS
restaurant car — BaroH-pecTopas

grandeur — rpaH/IMO3HOCTb, MBIIITHOCTh, BEJIMKOJIETINE
suite — HOMEp-JIOKC, anapTaMEeHThI
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fitted — BcTpoeHHBIN

mahogany panelling — o0mmBKa U3 KpacHOTO JiepeBa
lounge area — BecTu0I0IH

chef — med-nosap

to ensure — o6ecrieunBaTh

room service — o0cIyXKHBaHHE

Reading 2
A Passage by Railway:
Viewing Africa at Eye Level

Southern Africa is an area of breathtaking scenery, natural
wonders, historic homesteads, magnificent wildlife and exotic
flowers. This unique itinerary includes the best that both South
Africa and Zimbabwe have to offer. What is more, gone are all
those tediums of having to pack and unpack each night since
we make use of one of the world’s finest trains which serves as
both accommodation and a base from which to explore. This
must surely be the most comfortable way to view the “big”
African country at eye level from the window of a private
compartment as the magnificence of the African scenery passes
by.

We commence the train portion of the journey in Cape
Town, one of the most beautiful cities in the world,
encompassed by valleys, coastal plains and rugged mountains.
A range of optional sightseeing will be offered locally
including a city tour, a cable car ride to the top of the Table
Mountain, a tour of the Stellenbosch winelands and a visit to
Cape Point Nature Reserve.

Yet we will not ignore the splendor of the gold and diamond
cities, stopping en route at Kimberley for sightseeing tour and
overnighting in Pretoria to allow for sightseeing of Pretoria and
Johannesburg.
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We depart in the morning from Pretoria with an overnight
on the train. Then we venture north and west into Zimbabwe,
and after a brief stop at Bulawayo, we reach Victoria Falls.
During the stay we have the chance to enjoy the spectacular
sight of the Falls themselves, relax or take some of the wide
variety of excursions. There is an optional full-day visit to
Hwange National Park with morning and afternoon game
viewing drives before returning to Victoria Falls.

Finally we travel across the border to Botswana for a two-
night stay in Chobe National Park, including a cruise on the
Chobe River, to enjoy the landscape and wildlife.

We’re departing Chobe early in the morning for Victoria
Falls airport and the connecting flight to Harare for the return
flight to London.

breathtaking scenery — 3axBaThIBalOlIW{, BEIMKOJICITHBIN
nen3ax

homestead — ycaan0a, pepma

itinerary — Mmapuipyt

tedium — ckyka, yTOMUTEIbHOE 3aHATHE

accommodation — xuibe

magnificence — Benukonenue

to encompass — OKpy>xarb

valley — nonuna

coastal plain — npuOpexHbie paBHHHBI

rugged — U3pe3aHHbIN, HEPOBHBIN

range — psij

optional - HEeoOs13aTeNbHBIH, (baxyIbTaTUBHBIH,
JIOTIOJTHUTETbHBIN

cable car — xaHaTHBII TpaMBai, pyHUKYIEp

winelands — BUHOTpaHUKH

splendor — Benukosenue, NbIHOCT
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en route — 1o yTx

to venture north — BEICTYIIUTE B IOXO0J HA CEBEP

to enjoy the spectacular sight of the Falls — mo0OoBaThcs
3aXBaThIBAIOLINM 3pPEIHUILEM BOONAAA

game viewing drives — aBToMoOWIBHOE cadapu A
Ha6HIOIIeHI/I$I 3a JUKHUMH XUBOTHBIMH U IITHIAMHU

landscape — neiizax

wildlife — >xuBas npupona

return flight — oOpatHsIit peiic
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20.
21.
22.
23.
24.
25.
26.

Unit 3. Travelling by Ship

Topical Vocabulary
voyage — IIyTEIIECTBHE 110 MOPIO
embarkation / disembarkation — mocanka . BbIicagka
(camoreT, TETUIOXOT)
seagoing vessel — MOpcKoe / OKEaHCKOE CYTHO
liner — peiicoBbIil mapoxo
steamer — napoxoJ
cargo-ship — rpy3oBoii kopabib
sailing ship — napycunoe cyaHo
sailboat — napycHuk
boat — noaka, TenI0Xo

. life boat — cnacarenbHas NUTIOTNIKA

. ring-buoy — cniacarenbHbIN Kpyr

. ferry — mapom

. hydrofoil — cynHO Ha MOJIBOIHBIX KPBUIBSIX
. maiden voyage — nepBo€ IJIaBaHbe

. deck — nany6a

. stern — Kopma

aft — B KopMOBOI1 yacT, Ha KOpMe

. bow / head — HOC KOpabIs
. ship’s bows / fore-body / fore part — HocoBas 4acTb

Kopaosst

hold — Tprom

dining saloon / passenger’s lounge — Kat0T-KOMITaHHS
cabin — karota

lower / upper berth — HIKHSIS / BEpXHsIs KOiKa
rough weather — mropmoBas noroga

rough / calm sea — GypHoe / criokoitHOE Mope

roll — GopToBas kauka
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27.
28.

29.
30.
31.
32.
33.
34.
35.
36.
37.
38.

39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.
50.
S1.
S52.
53.
54.

pitch — xuieBas kauka

to be see-sick — crtpamath OT ykauuBaHMsS (MOpCKOH

00JIE3HN )

to call at — 3axoauTh B opT
to dock in — Gpocath sIKOph B

to cast the anchor — Gpocats siKOpb

to raise the anchor — cHuMarbcs ¢ aKopst
to be / to lie at anchor — cTosTh Ha siKOope
on board a ship / plane —
port of call — mopt 3axo01a Kopabs

harbor — opT, raBanp
lighthouse — masik

to sail off / for / out
OTILUIBIBATH U3

to be bound for — HanpaBiATECS B (0 CY/IHE)

to go out into open sea — BEIXOJIUTh B OTKPBITOE MOPE
to go on board — 3axonuTh Ha GOpT

Ha Oeper

to go ashore — BBIXOIUTH

Ha OopTy Kopalbis / camorera

— OTIUIBIBATh / OTIUIBIBATH B /

quay — Ha0epekHasi, mpuJa

pier — Mo

landing stage — npuyain
berth — npuyain, skopHoe
jetty — npuctanb

dock — 1ok, npucranp, npuyain

captain — kanuTaH

captain’s bridge — xanuTaHCKU MOCTHK
mate — IITypMaH, TOMOIITHUK KalMTaHa

sailor — Mmopsik

steward — cTroap/, AEKYpHBIA MO KaroTaM

sea wolf — Mopckoii BoJIK

MECTO, MECTO y TpHyalia

23



b

Phrases / Questions
Does the boat get on time? — Temnoxon NpuxoguT
BOBpeMsI?
How long is it till the boat leaves? — Ckonbko BpeMeHH
OCTaJIOCh JI0 0TXOJIa TeTu10Xo 1a?
Where is the ship bound for? — Kyna unger srtor
TETI0XoA?
What are the ports of call? — B kakue moptbl Mbl
3axoaum?
When do we sail off? — Korna Mmu1 oTruisiBaem?
Will you prefer a lower / an upper berth? — Bsl xoTture
HUKHIOIO / BEPXHIOIO MONKY?

Dialogue Patterns

The last voyage we made was not an easy one. We crossed
the Atlantic Ocean to Canada. We called at many ports,
docked in London.

Did you enjoy your voyage?

The sea was calm at first for a couple of days, then the ship
rolled and pitched a great deal. Rough weather and cyclones
are typical in the Atlantic at this time of the year. But I'm
never sea-sick and I liked the voyage.

I see, you’re a born sailor and sea wolf.

I can recommend a second class cabin for two not far from
the stern. Will that do?
All right, I’'m not much of a sailor, though. I hope we will
have a calm crossing.
Here is the timetable. Embarkation begins at five in the
afternoon. The liner is a new big seagoing vessel. This is her
first cruise.
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- Oh, a maiden voyage? Is it safe?
- Of course, it is, it will weather any storm.

Find the equivalents from the dialogue to the following:
1. mepeceub OKeaH —

2. moJy4yaTh yJOBOJIbCTBUE OT IMYTEIICCTBUS —
3. xopabib Kagamo —
4. BATO Bpewms roja —
5. HeIaneKo OT KOPMBI —
6. pacnucaHue (JIIBHKECHHS) —
7. mepeHecTH 000 MTOpM —
Reading 1

Explore New Zealand and Tasmania by Sea

The advantages of exploring New Zealand by sea are
countless. Not only do you save valuable time by reducing the
amount of road travel, you also have the great advantage of
returning to your cabin each night, thereby avoiding overnight
stays in a variety of hotels and motels across the country. There
is also much to be said for standing on a deck in the morning
light as your ship pulls into a harbor or navigates a river which
will bring you in the heart of the town or city. And, for the
delight of following the coastline, particularly in the south
where New Zealand’s Fjordland beauty is simply stunning. We
will have three relaxing days at sea as we navigate the Tasman
Sea, bound for the island of Tasmania. There will be an
opportunity to go inland to the island’s best known national
park, the spectacular Cradle Mountain.

advantage — IperMyIIEeCTBO
valuable — neuHbIit
road travel — myremecTBre aBTOMOOUILHBIM TPAHCIIOPTOM
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overnight stay — octaHOBKa Ha HOUJIer

to pull into a harbor — 3aiiTu B raBanp

delight — ynoBosibcTBHE, BOCTOPT

to follow the coastline — ribITE BOIH OEpEroBO TMHUM

to navigate — riaBaTh Ha CyJHE

spectacular — Brie4aTIAIONINi, 3aXBaTHIBAIOIINN, () )eKTHBIN

Reading 2
Oceanic Odyssey:

An Expedition Cruise from Auckland to Melbourne

Designed in Holland and built in Japan in 1989, the Oceanic
Odyssey is a small deluxe vessel. She is remarkably substantial
in size (5050 gross tonnage) for a vessel which only
accommodates just over 100 passengers.

Her captain, officers and management are European and the
service staff and crew are Indonesian.

All cabins are outside and unusually spacious. The cabins
are elegantly furnished with either twin or queen sized beds
and a living area with sofa. There is an excellent wardrobe
space, mini bar and DVD. The bathrooms are spacious and
have tube baths. Cabins on deck 3 have port holes, whilst all
other decks have windows. The deck 6 cabins have small
private verandas and decks 3 to 6 are served by a passenger lift.

The public areas are beautifully decorated and include a
large lounge and a bar, a café and a day lounge, a library, a
gym, 2 saunas, a swimming pool, a Jacuzzi, a hairdresser, a
shop and a clinic.

The single sitting dining room is large, bright and airy and
the galley, under the supervision of a European chef, serves
delicious meals.
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The open deck areas are vest and include a 70 metre jogging
track on the Sun Deck. There are also shaded areas with
comfortable lounges.

The itinerary starts in Auckland and includes sailing through
some of New Zealand’s most enchanting scenery, crossing the
Tasman Sea, relaxing hours of walks, swimming or snorkeling,
joining some short coastal drives, entering the Derwent River
for a visit to Hobart, Tasmania’s delightful capital, arriving in
Devonport and mooring there overnight, and finally
disembarking in Melbourne.

deluxe — pockouHbIi

substantial — 6omb1110i1

furnished — mebnupoBaHHBIi

wardrobe — rapaepo0

tub bath — BanHa

port hole — unmromuHatop

whilst — B To Bpemst kak

gym — cropT3al

clinic — MmeyHKT

galley — xam0y3

jogging track — nopoxka a1 6era Tpycron
snorkeling — riaBanue ¢ Mackoi u TpyoKoii
t0 MoOor — NMPUIIBAPTOBBIBATHCS, CTAHOBUTHCS Ha SKOPb
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10.
11.
12.
13.
14.
15.
16.

17.

18.
19.

20.
21.

Unit 4. Customs Procedures

Topical Vocabulary
customs — TaMOXKHS
customs procedures — TAMOKEHHBII KOHTPOJIb
arrival / landing card — xapTouka npuObITUS
customs and passport control — TamMOXEHHBIA U
MACHOPTHBIA KOHTPOJIb
customs officer — TaMOXXeHHUK
customs duty — TamokeHHasi OIIMHA
to go / to pass through customs - mpoxoauTh
TaMO>KEHHBIH I0OCMOTP
to be cleared by the customs — npoiTM TamMOKEHHBIN
JOCMOTP
to proceed to — rmpoiitu K
entry / exit visa — Bbe3/1Has / BbIe3HAs BU3a
foreign passport — uHOCTpaHHBII MacOPT
vaccination certificate — cnipaBka o npuBUBKax
to declare — 3aHOCUTE B JIeKJIapalnIo
declaration form — Onank nexiapanuu
to fill in a declaration — 3anonHUTE EeKIapaluio
nothing to declare — HuYero Takoro, 4To BHOCHUTHCS B
JeKIapaluio
to be liable to forfeiture / confiscation — momiexur
KOH(UCKAIUN
to be liable to duty — oGmaratbcst monuIMHON
duty-free quota list — cricox TOBapoB, pa3pelIEHHBIX K
O€CTONUTHHHOMY BBO3Y M BBIBO3Y
to pay duty on smth — 3anIaTUTh TONIIKMHY 32 YTO-THOO
duty-free articles — 6ecionTMHHBIC TOBAPHI
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22.

23.

24.
25.
26.
27.
28.
29.
30.
31.
32.

33.
34.
35.
36.
37.
38.
39.
40.

restricted articles — ToBapel, BBO3 / BBIBO3 KOTOPBIX
OTpaHUYEH

to exceed the allowed quota — npeBwIlIaTh pa3zpenieHHOE
KOJIMYECTBO

prohibited — 3anpenieHHpIi kK BBO3Y / BBIBO3Y

to check / to inspect — npoBepsATh, JOCMATPUBATDH
inspection — focmoTp

personal effects — muunbIe Bemu

valuables — nqparoneHHOCTH, IIEHHOCTH

foreign currency — nHocTpaHHas BanroTa

weapons — Opyxue

antiques — aHTUKBapHBIE BEIU

crude / processed precious stones — HeoOpaboTaHHBIE /
00paboTaHHbBIE IParoleHHbIE KAMHU

live animals — *XuBbIE )KMBOTHBIE

stuffed animal — yy4eno >kMBOTHOTrO

veterinary control — BeTepruHapHbIi KOHTPOJIb

embassy — 1ocoJIbCTBO

ambassador — nocon

consulate — KOHCYJIBCTBO

consul — koHCyn

trade mission — ToproBoe npeaCTaBUTEILCTBO

Phrases / Questions
Do you have anything to declare? — ¥V Bac ectp uTO-
00, momIeKaliee 00J0KEHHIO?
I’ve got nothing to declare — Y wmens HeT Bemew,
MOJIeXKAIUX 00JI0KESHUIO
I’ve got only personal effects —Y meHs1 TONBKO JIMUHBIE
BEIIH
Please help me with this form — Iloxanyiicra, momorure
MHE 3aI0JIHUTh 3Ty aHKETY / IeKIIapaIiiio
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10.

11.
12.

13.

14.

I don’t know what I’'m allowed — I He 3Haro, yToO
pa3pelieHo NpoBO3UTh

Is there duty on these things? — EcTb v monuinHa Ha 3TH
TOBapHI?

Are cigarettes on the free list? — CurapeTsl oTHOCATCS K
qrcTy 0eCONUIMHHBIX TOBapOB?

Are personal effects duty-free? — Jluunbie Bemu He
o0JararoTcs HOUUTHHON ?

Are you through with my luggage? — Brl 3akoHunIm
JOCMOTp Moero Oaraxa?

Can I consider my luggage cleared? — Mory s cuutath
MOii 6arax IpOBepEeHHBIM?

I’m a citizen of Ukraine — rpaxxnanun YkpauHsl

Here is my entry / exit / transit visa — BoT Mmost Bbe31Hast
/ BbI€3THAS / TpaH3WUTHAs BU3a

The purpose of my trip is business — Ilens moel
MOE3/IKU — JIeNIOBasi KOMaHIUPOBKa

I would like to get in touch with our Embassy /
Consulate / Mission — I xoTten Obl CBSi3aTbCA C HALIUM
MOCOJILCTBOM / KOHCYJIBCTBOM / TIPEICTAaBUTEIHCTBOM

Dialogue Patterns

Can I see your passport, please?

Here you are.

How long are you coming to the UK for?
For a week.

On holiday? Or business?

On business.

I’m sorry, but this article falls under Customs restrictions.
Oh, I didn’t know.
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- Any foreign currency on you?
- Not exceeding the allowed quota.
- Thank you. The inspection is over.

3

- Whose luggage is this?

- All this luggage is mine.

- Open the suitcase, please. ... You have articles above the
limit.

- How much duty do I have to pay?

- There is a 100 % duty on this article.

4

- Any drinks? Spirits? Liqueurs? Wine?

- Just this bottle of whisky.

- Was that bought in the duty-free shop?

- Yes, at Madrid airport.

- Isee. Are bringing any gifts at all for anybody in the UK?
- Well, the whisky is a present, but that’s all.

Find the equivalents from the dialogues to the following:

1. KakoB cpok Bamero npe6riBanust B crpaHe? —

2. HA O9TH  TOBapbl  PACIPOCTPAHSIOTCS  TAMOXKCHHBIC
OrPaHUUYCHUS —

3. JOCMOTp OKOHYEH —

4. CBBIIIE HOMBI —

5. MPUBECTH MOJAPKU —

Reading 1
Customs Control
At the Customs Control passengers must fill in a Customs
declaration and then produce it to the Customs officer, who
checks the declaration and inspects the passengers’ luggage.
Any article which has not been declared or produced is liable
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to forfeiture and the person concerned is liable to prosecution.
Some things are prohibited to be exported — weapons, drugs,
antiques and objects of art (paintings, drawings, icons,
sculptures), precious metals, crude and processed natural
precious stones, valuables, etc.

Transportation of animals, birds, live fish, insects and
products of animal origin is under inspection of the Veterinary
Control. A passenger should have a medical certificate for his
animal (a dog, a cat) to carry it in the passenger cabin.

Any load or baggage containing seeds, bulbs, cuttings,
vegetables and fruit are subject to the Plant Quarantine
inspection. A passenger must have a special license to carry
plant materials.

prosecution — cyie6HOe npeciieloBaHue

painting — kapTuHa

seeds — ceMeHa

bulbs — nykoBuusl pacTeHUR

cuttings — YepeHKH pacTeHUI

to be subject to inspection — moiBeprarbcst IpoBepKe

Reading 2
Some Dos and Don’ts for Travelers

Take sensible precautions with personal property at all
times. Don’t carry your valuables around with you; take just as
much cash as you need. Pickpockets and thieves may
sometimes pose an immediate problem. Never let your
handbag or case out of your sight — particularly in restaurants,
cinemas, etc. where it is not unknown for bags to vanish from
between the feet of their owners. Never leave bags or
briefcases unattended in tube or train stations — they will either
be stolen or suspected of being bombs and therefore cause a
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security alert. Stick to the well-lit streets with plenty of traffic.
Muggers and rapists prefer poorly lit or isolated places like
backstreets, parks and unmanned railway stations. If you avoid
these, especially at night, or travel round in group, you should
manage to stay out of danger.
Dos:
e Deposit your travelers cheques and valuables in your hotel
safe.
e Always lock your doors.
e Travel in pairs or in groups at night on the Underground.
e Remember that both rashness and exaggerated caution are
inappropriate.
Don’ts:
Don’t count your money in public.
Don’t purchase anything from strangers in the street.
Don’t walk along deserted streets or in parks at night.
Don’t talk to strangers who try to strike up a conversation
with you unless there are other people about.

sensible precaution — pazymHasi mpe10CTOPOKHOCTH
pickpocket — Bop-kapMaHHHK

thief — Bop

it is not unknown for bags to vanish — wu3BecTHBI ciyuyau
MCYE3HOBEHHS CYMOK

unattended — 6e3 mpucmoTpa

to steal (stole, stolen) — xpacTb

to suspect — 110103peBaTh

to cause a security alert — BbI3bIBAaTH BHHMMaHHUE CIYXO
0€30MacHOCTH

plenty — MHOXECTBO, OOJIBIIIOE KOJTHMYECTBO

mugger — YIUYHbINA rpabUTenb

rapist — HACHJIbHUK
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rashness — HEOCTOPOXKHOCTh, HEOOTYMaHHOCTh

exaggerated caution — upeaMepHas MpeJoCTOPOKHOCTh

to be inappropriate — He COOTBETCTBOBaTh, OBITH HE K MECTY
to purchase — nokymnarb
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Questions for Module Control 1

—

. What is tourism?

What do you know about the history of tourism?

What are the businesses that work together to make up the

entire tourism industry?

What are the necessary conditions for tourism development?

What benefits of tourism can you name?

What can you say about economic impact of tourism?

Are tourists always liked by the host community? Why?

Are there any negative impacts of tourism? If yes, what are

they?

9. What are the advantages and disadvantages of being
involved in tourism business?

10.  What types of tourism do you know? Give as many
examples as you can. Try to classify them into categories
according to features that they have in common. Some types
can belong to more than one group. What types are
traditional ones? What types are brand new? What are more
popular/less popular? Why?

11.  Think about brand new types of tourism you named
while brainstorming in last unit. What other types do you
feel are about to appear or should be made up in the nearest
future? Explain your answer.

12.  In what way is tourism similar to most other service
industries?

13.  What should be the final result of efforts made by the

people who work in tourism?

W
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16.
17.

18.
19.
20.

Unit 5. Tourism

Topical Vocabulary
travel — nyremiecTBue
to travel alone — myremecTBOBaTH OHOMY
to travel light — myremecTBoBaTh Haserke (¢ HEOOIBITMM
Oaraxxom)
traveler — myTeniecCTBEHHUK
to spend holidays / vacations — mpoBectu ormyck /
KaHUKYJIbI
trip — noe3aka
business trip — nenoBas moes3aka, KOMaHJIUPOBKA
trip around the country — noe3nka no crpane
journey — moes3ika, MyTeuiecTBie (CyXOmyTHOE)

. voyage — [IJJaBaHUE, MOPCKOE ITyTEIIECTBUE
. cruise — Kpyu3, MOPCKOE MyTEIIECTBUE

. tour — 1@yremiecTBUE, IOE3Ka, TYypHE, 3KCKYpCHS,
IporyJKa

. foreign tour — nyremniecTBue 3a rpaHuIly

. escorted tour — moe3gKka B CONPOBOXKACHWM TI'HJa-
9KCKYpPCOBOAA

. package tour / holiday — komrmiekcHasi TypUCTHYECKas

noe3aka (C BKJIOYEHHOM OJHOBPEMEHHOM  oOIuiaTtoi
nmpoe3fa, NUTaHUsA, [POXKHUBAHUSA, SKCKYPCHOHHOMN
IIPOrPaMMBbI)

sightseeing tour — 3kcKypcus o ropoay

to go sightseeing - ocMaTpuUBaTh
JOCTOIIPUMEYATETBHOCTH

flight — mosner, petic

run — KOpoTkasi moe3Ka

route — MapuIpyT, yTh, Kypc, Tpacca, oxoJ
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21.

22.
23.
24.
25.
26.
27.
28.

29.

30.
31.
32.

33.
34.
3S.
36.
37.
38.
39.

40.

41.

itinerary - wmapmpyTr, T0yTh, IUIAaH  MapIuipyTa,
IIpeAnoIaracMplii MapuIpyT

tailor-made itinerary — uHIMBUAYabHBIA MapIIPYT
outing — 3aropojHast MporyJsKa, 3KCKypcHs, TUKHUK
excursion — SKCKypcust

expedition — sxcnieguIus

exploration — uccnenoBanus

adventure — NpUK/IIOYEHNE, PUCKOBAHHOE MPEIPUATHE

to experience the spirit of adventure — ucneiTath ayx
MIPUKIIIOYEHU N

to travel by coach / train / plane / expedition vehicle /
car / camel / rafts / on foot — myremecTBoBaTh aBTOOYCOM
/ TI0€3710M / caMOJIETOM / DKCIIETUITMOHHBIM TPY30BUKOM /
Ha MamrHe / Ha BepO:Iro/ie / Ha TUI0Tax / MeKoM

caravan — JJOM-aBTONPHUIIET

touring car — TypuCTUYECKUI aBTOMOOWIIb

to get off the beaten track — coiitu ¢ HakaTaHHOU KOJeU
(M30HUTOTO MapIIPyTA)

to hitchhike — nyremecTBOBaTH aBTOCTOIIOM

to visit — mocemaTth

to stay — ocTaHaBIUBATHCS, MPEOBIBATH

to stay overnight — octaTbcs Ha HOWJIeT, MEPEHOYEBATH

to arrive — mpuOBIBaTH

to depart — oTpaBIATHCS, YE3KATh

to leave (leave Manchester for London) — ye3xath
(ye3xarb 3 Manuectepa B JIOHIOH)

to have recreation and language activities — coBmeniaTth
OTJIBIX C A3BIKOBOM MPAKTUKON

to live with a host family — >xuth B cembe 10
[IPUTJIAILIEHUIO
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42.

43.
44.
45.
46.

47.
48.
49.
50.
S1.
52.

53.

54.
5S.
56.
57.
S8.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.

family acting as guardians for foreign students — cembs,
KOTOpasi MPUHMMAET U pa3MELIaeT y ce0s MHOCTPaHHBIX
CTYJICHTOB

ecotourism — 3KOTypu3M

destination — HanpaByieHUE, MECTO Ha3HAYEHUS
far-distant lands — nanekue ctpansl, 3eMIu

to have beach holidays — mpoBectu ormyck Ha Oepery
Mopst

sandy beach — necuansIil K

jammed beaches — nepenoyiHeHHbIE TUISIKU

resort — Kypoprt

spa — KypopT Ha JIe4eOHBIX BOJaX

reindeer safari — cadapu Ha CeBEpHBIX OJICHSX

sledging (sledding / sleighing / sleigh ride) — xaTanue Ha
CaHsX

dogsled — canm, 3anpspkeHHble cobOakamMu (coOaubst
YIPSKKA)

sledge-car — aBTocanu

tobogganing — canubIii ciopT (ToOOITaH)

snowmobile — aspocanu

skin-diving — nogBoHOE M1aBaHKE

scuba-diving — mo/IBo/IHOE TUIaBaHUE C AKBAJIAHTOM
skydiving / sky-jumping — npbDKKH ¢ TApaIrOTOM
snorkeling — nnaBanue ¢ Mackoit u TpyOKoOi

water-skiing — kaTaHue Ha BOJIHBIX JIBDKaX

surfing (surf-riding / surfboarding) — cepdunr
windsurfing — Bunacepdunr

sky surfing — ckaiiceppunr

skateboarding — xatanue a ckeiiroopze

snowboarding — cHoyOOpAMHT

ballooning — noneT Ha BO3qylIHOM I1ape

gliding — muianepusm
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69.
70.
71.
72.
73.
74.
75.
76.

77.
78.
79.
80.

hang-gliding — nenpTannanepusm

parachute jumping — NPHDKKY C MapaIIOTOM

trekking — nemexoiHpie MapIIPyTHI

glacier trekking — nepexon no negHuKy

pony-trekking — nporysnka Ha oHU

biking — e31a Ha Benocuneze

hiking — nyremecTBue nemkom, Nemui Typusm
mountaineering (mountain climbing / climbing) -
AJIBITIUHU3M

orienteering — CHOpTUBHOE OPUEHTUPOBAHNE

rafting — ruiaBanue Ha rIOTax

white-water rafting — ciyck o ropHoii pexe Ha miIoTax
sailing — ruiaBanue nox napycamu

Translation Practice

Translate the following sentences into Russian / Ukrainian.

I.

2.

We visited lots of famous cities on our American trip last
year.

Before the invention of the airplane, the voyage from
Britain to America could take weeks, even months
sometimes.

Would you like to come for a run in my new car on
Sunday?

The first thing I did when I got to London was a
sightseeing tour.

In my opinion, the best way to travel is by air.

My uncle is going on an expedition next year to try to
discover the lost city of Atlantis.

How long does the train journey from London to
Edinburgh take?

Last year my mother went on a Mediterranean cruise and
was seasick practically the whole time.
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10.

11.

12.

13.

14.

15.

One of the main advantages of going on a package tour,
apart from the price, is the fact you don’t have to spend
weeks beforehand planning routes, finding hotels, buying
air tickets, etc. It’s all done for you.

This unique itinerary includes the best that both Australia
and New Zealand can offer.

We went on a day’s outing to the zoo in Copenhagen and
the whole family loved it.

On arrival in Paris enjoy a fully guided tour of the city
seeing Champs-Elysees, Arc de Triomphe, the Eiffel
Tower and much more.

Leave Waterloo International with your guide aboard a
brand new Supertrain for the three hour rail journey to
Paris, passing en route through the 32 mile long Channel
Tunnel.

Britainshrinkers became the first operator to offer fully
escorted day-trips to Paris.

This small and beautiful medieval city is ideally suited to
one-day visit.

Reading 1

Development of Mass Tourism

The most significant economic change for many countries of

the world has been the development of mass tourism since
World War II. Tourism is a risky business: capital investment
can be considerable, whereas the season in which to recoup
expenditure may be short and can be disrupted by economic
difficulties within a country and in neighbouring countries or
by cool, rainy weather in summer. Furthermore, there is a
fierce competition to attract tourists, not only among different
countries but also among the resorts within each country.
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Tourism is a growing industry and one of the largest sources
of foreign exchange. Enormous sums of money are injected
into the economies of some nations by winter and summer
tourism. Employment opportunities in the service sector
increase substantially. The tourist trade is one of the most
important sources of employment and revenue and is served by
numerous hotels and boardinghouses, youth hostels,
restaurants, and retail businesses. Many cities are also
important centres for international conferences and exhibitions.

The number of tourists increases steadily. In some countries,
though, tourism has not been at the heart of their economies, so
the lack of facilities makes travel in them a rugged experience.
Nevertheless, it is becoming a part of governmental policies in
those countries to include provisions for paved highways and
hotel construction in each successive development plan. Thus,
the tourism industry has been actively encouraged by the
authorities. Luxury establishments are developed for wealthy
foreigners. Many workers find employment in tourism, now
continuous through all seasons in many countries, binding the
cities’ economies ever more firmly to tourism. Tourism
supports many small businesses that provide food, lodging,
fuel, and other supplies and services.

capital investment — WHBECTHIIMM KamuTana, KamMuTalo-
BIIO>KEHUS

to recoup expenditure — KOMIIEHCUPOBATh 3aTPATHI

to disrupt — npeprIBaTh

neighbouring — coceaumii

employment — 3aHATOCTb

revenue — JJ0X0J

boardinghouse — nancuonar

hostel — oOmexuTne
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retail businesses — npeanpusTHUS POZHUYHOU TOPTOBIU
rugged experience — Tpy/IHOE UCIILITAHUE

successive — mocie Ayl

lodging — xunbe

supplies — cHaOeHUe, TOCTaBKH

Reading 2
Travel Industry Rethinking Its Role

For the travel industry almost every day brings another
headache. MyTravel, the UK holiday company, says it will cut
its 30-aircraft fleet by a third in an attempt to reduce its debt.
Club Med is attempting to stem years of decline by going up-
market: it will open super-deluxe hotels replacing its more
basic resorts.

The same forces lie behind these stories: the growth of low-
cost airlines, the rise of the Internet and travelers’ increasing
independence have damaged many traditional tour operators
and travel agencies. Travelers are arranging their own holidays,
booking their flights with low-cost airlines and arranging their
hotels on the Internet — and often doing it more cheaply than
they could if they booked through package tour companies.

What can travel companies do? They can adopt several
strategies. First, like Club Med, they can attempt to go
upmarket. For hotel operators, this is risky. Fixed costs in the
luxury hotel business are high; the sector is vulnerable to a
travel downturn of the sort that occurred after September 11
(the terrorist attack in New York in 2003).

The best-organized and most service-conscious travel agents
could provide a service to the affluent. Travelers with plenty of
money and little time will pay others to arrange their holidays.
But, clearly, this sector will be big enough to accommodate
only a few agencies.
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Companies that want to remain in the middle market will
have to offer something different. First Choice Holidays, the
UK company, has moved away from standard packages,
concentrating on adventure breaks and exotic destinations.
Companies such as Mark Warner are trying to stay a step
ahead by offering holidays where travelers need some help,
such as snow-mobiling and dog sledding. The problem is that
today’s exotic holiday is tomorrow’s mass destination — one
that tourists can book online.

For the rest of the industry, the future looks bleak. They
may still be able to offer some beach holidays at prices cheaper
than travelers can find themselves, but the profit margins will
be desperately thin.

low-cost — HU3KO3aTpaTHBIN, dKOHOMUYHbBIN

fixed costs — ¢pukcupoBaHHbIE IEHBI

luxury hotel — orenb-nokc

vulnerable — ys3BUMBI, HE3AMMILIEHHBII

travel downturn — cokpailleHle IEPEBO30K

affluent — Gorarsie roan

mass destination — nonysasipHoe TYpUCTHYECKOE HAIPABJICHUE
profit margin — pasmep npuOsUIH

Checking Comprehension

e What were poor times for some traditional tour operators
caused by?

e What does travelers’ increasing independence consist in?
How can it be explained? What are the advantages of
arranging one’s tours independently?

e How will the social status influence the readiness of a
customer to book his tour independently or through a
package tour company?
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e What options exist for travel companies if they choose to
go upmarket?

e Do adventure sports activities and exotic holidays present
an option which moves away from standard package?
Why? Do beach holidays still remain in market?

e What market-driven solutions and changes in travel
industry can be considered as trends in future development
of tourism?
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Unit 6. Package Holiday Tradition

Reading 1

The leisure group, France’s Club Med, that popularized the
all-inclusive resort holiday is undergoing the most sweeping
change of its 54-year history to upgrade its resorts to
unprecedented levels of comfort. The leisure group stands for
upscale, friendly, convivial and multicultural holidays. Forty
villages considered incompatible with the new upmarket image
have been closed down.

The growth of the low-cost airline industry and Internet
booking has hit tour operators hard by making independent
travel easier than ever. The appeal of the holiday village model
to a new generation of tourists has seemed ever more doubtful.

People are under more and more pressure professionally.
This is putting more and more pressure on their personal lives
and as a result they have greater expectations of their holidays
than ever before. Because of this people are becoming more
demanding and they are looking for a higher degree of personal
attention. There is a growing number of people who appreciate
that they are offered a special experience for sports lovers and
families in exceptional locations.

The company is planning to open the first of a new line of
super-deluxe boutique hotels which will offer room service,
spa treatments and other luxury services that are far removed
from the package operator’s old image.

package holiday — opranu3oBaHHBIM Typu3M, BKJIHOYAOLIUN

pa3iInyHbIe BH/IbI 00CITy>)KUBaHUS (mpoxuBaHue,
TPAHCHOPTUPOBKY U T. I1.)
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leisure group — oObenuWHEHHE TYPUCTUYECKUX KOMITAHUN U
bupM, CIEIHATM3UPYIOMIUXCS Ha OPTaHU3AIMHA KOMIUIEKCHOTO
OTIbIXa

all-inclusive resort holiday — oprannszoBaHHas KOMILUIEKCHas
MOE3/IKa C OTABIXOM Ha KypopTe

to upgrade — MOIEpHU3UPOBATH

incompatible — HecoBMeCTUMBII

tour operator — Typorieparop, OpraHu3aTop TypIIOE€3IKU
appeal of the holiday village model — npuBnekaTenbHOCTD
MOJIEJIA OT/IbIXa B KYPOPTHOM JIepeBHE

super-deluxe boutique hotel — HeGonbmoONW OTENH
HaUBBICILIETO pa3psaaa

spa treatments — jieueHHUe Ha BOJIax

package operator — TypornepaTrop, OpraHu3aTop TYPIOE3IKH C
KOMIUIEKCHBIM 00CTYKUBAHUEM

Checking Comprehension

e What caused changes in the old package holiday tradition
of the well-known leisure group? How is it planning to
fight for its new upmarket image and its place in the
market of all-inclusive resort holidays?

e What are the new generation’s preferences in organizing
their holiday activities? Why do new demands require new
approaches to marketing strategies in this field?

e Is the leisure group ready to meet the new expectations of
their clients? What are its present-day priorities?

e What does the upgrading of tourism facilities and services
imply in this connection? Is it a long-term strategy?

e Can flexibility in investments policy and customer-
oriented solutions be viewed as a part of positive strategy
of development?
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Reading 2
A Holiday for all Seasons

There’s no need to agonize over where and when to take
break next year: there are month-by-month vocation charts
suggesting holidays each month to suit all tastes, from beaches,
skiing, family and under-25 getaways to cruises and weekend
escapes.

Who believes in Santa? Fly across the Arctic Circle to
Finnish Lapland to meet him and take a reindeer sleigh ride.

Get next to nature for a close-up view of geysers and
glaciers. Reykjavik isn’t cheap but it’s clean — and the sights
are stunning.

Tiptoe through the tulips on a Dutch bulb-fields tour. Take
in Amsterdam’s canals and the Hague’s museums for more
colour and culture.

Join a coastal steamer to discover Norway’s spectacular
fjords and fishing villages.

Ski in the morning and go biking, hiking, rafting or play
tennis or golf after lunch. A trip to Austria is offered for a week
including breakfast, packed lunch and dinner with wine.

Celebrate the arrival of spring with a three-night gala
weekend in Paris. A dinner and show at Lido or Moulin Rouge,
plus a river cruise will be provided.

Hail a passing gondola or hop on a water bus for a city tour
with a difference. The canals and palaces of Venice give it a
unique appeal.

Take a Turkish bath and tour the dazzling Topkapi palace,
see Istanbul’s exotic attractions, have cheap shopping and
enjoy eating out at excellent restaurants.

Spend nights under the stars on a 14-day exploration of the
deserts and mountains of Morocco.
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Discover the temples, tranquility and superb sandy beaches
of Bali, a desirable retreat for romantics, nature lovers and
water-sports enthusiasts.

Sail around the Malay Peninsula and southern Thailand
aboard a luxury motor yacht.

Camping expeditions may be an inexpensive, fun way of
touring the western USA. You will visit San Francisco, the
Grand Canyon, Las Vegas.

to take break — oT10XHYTB

getaway — 6ercTBo, mo0er; OTJbIX BAAIU OT AOMa
weekend escape — OTJIbIX Ha BBIXOJIHBIX BHE JIOMA
reindeer — ceBepHbIil OJICHb

sleigh ride — moe3aka / kaTaHue Ha caHsIX
stunning — BEJIMKOJICTHBIN, OIIETOMIISIFOITUI

to tiptoe — XOAUTH HA LBITOYKAX

gala — npa3IHUYHBII

to hail — oxinkars, 3BaTh

with a difference — He Takoil, Kak Apyrue; OTIMYHBIA OT
JPYTUX; ocodboro poaa

retreat — yoexuiie, yeTMHECHUE

inexpensive — HeZjOporoi
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Unit 7. Environmental Tourism

Reading 1
Ecotourism

Tourist attractions range from winter sports in the mountains
to summer seaside activities, with health spas receiving special
emphasis. Special features of interest to tourists include the
mountain lakes and underground cave systems. Many are
interested in churches and monasteries with ancient frescoes,
ancient folklore and folk costumes reflecting customs and long-
lasting traditions.

Many locations have become popular because of the
growing worldwide interest in ecology and conservation.
Ecotourism integrates tourism with ecology, offering wide
varieties of landscapes and activities, including unspoiled
beaches and coral reefs with productive marine system, for
scuba-diving enthusiasts; vast limestone caverns in highlands
with trekking, mountain biking, climbing opportunities and
cave exploration; rainforest areas with ancient tribal peoples
and undeveloped islands with jungle and swamp treks, sailing,
rafting and other travel opportunities and miles and miles of
empty beaches. All versions focus on environmental
protection. So the future demand will boost ecotourism on both
national and global levels.

spa — KypopT ¢ MUHEPAIILHBIMUA BOJIAMU
emphasis — ocoboe BHUMaHUE

cave — nemiepa

conservation — oxpaHa OKpYy>Karoleu cpeasl
unspoiled — HericOpUEHHBIN, HETPOHYTHIN
beach — sk
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limestone — u3BeCTHSK
rainforest — Tponueckuii jgec
tribal — niemennoi

swamp — 00JI0TO

to boost — crocoOCTBOBATH POCTY

Reading 2
Farm Holiday

There are, of course, many good points when it comes to a
hotel-based holiday. But if you are looking for an economical
and genuinely original alternative which gives you an idea of
the lifestyle in the country, nothing beats a farm holiday.

The countryside mode of life is usually not well-known to
foreign visitors, and it is a pity for some countries’ travel
operators as many rural regions in them have their own
relaxing charm.

Unspoiled nature, wilderness, relaxing silence and clean air
will be your companions when you choose a farm holiday.

Exciting activities of various kinds from horseback riding to
feeding domestic animals will fill your days at a country manor
house where a visitor is treated like a family guest.

Many farms (e.g., in Finland, Sweden, Austria) are known
for their biodynamic cultivation and environment-friendly
orientation. The meals served are excellent and different health
diets are available too.

Understandably, a farm holiday is an excellent family
vacation. This also holds true as to cost since children are
accepted at reduced rates when accompanied by paying
parents. Various sports activities and farm animals from rabbits
to sheep and from ducks to horses and ponies will attract
children and will make a farm holiday an unforgettable
experience for them.
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There is particularly no better way to learn about the
traditional way of life in the country and experience an active
outdoor holiday (cross-country routes, peaceful nature walks,
fitness training, sauna, fishing, hunting, berry and mushroom
picking, and even voluntary farm work). Other fascinating
activities may include photography tours, hiking trips,
canoeing or boating, trips, biking trips, bird watching tours,
excursions to the nearby famous sites, battle sites, traditional
handicraft exhibitions and fairs.

Offering farm holiday and the option of living in cottages
with all modern conveniences (electric heating, cooking
facilities, TV, refrigerator, etc.) in holiday villages adds much
to the choice of recreational activities, especially in summer,
and has its niche in the market of services.

manor — IIOMeCThbe

cultivation — Bo3genpIBanne

diet — nuranue

cross-country routes — MapmipyThl TI0 TPECEYECHHOU
MECTHOCTH

Checking Comprehension

e What advantages does a farm holiday have in the eyes of
some holiday-makers?

e What is the choice of recreational activities during a farm
holiday or during summer time spent in a holiday village
cottage?

e Can farm holidays be considered within the framework of
general ecotourism projects? Why?

51



Unit 8. Jobs in Tourism

Reading 1

Jobs in Tourism: Required and Desirable Skills

Tourism is not a single industry, but rather a group of
related enterprises that are joined together in the common
purpose of providing services for the travelling public. Among
them are transportation companies — air, ship, rail and bus; the
accommodation companies — hotels, motels, camping grounds
and marinas; catering services — restaurants, bars, night clubs
and food stores; and the wide variety of stores and
entertainment that contributes to the amusement of the tourist.

The entire field of tourism pulls a lot of positions together
into a single entity — travel agents, tour operators, guides and
SO on.

A majority of the jobs in tourism, regardless of which part
of the industry they concern, have one common denominator:
contact with the public, including both the positive and
negative aspects of dealing with people.

Openly expressed resentment of tourists can cause a decline
in business in any resort areas. Anyone who has chosen a
career in tourism should enjoy working with people and be
tolerant of their failings, especially since the irritations with
travel can bring out the worst qualities in some people.

In many of the jobs in which it is necessary to deal with the
public, language skill is necessary or desirable. People who
hold jobs of this kind include travel agency employees, ticket
and reservations agents, airline flight personnel, front-desk
employees in hotels, tour conductors or guides, waiters,
barmen, and so forth.

The degree of language skill may vary, from using special
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terms in catering service to speaking fluently among travel
agents and tour guides. The degree of language skill may also
vary according to the location of the job. Greater skill is
required in tourist destination areas than in market areas. In the
latter, travel personnel usually work with their own nationals.
However, there is not always a clear distinction between a
destination and a market area. Paris is an excellent case in
point, since it both receives and generates large number of
tourists.

The tourist industry differs from many others in that it em-
ploys more women than many other kinds of business. Indeed,
women are found at all levels — from the semi-skilled to
management positions — in the transportation companies.
Many successful travel agents are women who have established
independent enterprises after gaining experience elsewhere in
the industry.

Experience is necessary for the successful operation of a
travel agency. It has been estimated that a minimum of ten
years' work in the industry is a prerequisite for a setting up an
agency with the expectation of making it a success. There are
many different ways to acquire the necessary experience. Some
agents begin as clerical workers or secretaries in travel
agencies or in the transportation companies. Particular jobs that
provide useful knowledge include those of ticket agent and
reservations agent for the airlines.

In addition to dealing with the public, the travel agent must
deal with people who work for the other components in the
industry. One of the most important aspects of the job is
keeping informed of the highly complex pricing policies of
both scheduled and nonscheduled airlines and the resort hotels
as well. Even when help is available, the agent who can
compute fares accurately has an advantage over one who
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cannot. The agent must also keep up with other developments
in the industry — new resorts, changing travel regulation, new
services, and so on.

There are some advantages of being a travel agent. One of
the most important is the economic independence that comes
from owning and operating a small business. There is of course
an element of risk. A change in the business cycle as a whole
may cause a sharp decline in tourism, which is after all a
luxury for most people. Another advantage is the opportunity
to travel. The treatment that is given to travel agents on
familiarization tours is often lavish so as to impress them
favorably with the services that are being offered.

The tour operators work much more within the framework
of ordinary corporate practice than the small retail agencies do.
That is, they have the usual hierarchy of clerical workers and
management personnel. Companies like Carlson Travel
Network and American Express Travel Related Services
Company, Inc. employ people in nearly all phases of tourism,
ranging from the jobs that would be found in retail travel
agencies to those that deal with packaging tours or establishing
overall policy for the companies. They also employ a large
staff to work on advertising and publicity. The large companies
are an excellent place to gain experience. People often start
with clerical work and later move on to more travel-oriented
jobs.

A tour operator typically combines tour and travel
components to create a holiday. The most common example of
a tour operator's product would be a flight on a charter airline
plus a transfer from the airport to a hotel and the services of a
local representative, all for one price. Niche tour operators may
specialize in destinations e.g. Italy, activities and experiences
e.g. skiing, or a combination thereof. The original reason of
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tour operating rising was the difficulty of making arrangements
in far-flung places, with problems of language, currency and
communication. The advent of the Internet has led to a rapid
increase in self-packaging of holidays. However, tour operators
still have their competence in arranging tours for those who do
not have time to do DIY (Do-It-Yourself) holidays, and
specialize in large group events and meetings such as
conferences or seminars. Also, tour operators still exercise
contracting power with suppliers (airlines, hotels, other land
arrangements, cruises, etc.) and influence over other entities
(tourism boards and other government authorities) in order to
create packages and special departures for destinations
otherwise difficult and expensive to visit.

Tour manager is a person who manages and supervises the
itinerary on behalf of the tour operator, ensuring the program is
carried out as described in the tour operator's literature and sold
to the traveler/consumer. He also gives local practical
information.

The Institutes of Commerce in many cities offer courses in
tourism as a whole. People who get a higher school degree
after completing such a program can be considered
professionals in the field. They are particularly highly-qualified
to fill positions with government tourist bureaus or with
consulting firms. Their education is designed to give an
overview of all aspects of the industry. It is particularly useful
in research, planning and development.

Reading comprehension

Say what statements are true and what ones are false.
Comment on the true statements and correct the false ones.
Prove with the text.
1. All the jobs in tourism require either no skill or just a very
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low degree of skill.

2. The tourist industry is made up of several different kinds of
businesses that are connected with travel.

3. Very few people employed in the tourist industry have any
direct contact with members of the public.

4. Travel is so smooth and easy nowadays that it never causes
anyone any annoyance.

5. Language skills are usually more important for tourism em-
ployees in market areas than in destination areas.

6. Women are employed in a wide variety of positions in the
tourist industry.

7. Prior experience in tourism is unnecessary before setting up
a travel agency.

8. Tour operators run their business in the same manner as
retail travel agents.

9. There are no courses at the university level that are
concerned with tourism.

10.  Travel agents can always get help with problems such
as pricing fares or government regulations, so there is no
need for them to keep up with such matters.

11.  There is no advantage for a government in operation
training schools for people to fill tourist-related jobs.

Reading 2
Jobs in Tourism: Required and Desirable Skills
(continued)

Perhaps the most distinctive and difficult job in the entire
industry belongs to the tour guide or conductor who provides
assistance and information to people on organized tours. There
are in fact two types of tour guides, one in charge of local
sightseeing, and the other accompanying a group throughout its
travels and making all the arrangements for the group. The
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term guide is often used for the first of these jobs and
conductor for the second.

The sightseeing guide must of course be familiar with the
points of interest that he is showing to the visitors. He guides
visitors in the language of their choice and interprets the
cultural and natural heritage of an area. The sightseeing guide
normally possesses an area-specific qualification usually issued
and/or recognized by the appropriate authority. He usually
gives a prepared talk that describes the points of interest, but he
must also be prepared to answer a lot of questions. And of
course he deals with any problem that occurs during the tour
excursion. These may include bad weather, sudden illness, an
accident — it would be impossible to name everything that
might happen. A sightseeing guide needs two qualities above
all — an outgoing personality and language skills.

The guide or conductor who stays with a group throughout
its trip needs the same two qualities. He also needs to have a
thorough knowledge of the workings of all kinds of
transportation systems and of the regulations and red tape that
the tourists will meet when going from one country to another.
One of these jobs involves handling the baggage for his group;
another concerns easing them through government formalities;
and yet another involves making sure they get the kind of
accommodation, food, and entertainment they have paid for.
These are the aspects of travel that are likely to cause the most
problems and create the most irritation when they go wrong.
The guide often has to display the qualities of a diplomat, not
only in dealing with the tourists themselves, but also with the
officials, baggage handlers, hotel clerks, and the many other
people who are constant figures on the travel scene.

The tourist guiding qualification is specific to each and
every country; in some cases the qualification is national, in
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some cases it is broken up into regions. In all cases it is
embedded in the educational and training ethic of that country.
The Art of Guiding is a skill; it is the skill of selecting
information and varying it for different audiences; it is the skill
of presenting it in a simple and precise way; it is the skill of
allowing the visitor to see and to understand; it is a skill which,
if well performed, is invisible.

Another distinctive job in tourism is that of social director.
Many resort hotels and nearly all cruise ships employ a person
who is in charge of the activities that are supposed to entertain
and amuse the customers. The social director not only has to
organize these activities, he must also involve the willing and
the reluctant guests in the fun and games. An extroverted
person is essential to a job of this kind; a good social director
should really enjoy the games and parties that are planned for
the guests. In addition to social directors, resorts employ
people to supervise activities in which the resorts specialize —
golf and tennis pros, or swimming, skiing, and scuba diving
instructors. These people, like entertainers, have talents
acquired outside the field of tourism, yet their employment in
resort indicates the wide range of occupations that tourism
draw on for economic support.

The people who write about travel also receive lavish
treatment from the tourist industry. There are relatively few
travel writers, but they fill an important place in publicizing
the industry. Some of them work full-time for magazines or
newspapers. Others are free-lancers; that is they work for
themselves and sell their articles to any publication that is
interested in them. There is also a small industry involved in
writing and publishing travel guidebooks. Some of these, like
the Baedeker guides that were very popular in the 19" century
and the Michelin guides that have wide circulation today, are
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sold all over the world. The Michelin series, incidentally, is
essentially a public relation effort on the part of the French
automobile tire manufacturer. Travel writing appeals to people
who have a talent with words and who like both travel and
independence.

Official and semi-official tourist bureaus employ many
people who perform different kinds of work. Some of the jobs
— including both advertising and publicity — are related to
promotion, which is extremely important to the whole industry.
Others are involved with research, such as gathering travel
statistics and trying to work out systems that increase their
accuracy. Still others are concerned with planning and
development of new tourist facilities, or with the maintenance
and improvement of existing facilities. The heads of the
government bureaus may control official policy concerning
tourism within an entire country or region. This may be
important enough to the government so that the top official
holds the rank of cabinet minister. A great deal of the work in
government tourist bureaus involves contact primarily with
people in other aspects of the industry, but some may have
direct contact with the public in giving information or in
solving complaints or problems for tourists.

Consulting firms also play a part in the tourist industry. A
consultant offers the expertise he has acquired through study
and experience to individual clients on a fee basis. In tourism,
consultants are called in to give advice to government tourist
bureaus or private developers. Some of them may perform
market research; some may analyze statistics that have been
collected; and some may help in the planning of new resorts.

Tourism is an industry that is still growing rapidly. It con-
tinues to provide people with the choice of a variety of
occupations that require many different kinds of skills. No
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matter what aspect of the industry one may work in, the final
result of the effort should be a satisfied customer who
remembers his trip or his vacation with pleasure.

Reading comprehension
Say what statements are true and what ones are false.

Comment on the true statements and correct the false ones.

Prove with the text.

1. Tourism as an industry is still in the process of its growth
and development.

2. Tour guide is an easy job to do.

3. The term guide is often used for a person accompanying a
group throughout its travels and making all the
arrangements for the group.

4. The sightseeing guide is not supposed to be asked a lot of
questions.

5. There are no special qualities or skills needed to be a
sightseeing guide.

6. Accommodation, food and entertainment are likely to cause
the most problems and create the most irritation when they
g0 wrong.

7. Social director is not supposed to deal with the reluctant
guests.

8. There are three types of tour guides.

9. Conductor is a person in charge of local sightseeing.

10. A sightseeing guide never has any difficult or
unexpected problems to deal with.

11.  There are no special qualities or skills needed to be a
conductor.
12.  Social director is a person in charge of the activities that

are supposed to entertain and amuse the customers.
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13.  Introverted people are more appropriate for the job of
social director.

14. Promotion plays a minor role in tourism.

15. There is no need in consulting firms in the tourist industry.

16. Official and semi-official tourist bureaus employ very few
people.

17.  Most of the people who are employed by official or
semi-official tourist bureaus handle complaints from the
public.

18.  In tourism, some consultants may perform market
research or help in the planning of new resorts.
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10.

11.

Questions for Module Control 2

What were poor times for some traditional tour operators
caused by?

What does travelers’ increasing independence consist in?
How can it be explained? What are the advantages of
arranging one’s tours independently?

How will the social status influence the readiness of a
customer to book his tour independently or through a
package tour company?

What options exist for travel companies if they choose to
go upmarket?

Do adventure sports activities and exotic holidays present
an option which moves away from standard package?
Why? Do beach holidays still remain in market?

What market-driven solutions and changes in travel
industry can be considered as trends in future development
of tourism?

What caused changes in the old package holiday tradition
of the well-known leisure group? How is it planning to
fight for its new upmarket image and its place in the
market of all-inclusive resort holidays?

What are the new generation’s preferences in organizing
their holiday activities? Why do new demands require new
approaches to marketing strategies in this field?

Is the leisure group ready to meet the new expectations of
their clients? What are its present-day priorities?

What does the upgrading of tourism facilities and services
imply in this connection? Is it a long-term strategy?

Can flexibility in investments policy and customer-
oriented solutions be viewed as a part of positive strategy
of development?
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12.

13.

14.

15.
16.
17.
18.
19.

20.

21.

22.
23.

What advantages does a farm holiday have in the eyes of
some holiday-makers?

What is the choice of recreational activities during a farm
holiday or during summer time spent in a holiday village
cottage?

Can farm holidays be considered within the framework of
general ecotourism projects? Why?

What jobs in tourism can you name?

Do all the jobs in tourism require special skills?

What are the special skills desirable in tourism?

What is travel agency?

Is prior experience in tourism necessary before starting an
independent travel agency? Why?

What are the jobs in which the desired experience can be
acquired?

What are the factors necessary for the success of a travel
agency?

How are travel agents paid?
Is the initial cost of setting up a travel agency high or low?
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